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I 

Preface 

 

The Institute for Communication Economics is now three years old. Its first year was 

mainly about building a team and an infrastructure, the second year was about 

consolidating and establishing routines. So what about the third year? Looking back, I 

feel that this year was mainly about establishing links and intensifying contacts to other 

institutions. 

First, one of our team members, Ferdinand Mahr, went on a long-term research visit to 

the London School of Economics. Each of the team members is planning to spend some 

time abroad, so that is just a taste of things to come. I also worked with several of my co-

authors, involving stays in London, New York and Berlin. 

Second, we formed links to two excellent research institutes located in Munich. I was 

named research professor in the ifo Institute’s “Human Capital and Innovation” area. I 

hope that this will lead to closer collaboration with the team at ifo, many of whom are 

working on topics in the telecommunications industry. Moreover, the newly formed 

“International Max-Planck Research School on Competition and Innovation” (IMPRS-CI), 

works in close collaboration with our institute, and one of our doctoral students, Jan 

Tonon, is a member of the IMPRS-CI. Being part of these two organisations is an 

exciting opportunity for the entire team to be part of a larger community of researchers 

working on related topics. 

Third, we initiated an international internship programme in which we invited a group of 

six students to spend the summer getting first-hand experience in the research process. 

We were delighted by the quality of applications and even more so by the results. We 

feel that this was an excellent way to forge links to future researchers around the world 

and will continue the programme in the coming year.  
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II 

Lastly, we organised a joint doctoral seminar with our “sister institute” at the FU Berlin. 

Thomas Mellewigt and his team hosted us in Berlin for a day of intense discussions 

about research and academic life, as well as the relative advantages of Berlin and 

Munich. We look forward to welcoming Professor Mellewigt and his team to Munich in 

summer 2010! 

The highlights above are of course only a small fraction of what went on at the Institute 

for Communication Economics in 2008/2009. Still, I hope they will inspire you to read on 

about the other activities and individuals involved during the past year. 

 

 

Yours sincerely,  
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1 Description of the Institute  

The Institute for Communication Economics (ICE) was established by the Deutsche 

Telekom Foundation at the Ludwig-Maximilians-University (LMU) Munich in autumn 

2006 and is directed by Professor Tobias Kretschmer. 

Research and teaching at the ICE focuses on the economic and strategic problems in 

high-technology industries and in particular on network industries. In network markets 

each consumer’s benefits depend on all other consumers’ consumption. Therefore, 

market structures and business strategies differ from those in other industries. Examples 

for network industries are mobile telephony, hardware and software. A second focus of 

research is on questions concerning the economics and management of organisations. 

Since its foundation the institute has been part of scientific co-operations at both the 

LMU and the Technical University Munich (TUM). Together with three other institutes at 

the two universities, the ICE organises the TIME colloquium, where papers on 

technology and innovation management, technology and services marketing, 

telecommunication and entrepreneurship are presented. Professor Kretschmer is also a 

lecturer and member of the board of the “Center for Digital Technology and 

Management“, a joint project at the two universities that prepares talented and 

motivated students for future leading positions. During the summer semester 2007 the 

ICE and two other institutes at the Munich School of Management initiated the lecture 

series “Management and Microeconomics“, where renowned German and international 

scientists present and discuss current research projects in management and applied 

microeconomics. 

On an international level the ICE is part of the research programme “Explaining 

Productivity and Growth in Europe, America and Asia”. The project is realised in 

collaboration with the Centre for Economic Performance at the London School of 

Economics and the Centre for European Economic Research in Mannheim. 

The diversity in research and teaching is reflected in the institute’s staff. Professor 

Kretschmer studied business administration and holds a doctorate in economics. He is 

assisted by three business economists, two economists, an engineer and a psychologist. 

The members of the institute have gained work experience in various countries.  



ICE Annual Report 2008/09 
 

 2 

2 Staff 

2.1 Overview of the Team 

 

From left to right:  

Thorsten Grohsjean, Sibyl Herrmann, Ferdinand Mahr, Mariana Rösner, Tobias  

Kretschmer, (Hüseyin Doluca), Jörg Claussen, Mélisande Cardona, (Stefan Jelinek).  

Missing: Pavlos Symeou 

In brackets: No longer at the institute 
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Institute Director 
Prof. Dr. Tobias Kretschmer 
Telephone:  +49 (0)89 2180-6270 
Fax:  +49 (0)89 2180-16541 
Email:  t.kretschmer@lmu.de 
 
 
Administration 
Sibyl Herrmann 
Telephone:  +49 (0)89 2180-6270 
Fax:  +49 (0)89 2180-16541 
Email:  s.herrmann@lmu.de 
 
 
Academic Staff (as of August 2009) 
Mélisande Cardona 
Telephone:  +49 (0)89 2180-6112 
Fax:  +49 (0)89 2180-996112 
Email:  m.cardona@lmu.de 
 
Jörg Claussen 
Telephone:  +49 (0)89 2180-6066 
Fax:  +49 (0)89 2180-996066 
Email:  j.claussen@lmu.de 
 
Thorsten Grohsjean 
Telephone:  +49 (0)89 2180-6111 
Fax:  +49 (0)89 2180-996111 
Email:  t.grohsjean@lmu.de 
 
Ferdinand Mahr 
Telephone:  +49 (0)89 2180-6114 
Fax:  +49 (0)89 2180-996114 
Email:  f.mahr@lmu.de 
 
Mariana Rösner 
Telephone:  +49 (0)89 2180-6115 
Fax:  +49 (0)89 2180-996115 
Email:  m.roesner@lmu.de 
 
Pavlos Symeou 
Telephone: +49 (0) 89 / 2180 - 5696 
Fax:  +49 (0) 89 / 2180 - 16541 
Email:  p.symeou@lmu.de 

mailto:t.kretschmer@lmu.de�
mailto:s.herrmann@lmu.de�
mailto:m.cardona@lmu.de�
mailto:j.claussen@lmu.de�
mailto:t.grohsjean@lmu.de�
mailto:f.mahr@lmu.de�
mailto:m.roesner@lmu.de�
mailto:p.symeou@lmu.de�
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2.2 Institute Director 

Prof. Dr. Tobias Kretschmer 

Tobias Kretschmer is professor of management and 

communication economics at the Ludwig-Maximilians-

University Munich. Before his professorship he was lecturer at 

the London School of Economics (2001 – 2006) and post-doc at 

INSEAD (2000 – 2001) in Fontainebleau. He graduated in 

economics at the London Business School and studied business 

administration at the University of St. Gallen.  

In his research, Professor Kretschmer concentrates on 

phenomena in high-technology industries, for example complex 

diffusion processes and the impact of managerial and organisational practices and 

information and communication technologies (ICT) on firm productivity. Furthermore, he 

is programme director for the Anglo-German Foundation research programme 

“Explaining Productivity and Growth in Europe, America and Asia”. 

In 2007, Professor Kretschmer was elected deputy chairman of LMU’s strategy 

committee. In 2008, he was named research professor at the ifo Institute in the 

department Human Resources and Innovation. He is also a member of the board of the 

International Max Planck Research School for Competition and Innovation, scientific 

director of the Center for Digital Technology and Management, and visiting professor at 

the HEC School of Management in Paris and the University of Tromsø.  
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2.3 Administration 

Dipl.-Psych. Sibyl Herrmann  

Sibyl Herrmann was born in 1976 in Dresden and studied 

psychology at the Technical University Dresden. After her 

studies she began her professional career at the LMU Munich 

as a scientific assistant at the university hospital. Working with 

an interdisciplinary team of educators, medics and information 

scientists she created and developed a multimedia-based 

learning programme for medical students. After three years of 

project work she switched to the ordering body of Helmholtz 

Centre Munich, a research centre for environmental health. 

There she gained experience in project administration and office management.  

Sibyl Hermann has been the administration secretary for the team at the Institute for 

Communication Economics since October 2006. She manages Professor Kretschmer’s 

office and is responsible for staff and budget issues, research and teaching 

administration, and supervising trainees from a vocational school in Munich. She also 

supports the team with the institute’s website and organising events. 

In the winter semester 2007/08 she was responsible for planning, correspondence and 

financial handling of the “Management and Microeconomics“ seminar. Together with 

the Deutsche Telekom she also organised a summer workshop on network industries in 

July 2008.  



ICE Annual Report 2008/09 
 

 6 

2.4 Academic Staff 

Mag.a Mélisande Cardona  

Mélisande Cardona was born in 1977 in Salzburg and studied 

economics at the Vienna University of Economics and Business 

Administration. During her studies, she focused on regulatory 

economics, social policy and operations research, and gained 

international experience working and studying in Latin 

America (Buenos Aires and Mexico City). She also gained 

academic experience working as a tutor for basic economics 

and as a student helper at the Institute of Public Utility 

Management. She graduated with a Master’s degree in 2003. 

After her studies, Mélisande Cardona worked at the Austrian National Regulatory 

Authority for Telecommunications (RTR) for three years, with a focus on competition 

analysis in the mobile telephony and broadband markets. She was responsible for 

conducting demand- and supply-side surveys and acted as expert advisor on questions of 

market definition. Based on her work at the RTR, she also published an empirical paper 

on broadband markets. 

Mélisande Cardona has been a research assistant and doctoral candidate at the Institute 

of Communication Economics since June 2007. Her teaching at the institute includes 

courses on regulatory economics and introductory courses on the basics of management. 

She has also taught classes on public utility management at the University of Vienna and 

managerial economics at EM Lyon. In addition, she is responsible for the institute’s 

website. 

Mélisande Cardona’s research interests lie in the field of regulation and competition with 

a focus on the telecommunication industry and in regional spillover effects in diffusion 

and adoption of new technologies. 
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Jörg Claussen, M.Sc., MBA 

Jörg Claussen was born in 1981 in Munich and began his 

bachelor studies in electrical engineering and information 

technology at the Technical University Munich in 2002. During 

his undergraduate studies he also completed an 

interdisciplinary programme in technology management at the 

Center for Digital Technology and Management (CDTM), which 

is part of the Elite Network Bavaria. After obtaining his 

Bachelor’s degree and a subsequent period as a visiting 

researcher at the Carnegie Mellon University in Pittsburgh 

(USA), he completed Master’s degrees at the TU Munich in both business administration 

and electrical engineering and information technology from 2005 to 2007. He also 

gained international experience during a semester at Lund University in Sweden, and 

industry experience during internships at DoCoMo Euro-Labs, Vodafone R&D, and A.T. 

Kearney. 

Jörg Claussen has been a research assistant and doctoral candidate at the Institute for 

Communication Economics since 2007. His teaching includes tutorials on management 

and economics of network industries and basics of management as well as a seminar on 

frontiers in telecommunications research. At the institute he is also responsible for IT 

and for organising the “Master of Business Research” programme. 

Jörg Claussen’s research interests include questions of organisational architecture as 

well as applied industrial organisation. In an externally funded project he deals 

especially with the connection between vertical integration and technological change. 
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Dipl.-Kfm. Thorsten Grohsjean, MBR 

Thorsten Grohsjean was born in 1978 in Völklingen and studied 

business administration at the University of Mannheim from 

1999 to 2005. He specialised in controlling, production 

management and marketing, and gained work experience 

during internships at ProSieben and Sat.1. After completing his 

Diploma degree in 2005 he worked at the University of 

Mannheim at the chair for Production Management and 

Controlling until his professor’s retirement, when he switched 

to the LMU.  

Thorsten Grohsjean has been a research assistant and doctoral candidate at the Institute 

for Communication Economics since January 2007. In October 2007 he took the 

postgraduate course “Business Research” at the LMU Munich and graduated as Master 

of Business Research (MBR) in spring 2009. 

Thorsten Grohsjean’s teaching includes courses on quantitative data analysis and 

management and economics of network industries. At the institute he is also responsible 

for press and public relations. 

Thorsten Grohsjean’s main research interests lie in the fields of strategy, organisational 

behaviour and applied industrial economics. In the focus of his research is the empirical 

examination of product portfolio decisions of video game publishers and creators. In 

2009, he was awarded the “DRUID Best Paper Award“, for his work with Professor 

Kretschmer on product portfolios in hypercompetitive environments. 
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Dipl.-Kfm. Ferdinand Mahr, MBR  

Ferdinand Mahr was born in 1982 in Munich. He studied 

business administration at LMU Munich from 2002, specialised 

in innovation management and strategic management, and 

completed his Diploma degree in 2007. Simultaneously, he 

studied political science at Munich University for Political 

Science and completed an additional two-year training at 

Bayerische EliteAkademie. He gained work experience as the 

sole proprietor of an IT company, during internships in the 

fields of IT, aviation, banking, and transportation, and as a team 

member in a life science start-up business.  

Ferdinand Mahr has been a research assistant and doctoral candidate at the Institute for 

Communication Economics since 2007. Between 2007 and 2009 he completed the 

postgraduate course “Business Research” and graduated as Master of Business 

Research (MBR). Between October 2008 and February 2009 Ferdinand Mahr was a 

visiting researcher at the Centre for Economic Performance at the London School of 

Economics and Political Science (LSE), where he worked on a project commissioned by 

the European Commission on the economic influence of IT.  

Ferdinand Mahr’s teaching has included various tutorials, undergraduate seminars and 

advanced seminars on management practices, information and communication 

technologies, data collection, and research methods. He has also assisted with several 

courses on management and economics of organisations, strategy research, and 

theoretical economics.  

Ferdinand Mahr’s research focuses on organisation and strategy, information and 

communication technologies, and firm performance. He examines which combinations 

of information and communication technologies with organisational structures and 

corporate strategies increase a firm’s performance. In connection with his research 

Ferdinand Mahr managed a project during which 1,500 telephone interviews with 

German and Polish manufacturing firms were conducted. He has presented his research 

at more than 20 conferences in Germany and abroad. 



ICE Annual Report 2008/09 
 

 10 

Dipl.-Volksw. Mariana Rösner, MBR 

Mariana Rösner was born in 1983 in Hamburg. Starting in 

2001, she studied economics at the University of Cologne, 

specialising in industrial organisation, international economics 

and energy economics. She also spent a semester at the 

University of St. Gallen in Switzerland, and graduated with a 

Diploma in economics in winter 2006. She gained work 

experience as a clerk at an insurance company and as a student 

helper at the economics department of the University of 

Cologne. 

Mariana Rösner has been working as a research assistant and doctoral candidate at the 

Institute for Communication Economics since 2006. Between 2007 and 2009 she 

completed the postgraduate course “Business Research” and graduated as Master of 

Business Research (MBR). 

Mariana Rösner’s teaching includes courses on actors and strategies in regulated 

markets, advanced management and economics of network industries, and public affairs. 

At the institute she is also responsible for the library and for exam planning, as well as 

for scheduling internal and external research presentations. 

The focus of Mariana Rösner’s research is on industrial organisation and in particular on 

business strategies in network markets. Her research includes a project on the influence 

of advertising on market structures in asymmetric competitive situations, and an 

empirical analysis of advertising strategies in the German mobile telephony market. 
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Pavlos Symeou, Ph.D. 

Pavlos Symeou was born in Cyprus in 1980. He studied business 

administration at the University of Cyprus and graduated with a 

Bachelor’s degree in marketing management in 2003. 

Subsequently, he studied at the London School of Economics 

and was awarded a Master’s degree with honours in Analysis, 

Design and Management of Information Systems in 2004. He 

continued with postgraduate studies at Judge Business School 

at the University of Cambridge where he was awarded a 

doctorate in Business and Management Economics in 2009. His 

doctoral research examined the impact of economy size on telecommunications 

performance using sophisticated econometric models and stochastic frontiers analysis. 

Pavlos Symeou has gained experience working as a teaching assistant and supervisor at 

Judge Business School. He was also employed as a research assistant in the Department 

of Business Administration of the University of Cyprus, and gained experience working 

as marketing executive at Rime Information Bureau Ltd., where he conducted research 

on target markets and product developments. 

Pavlos Symeou has been a postdoctoral fellow at the Institute for Communication 

Economics since January 2009. He contributes to the institute’s curriculum with various 

courses including a postgraduate course on advanced management and economics of 

network industries. At the institute he is also responsible for organising the seminar 

“Management and Microeconomics”. 

Pavlos Symeou holds a visiting lecturer position at the Cyprus Institute of International 

Management (CIIM) where he teaches an MBA course in marketing management. He 

has received several awards for his academic achievements and has published in 

Telecommunications Policy and the Journal of Communication. 

His current research focuses on the examination of the concept of technological 

convergence and its effects on business strategy, corporate activities, and 

internationalisation decisions. 
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2.5 Associates 

Dr. Jonathan Beck 

Jonathan Beck was born in 1977 in Munich. He studied 

economics in Mannheim, Berlin and Toulouse and graduated 

in 2002 with a “Maitrise” (Toulouse) and in 2003 with a 

“Diplom” (Humboldt University Berlin). His research work at 

the research centre “InterVal - Internet and Value Chains“ in 

Berlin and at the social science research centre Berlin led to 

his dissertation at the Humboldt University Berlin in 2007. He 

then worked as an economist for the "Grocery Inquiry" at the 

Competition Commission in London. Since 2008, Jonathan 

Beck has worked as a controller and project manager for 

electronic media at the publishing house C.H. Beck.  

Jonathan Beck is a research fellow at the Institute for Communication Economics. 

Regarding teaching at the institute he has been involved in courses on innovation and 

commercial success in creative industries and organisational economics.  

His research concentrates on applied questions in the publishing market and other 

creative industries, and in the retail industry. It is based on methods of quantitative 

marketing and empirical industrial economics.  
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Hüseyin Doluca, M.S./Univ. of Texas, MBR 

Hüseyin Doluca was born in 1977 in Marburg. From 1996 to 

2000 he studied business administration at the Philipps 

University Marburg. He specialised in statistics, business 

computer science and marketing. He was awarded a Master’s 

degree in Management at the University of Texas in Dallas 

during a bilateral exchange in 2001.  

Subsequently, he worked at the Institute of Statistics under 

Professor Fleischer at the University of Marburg. Following his 

participation at the first year PhD-programme at the Goethe 

University Frankfurt he switched to the Institute for Communication Economics. He 

worked there from October 2006 to October 2008 as a research assistant and doctoral 

candidate. He now is an external doctoral candidate and associate researcher, and 

currently works as a visiting researcher at the Erasmus University of Rotterdam. 

His research deals with topics in industrial economics, where he uses both formal 

models and empirical methods. His focus is on hardware and software industries and the 

adoption and diffusion of new technologies. A further research topic is network markets, 

where he examines M&A behaviour and market dynamics.  
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Benedikt Gamharter, M.Sc., B.Sc. 

Benedikt Gamharter was born in 1980 in Vienna. After a 

technical training he studied business administration at 

the London School of Economics and at the Stern School 

of Business, New York University (from 2000 to 2003 and 

in 2007, respectively). As a graduate student he worked as 

a research assistant for Professor Kretschmer at the LSE.  

Benedikt Gamharter has been working in risk 

management for Merrill Lynch in London since January 2008. Prior to that, he worked 

for the Erste Bank in Vienna and for the Deutsche Bank in London. Next to his work in 

risk management he supported the realisation of outsourcing programmes and corporate 

governance initiatives.  

Benedikt Gamharter is an associate researcher at the Institute for Communication 

Economics. His research deals with network markets and the introduction of new 

technologies.  
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Dipl.-Politologe Christian Pech 

Christian Pech was born in 1976 in Erlangen. He studied 

political science with a minor in North American Studies at 

the universities of Erlangen-Nuremberg and Vienna. He 

completed his studies with a Diploma degree in political 

science.  

During his studies in Vienna, Christian Pech received a 

research assignment from the Austrian parliament to write a 

book on the history of the library of the Austrian parliament. 

(„Nur was sich ändert bleibt! Die österreichische 

Parlamentsbibliothek im Wandel der Zeit 1869 – 2002“, Vienna 2002). 

Between 2002 and 2005 he was chairman of the Social Democrat Party’s fraction in the 

city council of Erlangen. Between October 2005 and October 2008 he worked as a 

research fellow and office manager for Renate Schmidt, Member of German Federal 

Parliament and Federal Minister a.D. (for the Federal Parliament office and the 

constituency office in Erlangen). Since October 2008 he has been assistant to the board 

of directors and head of project management at Sunline AG in Fürth. 

Christian Pech has been an external doctoral candidate and associate researcher at the 

Institute for Communication Economics since 2007. His research interests include 

telecommunication economics, public affairs and the political role of companies.  
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Dipl.-Volksw. Jan-Christian Tonon 

Jan-Christian Tonon was born in 1982 in Rosenheim. From 

2003 to 2008 he studied economics at Ludwig-Maximilians-

University in Munich and at Kobenhavns University in 

Copenhagen. He specialised in empirical economic 

research and communication economics. During his studies 

he gained experience during internships at the Bavarian 

Ministry of Economics, KPMG, HypoVereinsbank and 

others. After earning his Diploma he worked as a research 

assistant at Aston Business School in Birmingham in the 

Economics & Strategy department.  

Since October 2008 Jan-Christian Tonon has been enrolled as a doctoral candidate in an 

interdisciplinary PhD-programme at the International Max Planck Research School for 

Competition and Innovation (IMPRS-CI) in Munich. Furthermore, he is an associated 

researcher at the Institute for Communication Economics. 

In his research Jan-Christian Tonon focuses on industrial economics between the poles 

of law and economics. His emphasis is on aspects of intellectual property, employing 

both theoretical models and empirical methods. His current research project examines 

the entertainment industries and more precisely the role of gatekeepers in the music 

industry. 
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2.6 Student Helpers and Trainees 

 

Christina Finsterwalder 

Business Studies/B.Sc., 8th Semester 

Working at the ICE since April 2009 

 

 Sandra Huber 

Business Studies /B.Sc., 4th Semester 

Working at the ICE since May 2008 

 

 Sebastian Jacobs  

Business Studies /Diploma, 11th Semester  

Working at the ICE since August 2007 

 

 Andreas Lüftl  

Business Studies /B.Sc., 8th Semester  

Working at the ICE since August 2007 

 

 Sanja Rikanovic  

Business Studies /B.Sc., 8th Semester 

Working at the ICE from November 2007 to March 2009 

 

  

          

            

 

 
 

Florian Seliger 

Business Studies / M.Sc., 2nd Semester 

Working at the ICE since April 2009 
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 Philipp Staiger 

Business Studies /B.Sc., 4th Semester 

Working at the ICE from May 2008 to July 2009 

 

 

Staffan Tillybs 

Business Studies /B.Sc., 6th Semester 

Working at the ICE from June to August 2009 

 

 

David Weidner 

Business Studies /B.Sc., 2nd Semester 

Working at the ICE from October 2008 to March 2009 

 

Mariana Cardoso-Kaltner 

Vocational Upper-Secondary Business School 

Trainee at the ICE from September 2008 to July 2009 

 

 Alexander Liebl 

Vocational Upper-Secondary Business School 

Trainee at the ICE from February to July 2009 

 Bianca Dietz 

Vocational Upper-Secondary Business School 

Trainee at the ICE from June to July 2009 
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2.7 External Lecturers 

Professor Neil Gandal 

Neil Gandal is professor of economics and Head of the School of Government and Policy 

at Tel Aviv University. He received his B.A. and B.Sc. Degrees from Miami University 

(Ohio) in 1979, his M.Sc. Degree from the University of Wisconsin in 1981, and his Ph.D. 

from the University of California-Berkeley in 1989.  

Neil Gandal has published numerous papers in industrial organisation, the economics of 

information technology, and the economics of the software and internet industries. He is 

an editor at the International Journal of Industrial Organization and a research fellow at 

the Centre for Economic Policy Research. He also served on a Ministry of 

Communications & Ministry of Finance Committee, responsible for re-balancing tariffs in 

the telecommunications industry (1998). 
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Dr. Rafael Gomez 

Rafael Gomez earned his B.A. at York University at Glendon College in 1995. He became 

an M.A. in Economics in 1996 and an M.A. in industrial relations at the University of 

Toronto in 1997, followed by a doctorate in the same department in 2000.  

In addition to his occupation as a lecturer at the faculty for management at the London 

School of Economics, he is also a professor for economics at Glendon College as well as 

guest lecturer for management at the public graduate school in business management in 

Moscow. He has been a guest researcher at Spain’s central bank (2003) and senior 

research fellow at the centre for Industrial Relations at the University of Toronto (2005-

2006).  

Rafael Gomez has published in numerous journals, e. g. the British Journal of Industrial 

Relations, the Journal of Population Economics, Canadian Public Policy and the Canadian 

Journal of Economics. In January 2006 he was awarded the John T. Dunlop Scholar 

Award by the Labor and Employment Relations Association for his considerable 

contribution to the international and comparative labour and employment research. 

He is currently the director and co-founder of the Think Tank Toronto (TTT), a social 

corporation founded in 2005 with the objective to further the cultural improvement in 

Toronto. 
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Dr. Nils Stieglitz 

Nils Stieglitz completed his university studies as economist at Philipps-University 

Marburg in 1999. During his studies he worked as a freelance journalist for Spiegel TV 

in Hamburg, among others.  

Subsequently, he worked as an assistant of the management board of Gruner+Jahr TV 

production before earning a doctorate at the chair for Organisation and Human 

Resources Management in Marburg between 2000 and 2003. In his doctoral dissertation 

he examined strategies and competition in converging industries. Between 2004 and 

2006 he continued his work as a research assistant at the chair for Organisation and 

Human Resources Management in Marburg. At the same time he also worked as a 

lecturer for strategic management and organisational theory at the Frankfurt School of 

Business & Finance and at the Hamburg Media School. Since 2006, he has been 

assistant professor at the University of Southern Denmark in the department for 

Strategic Organisation Design.  
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2.8 Visiting Professors 

Dr. Rafael Gomez 

London School of Economics 

Guest at the ICE from 15 December 2008 to 21 December 2008 

Talk on 18 December 2008 at M&M seminar: “The Managerial Challenge of Diverging 

Demographics: The Case of India, China and the West” 

One week course: “Organizations, Incentives and Employment” 

Dr. Nils Stieglitz 

University of Southern Denmark 

Guest at the ICE from 12 January 2009 to 16 January 2009 

One week course: “Strategy & Organization for a Complex World” 

Guest at the ICE from 13 July 2009 to 31 July 2009 

Talk on 23 July 2009 at CAMS/M&M workshop: “Resource Learning and the Dynamics of 

Strategic Markets” 

Talk on 29 July 2009 at CAMS workshop: “Strategic Focus and the Quest for Temporary 

Advantage” 

Dr. Christos Genakos 

Cambridge University 

Guest at the ICE from 23 April 2009 to 24 April 2009 

Lecture on 23 April 2009 at M&M seminar: “Risk taking and Performance in Multistage 

Tournaments: Evidence from Weightlifting Competitions“ 

 

Prof. Sofronis Clerides 

University of Cyprus 

Guest at the ICE from 29 April 2009 to 01 May 2009 

Talk on 30 April 2009 at M&M seminar: “Static and Dynamic Pricing: A Joint Analysis of 

Nonlinear Pricing and Promotions“ 

 

Prof. Joe Clougherty 

WZB and University of Illinois  

Guest at the ICE from 04 June 2009 to 05 June 2009 

Talk on 04 June 2009 at M&M seminar: “Deterrence of Horizontal Mergers: Empirical 

Evidence from U.S. Industries” 
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Prof. J.P. Eggers 

New York University, Stern School of Business 

Guest at the ICE from 21 June 2009 to 08 July 2009 

Talk on 24 June 2009 at CAMS workshop: “The Pursuit of Novelty: An Investigation of 

Which Firms Allocate Resources to Investigate Potentially Radical Innovations“ 

Talk on 25 June 2009 at M&M seminar: “First Movers and Technological  

Uncertainty: Commitment Timing and the Benefit of Making Mistakes“ 

 

Prof. Neil Gandal 

Tel Aviv University 

Guest at the ICE from 30 June 2009 to 03 July 2009 

Talk on 02 July 2009 at M&M seminar: “R&D Spillovers: The “Social Network“ of Open 

Source Software” 

One week course: ”The New Empirical Industrial Organization: an Emphasis on Network 

Industries” 

 

Prof. Sumit Majumdar 

University of Texas at Dallas 

Guest at the ICE from 03 July 2009 to 29 July 2009 

Talk on 07 July 2009 at CAMS/ICE research seminar: ”Is Underinvestment a  

Deterrence Strategy? General Purpose Technology Adoption in a Two Sided Market with  

Competitor Entry” 

Talk on 08 July 2009 at CAMS workshop: ”Retentions, Relations and Innovation: The 

Financing of R&D in India” 

 

Dr. Srikanth Kannan 

University of Southern Denmark 

Guest at the ICE from 13 July 2009 to 14 July 2009 

Talk on 13 July 2009 at ICE research seminar: “Organizing Joint Search for Innovations: 

The Role of Coordinating Mental Representations“ 
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3 Research 

3.1 Research Plan  

The Institute for Communication Economics examines economic questions in high 

technology markets as well as questions around the economics and management of 

organisations using various scientific methods. 

The research group telecommunications markets deals with diffusion and usage 

intensity in mobile telephony as well as with marketing strategies of mobile network 

providers and the development of their market shares, both in German and international 

markets. Other research subjects include questions around product innovations and the 

fair market value of mobile phone producers.  

In B2B markets the group software and hardware industries examines the adoption 

timing of business software applications and its connection to companies’ tendency to 

risk-taking. In consumer electronics the focus is on strategic interdependencies and the 

dynamics between video games and consoles. Other subjects in this research field 

include switching- and upgrading behaviour in the software industry, the standardisation 

process during the introduction of the Compact Disc, and mergers and acquisitions in 

network industries.  

The third field of research, economics and management of organisations, deals with 

different combinations of information and communication technologies, their interaction 

with organisational structures and corporate strategies, and the influence these 

combinations have on firm performance. Additional topics related to human resource 

management include organisational incentive systems and work-life-balance.  

Methodologically, research at the Institute for Communication Economics is 

characterised by strong diversity, the aim being to employ techniques that best fit the 

problem at hand. Therefore, both quantitative and qualitative methods are used to enable 

researchers to analyse questions from different perspectives. Theoretical methods 

currently applied at the institute include formal mathematical and qualitative models; 

simulations are also used. Empirical research uses quantitative data from primary and 

secondary sources as well as qualitative data from interviews. 
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The Institute for Communication Economics was involved in the international research 

programme “Explaining Productivity and Growth in Europe, America and Asia“, which 

was funded by the Anglo-German Foundation and was realised in cooperation with the 

Centre for Economic Performance (CEP) at the London School of Economics (LSE) and 

the Centre for European Economic Research in Mannheim. The project was concluded in 

Brussels in June 2009. The institute also participates in the research project “The 

Economic Impact of ICT” of the “Information Society” of the European Commission, and 

in the interdisciplinary experimental laboratory MELESSA at the LMU Munich. 
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3.2 Current Research Projects  

Professor Kretschmer’s research concentrates on two main areas.  

Adoption and usage of network technologies. In cooperation with various co-authors 

the implications of network effects on products and systems are examined. For example, 

strong complementarities between different software applications require that 

companies take their currently installed applications into consideration when deciding 

on adoption of new software. Another project showed that the heterogeneity of mobile 

phone users’ preferences has a much stronger influence on technology diffusion than 

network effects on a firm and country level. In a related research project a technique was 

developed that allows companies to predict the existence and timing of critical mass 

phenomena in network markets. 

Cooperation and coordination between companies. In dynamic markets, inter- and 

intra-company cooperation plays an increasingly important role. Innovations often 

require the input of specialised departments within a company so that incentive systems 

have to allow for potential synergies, but also for specialisation within a company. In 

their 2008 paper Kretschmer and Puranam show that strongly specialised companies 

should sometimes ignore synergies, as cooperation incentives lead to reduced incentives 

for specialised activity. A second research project has shown that during the introduction 

of network technologies there may be incentives for competitors in the end-user market 

to agree on a common product standard. A game-theoretical model shows that 

standardisation prior to product introduction often increases corporate profits although 

there is no technological differentiation in standardised markets. 

In her first research project as a doctoral student Mélisande Cardona assessed whether 

predictions of mobile telephone usage can be improved by detecting country- or 

operator-specific patterns though cluster analysis. In another project she empirically 

analyses regional interaction effects on IT adoption decisions of firms. 

Jörg Claussen is currently working on a project externally funded by Vodafone Group 

R&D that deals with the question of how the degree of vertical integration is influenced 

by technological change. He analyses this question with an agent-based simulation 

model based on the NK approach. He also conducts empirical research on backward 

compatibility, private platform regulation, spillovers, and social learning. 
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Thorsten Grohsjean focuses his research on management-oriented and industry 

economic subjects concerning the video game industry. In a study for the Master of 

Business Research degree he examined product introduction decisions in a dynamic 

market environment using video game publishers as an example. In a current research 

project with Nils Stieglitz and Tobias Kretschmer he analyses innovation behaviour with 

regard to the product portfolio of video game publishers, based on the behavioural 

theory of the firm. For another project with Cristian Deszö and Tobias Kretschmer he 

examines which skills individuals and teams who are part of the development of a video 

game must have in order for the project to be successful. 

Ferdinand Mahr deals with the influence of information and communication 

technologies (ICT) on a firm’s performance. In particular, he examines whether certain 

combinations of ICT technologies with organisational structures and company strategies 

contribute more to a firm’s performance than others. In 2008, Ferdinand Mahr surveyed 

1,500 managers on the organisational structures and corporate strategies from German 

and Polish companies for two empirical studies. 

Mariana Rösner’s research focuses on industrial economics and on strategies in 

network markets. Her first research project deals with advertising’s influence on market 

structures in asymmetrical competitive situations. She is currently carrying out an 

empirical analysis of advertising strategies in the German mobile telephony market. 

Pavlos Symeou’s current research focuses on the concept of technological convergence 

and its effects on business strategy, corporate activities, and internationalisation decisions. 

Technological convergence, induced by increasing technological advancement, the fall of 

regulatory barriers, and managerial creativity, has facilitated an increasing number of 

technology products to satisfy consumer needs from previously distinct markets. This has 

caused a gradual blurring of market boundaries and has enabled firms from neighbouring 

markets to embark on multi-market service. Pavlos Symeou intends to study firms’ 

strategic responses to the phenomenon of technological convergence by developing and 

empirically analysing a unique dataset. 
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3.3 ICE Management Project 

The objective of the ICE management project is to use empirical research to improve our 

understanding of the connection between companies’ use of information and 

communication technologies (ICT), management types, organisational structures, 

strategy, and company performance. To this end, information was collected on 

organisational structures and management methods from German and Polish companies.  

Prior to the project, data on small and medium-sized enterprises was hardly available. 

Additionally, companies’ management methods and organisational characteristics are 

generally not easy to measure and quantify. Therefore, an innovative interview method 

was applied that was developed for a previous project at the London School of 

Economics (LSE) and enables empirical analysis of management methods and 

organisational characteristics.  

During the first data collection phase in March 2008, 250 production managers from 

German companies were interviewed in only 16 days. Additionally, 1.250 managers from 

German and Polish companies were interviewed between August and September 2008 

over eight weeks. The data collected is currently being evaluated.  
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3.4 Summer Research Internships  

The Institute for Communication Economics launched a three month-long internship 

programme for national and international students in summer 2009. The idea was to 

enable the interns to develop an own research project under the supervision of one or 

two researchers from the institute. From a pool of highly qualified applicants six interns 

were chosen, from Columbia University, Essex University, University of Beijing, Oxford 

University as well as from the LMU Munich. The international interns were financed 

through funds of the Deutsche Telekom Foundation while the two students from Munich 

were financed through tuition fees. 

The objective of the internship was to give the participants an insight to scientific 

research in order to prepare them for a career in academia. The tasks of the interns 

included literature research, data collection, preparation and analysis, developing a 

research project with two supervisors from the institute. The six interns could choose 

from four subjects. One project examined the influence of the convergence of 

information and communication technologies on competition. A second project dealt 

with the consequences of advertisement and net size on the mobile phone industry. A 

third project analysed exploration and exploitation on a staff- and product-level in the 

video game industry, and the fourth studied the adoption of company software. 

In order to allow an exchange on all projects between the interns and the researchers, 

regular meetings of all participants took place during which the different groups 

presented the current status of their work and discussed the results. The staff of the 

institute also organised barbecues and hiking trips so that the interns did not only get to 

know the research work but also the city of Munich. 

On the whole, the projects were an interesting and instructive experience for both sides. 

The interns often showed more dedication to their work than expected and partly worked 

on their projects on weekends as well. Due to the positive feedback from both sides the 

institute aims to repeat the project in 2010. 
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3.5 Research Presentations 

External Presentations Winter Term 2008/09 
 
Month Speaker Subject Conference, City 

10/08 Tobias  
Kretschmer 

"Competitive Pressure and 
Innovation Complementarities" 

University of Texas at 
Austin, USA 

11/08 Tobias  
Kretschmer 

"Competitive Pressure and 
Innovation Complementarities" 

Instituto Superior 
Tecnico (IST), Lisbon, 
Portugal 

01/09 Pavlos 
Symeou 

"Universal Service in Small 
Economies: An Empirical 
Analysis of the Effects of Policy, 
Institutional Endowments, and 
Alternative Technologies" 

TIME Colloquium, 
Munich, Germany 
 

01/09 Tobias  
Kretschmer 

"Competitive Pressure and 
Innovation Complementarities" 

Utrecht School of 
Economics (USE), 
Utrecht, Netherlands 

01/09 Tobias  
Kretschmer 

"Competitive Pressure and 
Innovation Complementarities" 

Centre for 
Competition and 
Regulatory Policy 
Workshop (CCRP), 
City University, 
London, UK 

01/09 Tobias  
Kretschmer 

"Competitive Pressure and 
Innovation Complementarities" 

Research workshop, 
FU Berlin, Berlin, 
Germany 

01/09 Tobias  
Kretschmer 

"Competitive Pressure and 
Innovation Complementarities" 

Wissenschaftszentrum 
Berlin (WZB), Berlin, 
Germany 

01/09 Ferdinand 
Mahr 

"Organizational and Strategic IT 
Alignment and Firm 
Performance: A Study of 
German Manufacturing Firms",  

Fifth Bi-annual 
Conference on "The 
Economics of the 
Software and Internet 
Industries", Toulouse, 
France 

01/09 Thorsten 
Grohsjean 

"Product Line Extension in 
Hypercompetitive 
Environments" 

TIME Colloquium, 
Munich, Germany 

03/09 Ferdinand 
Mahr 

"Performance Effects of 
Aligning Information 
Technology with Organization 
and Product Market Strategy" 

Strategic Organization 
Design Seminar, 
Odense, Denmark 
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External Research Presentations Summer Term 2009 
 

Month Speaker Subject Conference, City 

05/09 Jörg  
Claussen 

"Backward Compatibility in 
Network Markets - The Case of 
the US Market for Handheld 
Game Consoles" 

TIME Seminar, 
Munich, Germany 

05/09 Tobias  
Kretschmer 

"Competitive Pressure and 
Innovation Complementarities" 

CEPR Conference on 
Applied Industrial 
Organization, 
Mannheim, Germany 

06/09 Pavlos  
Symeou 

"Universal Service in Small 
Economies: An Empirical 
Analysis of the Effects of Policy, 
Institutional Endowments, and 
Alternative Technologies" 

Conference on the 
Economics of 
Information and 
Communication 
Technologies hosted 
by TELECOM 
ParisTech, Paris, 
France 

06/09 Mariana 
Rösner 

"Persuasive Advertising with 
Asymmetric Firms" 

INFORMS Marketing, 
Science Conference, 
Ann Arbor, USA 

06/09 Ferdinand 
Mahr 

"Performance Effects of 
Aligning Information 
Technology with Organization 
and Product Market Strategy" 

DRUID Society 
Summer Conference 
2009, Copenhagen, 
Denmark 

09/09 Pavlos 
Symeou 

When Small Size Becomes 
Influential: An Empirical 
Examination In the Sector of 
Telecommunications 

NEREC, Madrid, 
Spain 
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4 Teaching 

4.1 Teaching Plan  

Teaching at the Institute for Communication Economics reflects the main research topics 

as well as the methodological diversity at the institute. Courses are based on research 

and on practical experience, and make use of both quantitative and qualitative methods 

to analyse business and economic phenomena, especially in network industries. 

Two main topics are at the centre of teaching at the institute. The first concerns the 

telecommunications and high-tech industries, the second deals with the economics and 

management of organisations.  

The telecommunications and high-tech industries are interesting for several reasons. 

First, they have grown steadily in the past decades as a proportion of gross domestic 

product. Second, they push productivity growth and constitute an important field for 

start-ups. From a scientific point of view they are appealing because more than any other 

industry they are affected by digitalisation and are subject to constant change. Lectures 

on the economics and management of organisations are focused on organisational and 

strategic subjects. 

Quantitative and empirical analyses constitute the main teaching method at the institute. 

They are complemented by formal theoretical models from game theory and decision 

theory and are applied to real cases. Additionally, case studies are developed and used in 

teaching. 
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4.2 Teaching Programme 

The lecture “Fundamentals of Management Science” is held for first year bachelor 

students. The aim of the lecture is to develop economic thinking and introduce the 

systematic groundwork of quantitative analysis in individual and interactive decisions. 

This lecture takes place every winter semester and is held alternately by Professor 

Kretschmer and Professor Richter from the Institute for Risk and Insurance Research.  

For second year bachelor and diploma students the institute’s teaching programme is 

part of the “Strategy & Marketing“ specialisation, for which the institutes under 

Professors Hess, Picot and Kretschmer offer various lectures on “Digital Economics“. 

The lecture “Organisation Economics“ is held each semester and addresses business 

students as well as students who have business administration as a minor. The lecture is 

read in rotation with Professor Hess and Professor Picot and deals with the organisation 

of companies, business co-operations and markets. Special emphasis is put on the 

influence of modern information and communication technologies on organisations.  

A secondary course offered at the institute is the lecture “Management and Economics of 

Network Industries“, which deals with economic and business phenomena in network 

industries. This lecture is supplemented by a tutorial where the material is explained in 

depth with the help of case studies, calculations and simulation models. The institute 

also holds seminars on regulated markets, management practices and scientific methods.  

The undergraduate specialisation can be continued during the master programme, with 

the institute’s lectures forming part of the graduate specialisation “Innovation and 

Information“.  

For the lecture “Foundations of Innovation and Information Management“, the institute 

works in cooperation with the chairs Harhoff, Hess and Picot, laying a foundation for 

later subject-specific graduate courses. The lecture “Advanced Management and 

Economics of Network Industries“ deals with advanced questions on network industries, 

although previous knowledge in the field of communication economics is not a 

requirement for participation for master students. In the project course “Communication 

Economics“ participants work on case studies, participate in real management projects 

or do intensive empirical research in network or ICT industries. Beside these courses 

there are various seminars on scientific methods and practical perspectives, and the 

chair is part of the master course “Methods of Business Economics“. 
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The basic course offering is rounded off by lectures and seminars held by renowned 

German and international guest lecturers which are financed through tuition fees. The 

supplementary lectures allow the institute to offer talks on subjects that are close to 

cutting-edge research and that exceed the scope of normal teaching.  

The chair is also part of the teaching programme of the Center for Digital Technology 

and Management (CDTM) with the lecture “Managerial Economics“ and will contribute 

to the teaching programme of the European Master of Science in Management. 
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4.3 The Courses in Detail 

Winter Term 2008/09 

Tutorial “Foundations of Innovation and Information Management“ (responsible: Jörg 

Claussen) 

Advanced Seminar "Aufbereitung, Analyse und Interpretation Quantitativer Daten in 

Wissenschaft und Praxis“ (responsible: Prof. Tobias Kretschmer, Mélisande Cardona, 

Thorsten Grohsjean) 

Hands-on Seminar “Public Affairs“ (responsible: Christian Pech, Mariana Rösner) 

Undergraduate Seminar “Akteure und Strategien in einem Regulierten Markt” 

(responsible: Mélisande Cardona, Christian Pech, Mariana Rösner) 

One Week Intensive Course “Strategy & Organization for a Complex World“ (responsible: 

Dr. Nils Stieglitz, University of Southern Denmark) 

One Week Intensive Course “Organizations, Incentives and Employment” (responsible: 

Dr. Rafael Gomez, London School of Economics) 
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Summer Term 2009 

Lecture and Tutorial “Management and Economics of Network Industries“ (responsible: 

Prof. Tobias Kretschmer, Jörg Claussen, Thorsten Grohsjean) 

Lecture and Tutorial “Advanced Management and Economics of Network Industries“ 

(responsible: Prof. Tobias Kretschmer, Pavlos Symeou, Mariana Rösner) 

Lecture “Organisationsökonomie” (responsible: Prof. Tobias Kretschmer, Ferdinand 

Mahr) 

Advanced Seminar “Frontiers in Telecommunications Research” (responsible: Prof. 

Tobias Kretschmer, Mélisande Cardona, Jörg Claussen) 

Seminar “Frontiers in Strategy Research” (responsible: Prof. Tobias Kretschmer, 

Ferdinand Mahr with Prof. Anja Tuschke, Institute for Strategic Management) 

One Week Intensive Course “The New Empirical Industrial Organization: an Emphasis on 

Network Industries” (responsible: Prof. Neil Gandal, Tel Aviv University) 
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Hands-on Seminar “Public Affairs“ 

During a hands-on seminar, offered for the first time at the Institute for Communication 

Economics in the winter semester 2008/09, fifteen students had a chance to gain insight 

into the theory and practice of public affairs management. 

In the public’s perception public affairs management, often called “lobbying“, is 

connected with an image of shady managers, black suitcases and meetings in dark back 

rooms. The concept that companies are politically engaged (Public Affairs Management) 

therefore often leads to distrust and rejection. At the same time, it is increasingly 

important for companies to actively participate in political decisions, a fact illustrated by 

the growing number of public affairs departments in Berlin and Brussels. 

The theoretical part of the seminar consisted of a block course where student 

presentations developed a basis for scientific discussions. The subjects ranged from 

papers on strategic management to studies in economics or political sciences.  

The practical part of the seminar consisted of a three day trip to Berlin. The objective of 

the trip was to broaden the acquired theoretical knowledge through personal contact 

with practitioners working in public affairs management.  

The group was first welcomed at the department for strategic consulting for public 

affairs at the company “Steltemeier & Rawe“. The agency’s president Sven Rawe and his 

team generously took time to speak to the students on experiences and practical 

examples from daily life as a public affairs consultant. It quickly became clear that in 

practical terms public affairs management is mainly about exchanging information and 

transferring knowledge between politicians and lobbies. Above all, it is essential to know 

how political processes work in order to have discussions at the right time with the right 

politicians. Mr. Rawe also stressed that psychological factors such as knowledge of 

human nature and a good intuition are crucial for successful public affairs management.  

In a second discussion the participants were introduced to the company’s view on public 

affairs using the example of Vodafone. The group also met Dr. Marcus Oysterman, head 

of public affairs at Vodafone, during a lunch at restaurant Tucher which had been 

organised by the company. Dr. Oysterman explained the development of public affairs 

management in Berlin and the special relevance of political management for the 

telecommunications market with regard to regulation and innovation inducement. The 
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students used the opportunity for a direct conversation and appreciated that Dr. 

Ostermann granted them a look behind the scenes.  

Beside the practical contacts, the stay was also used to discover the capital (both by day 

and by night). On the way from the Hotel at the Anhalter Bahnhof to the centre of 

political Berlin the group passed some of the most important buildings and sights. The 

participants of the seminar also had the rare chance to attend a plenary meeting of the 

Bundestag from the visitors’ gallery.  

The trip was partially financed through tuition fees and was the highlight of the course. 

Thanks to the positive feedback from both the participants and the companies, the 

Institute for Communication Economics hopes to be able to offer similar courses in the 

future.
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5 Seminars and Workshops 

5.1 Management and Microeconomics 

The Management and Microeconomics (M&M) seminar is an open research seminar that 

is jointly organised by the Institute for Communication Economics, the Institute for 

Finance and Banking, and the Institute for Risk Management and Insurance. 

The seminar’s goal is to provide scientists at all levels with a regular platform discuss 

current research questions in the fields of management and applied microeconomics. 

Thanks to the generous support of the LMU Management Alumni, the seminar can be 

continued with renowned guest lecturers from both German and international 

universities and benefits from high quality talks and lively participation. Nine talks were 

held in the winter semester 2008/09 and eleven in the summer semester 2009.  

Dates Winter Term 2008/09 

Date Speaker Subject 
14/10/2008 Prof. Louis Eeckhoudt 

(Catholic University of Mons) 
“About Risk Attitudes: Directions and  
Intensities” 

23/10/2008 Prof. Harris Schlesinger 
(University of Alabama) 

“Exploring Higher Order Risk Effects” 

17/01/2008 Prof. Markus Nöth  
(Universität Hamburg) 

“Paths to Equality: Walking the Talk in 
Multi-Party Negotiations” 

20/11/2008 Prof. Richard McMinn 
(Illinois State University) 

“The Fisher Model and Financial Markets: 
an Economist’s Perspective on Financial 
Markets, Risk Management and Value  
Creation” 

04/12/2008 Prof. Nicolaj Siggelkow 
(Wharton School) 

“Coupled Search Processes: Why Is It So 
Difficult To Find That Organizational 
Design Matters?“ 

11/12/2008 Prof. Richard Phillips 
(Georgia State University) 

“Enterprise Risk Management and the 
Insurance Industry: Investigating the 
Source of Value” 

18/12/2008 Dr. Rafael Gomez 
(London School of  
Economics) 

“The Managerial Challenge of Diverging 
Demographics: The Case of India, China 
and the West“ 

08/01/2009 Prof. Mathias Kifmann 
(Universität Augsburg) 

“The Design of Pension Pay Out Options 
When the Health Status During 
Retirement is Uncertain“ 

29/01/2009 Prof. Alexander Stomper 
(Vienna Institute for  
Advanced Studies & MIT) 

“Related Lending: Boards Matter” 
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Dates Summer Term 2009 

Date Speaker Subject 

23/04/2009 Dr. Christos Genakos 
(Cambridge University) 

“Risk Taking and Performance in 
Multistage Tournaments: Evidence from 
Weightlifting Competitions” 

30/04/2009 Dr. Sofronis Clerides 
(University of Cyprus) 

“Static and Dynamic Pricing: A Joint 
Analysis of Nonlinear Pricing and 
Promotions” 

07/05/2009 Prof. Gerd Mühlheußer 
(Universität Bielefeld) 

“Contracts as Rent Seeking Devices: 
Evidence from German Soccer” 

14/05/2009 Dr. Paul Raschky 
(Universität Innsbruck) 

“The Demand for Flood Insurance under 
the National Flood Insurance Programme 
(NFIP)“ 

28/05/2009 Prof. Robert Hyot 
(University of Georgia) 

“The Value of Enterprise Risk  

Management” 

04/06/2009 Prof. Joe Clougherty 
(WZB and University of  

Illinois) 

“Deterrence of Horizontal Mergers:  

Empirical Evidence from U.S. Industries” 

25/06/2009 Prof. J.P. Eggers 
(NYU, Stern School of  

Business) 

“First Movers and Technological 
Uncertainty: Commitment Timing and the 
Benefit of Making Mistakes” 

02/07/2009 Prof. Neil Gandal 
(Tel Aviv University) 

“R&D Spillovers: The “Social Network” of 
Open Source Software” 

09/07/2009 Prof. Louis Eeckhoudt 
(Catholic University of Mons) 

“On the Intensity of Downside Risk 
Aversion” 

16/07/2009 Dr. Albert Banal Estanol 

(City University London) 

“The Impact of Industry Collaboration on 
Academic Research Output: A Dynamic 
Panel Data Analysis“ 

23/07/2009 Dr. Nils Stieglitz 
(University of Southern 
Denmark 

“Resource Learning and the Dynamics of 
Strategic Markets“ 
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5.2 TIME Colloquium 

The TIME colloquium is a research seminar at the business faculties of the Ludwig-

Maximilians University Munich and the Technical University Munich. 

The colloquium is jointly organised by the Institute for Communication Economics, by 

the Institute for Innovation Research, Technology Management and Entrepreneurship, 

and by the Schöller Chair in Technology and Innovation Management. It is open to 

researchers of the organising chairs and to participants from other institutes. 

In the seminar current research projects in technology and innovation management, 

telecommunications, and entrepreneurship and are presented and discussed in an 

informal setting. Each semester, there are three meetings during which two 

presentations are held. 

Dates Winter Term 2008/09 

Date Speaker(s) Subject 

25/11/2008 Hüseyin Doluca “Horizontal Takeovers in Network 
Industries“ 

Florian Jell “Alternative Motives to File for Patents: 
Defensive Publishing in the Patent  

System” 

13/01/2009 Thorsten Grohsjean “Product Line Extension in 
Hypercompetive Environments – 
Evidence from the US Video Game” 

Georg von Grävenitz und 
Philip Sandner 

“Are Advertising and R&D  

Complements?“  

27/01/2009 Marcus Wagner “Sustainability-Related Innovation and 
International Competitiveness in the 
Context of Open Innovation and User 
Integration: A Qualitative and Quantitative 
Analysis” 

Pavlos Symeou “Universal Service in Small Economies: 
An Empirical Analysis of the Effects of 
Policy, Institutional Endowments, and 
Alternative Technologies“ 
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Dates Summer Term 2009 

Date Speaker(s) Subject 

12/05/2009 Jörg Claussen “Backward Compatibility in Network 
Markets - the Case of the US Market for 
Handheld Game Consoles” 

Florian Jell “What Determines Patenting Strategy? A 
Case Study on Patent Wars“ 

07/07/2009 Karin Hoisl “Languages, Fees and the International 
Scope of Patenting“ 

Philip Mayrhofer “Social Influence and the Adoption of 
New Products in Network Markets” 

21/07/2009 Carolin Häussler “General and Specific Sharing Among 
University Scientists” 

Timo Fischer “Competition on Strategic Factor Markets 
– A Quantitative Analysis of Non-
Practicing Entities’ Patent Acquisitions” 
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5.3 Internal Research Seminar 

In addition to the open seminars, the Institute for Communication Economics also holds 

a closed research seminar during which the academic staff of the institute can present 

and get feedback on their own research.  

The objective of the seminar is to strengthen the exchange of ideas in the team, to 

develop an understanding of other research fields and advance the team’s research.  

The internal seminar also includes coaching units, during which Professor Kretschmer 

asks his doctoral candidates to perform various scientific tasks, such as preparing 

certificates or initiating scientific collaborations. 

 

Dates Winter Term 2008/09 

In the winter term 2008/09 the institute’s internal research seminar took place as a 

weekend-long workshop due to Professor Kretschmer’s sabbatical. In January 2009 the 

internal and external members of the institute team met at Aiterbach near Chiemsee. The 

numerous presentations and intensive discussions did not leave much time to explore 

the winter landscape, but they ensured that the workshop was a full success. 

Date Speaker Subject 

17/01/2009 Jonathan Beck “Fixed, focal, fair? Book Prices with 
Optional Resale Price Maintenance” 

17/01/2009 Mélisande Cardona “Clustering Country and Operator 
Specific Heterogeneity for Mobile 

Telephone Usage Prediction” 

17/01/2009 Jörg Claussen “Competition and Market Structure Along 
the Diffusion Process: the Case of 

the German Mobile Telephony Industry” 

17/01/2009 Hüseyin Doluca “Technology Adoption and Risk 
Attitudes” 

17/01/2009 Thorsten Grohsjean “Product Proliferation in 
Hypercompetitive Environments – 
Evidence from the US video game 
industry” 
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Dates Winter Term 2008/09 (ctd.) 
 
Date Speaker Subject 

17/01/2009 Tobias Kretschmer “Competitive Pressure and Innovation 
Complementarities” 

18/01/2009 Ferdinand Mahr “Organizational and Strategic IT 
Alignment and Firm Performance: A 
Study of German Manufacturing Firms“ 

18/01/2009 Mariana Rösner “Persuasive Advertising with Asymmetric 
Firms” 

18/01/2009 Pavlos Symeou “The Impact of Economy Size and Policy 
on Firm Performance: An Efficiency 

Analysis in the Sector of 
Telecommunications” 

18/01/2009 Jan-Christian Tonon “Overview of the Entertainment 
Industries” 

 

Dates Summer Term 2009 

With the generous support of the LMU Center for Advanced Management Studies (LMU 

CAMS), two talks in the ICE research seminar were held by guest lecturers of the 

institute in the summer semester 2009. 

Date Speaker Subject 

05/05/2009 Ferdinand Mahr “Information Technology and 
Ambidexterity: Enabling Organizational 
Architecture for Hybrid Strategies” 

12/05/2009 Pavlos Symeou "Understanding Technological 
Convergence: A Preliminary Overview 
and Research Potential" 

19/05/2009 Mélisande Cardona "Regional Spillover in IT Adoption" 

26/05/2009 Hüseyin Doluca "Asymmetric Technology Adoption - An 
Approach á la Hotelling" 

02/06/2009 Tobias Kretschmer "Job Entering" 

09/06/2009 Jörg Claussen "Vertical Integration under Technological 
Change" 

16/06/2009 Mariana Rösner “Disentangling the Effects of Network 
Size in Mobile Telecommunications” 
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Dates Summer Term 2009 (ctd.) 

Date Speaker Subject 

07/07/2009 Prof. Sumit Majumdar 
(University of Texas at 
Dallas) 

“Is Underinvestment a Deterrence 
Strategy? General Purpose Technology 
Adoption in a Two Sided Market with 
Competitor Entry” 

13/07/2009 Dr. Srikanth Kannan 
(University of Southern 
Denmark) 

“Organizing Joint Search for Innovations: 
The Role of Coordinating Mental 
Representations” 

14/07/2009 Thorsten Grohsjean "Multimarket Contact in a Dynamic 
Industry Setting – Evidence from the US 
Video Game Industry" 

21/07/2009 Jan-Christian Tonon "The Role of the Distribution Function in 
the Music Industry" 
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5.4 Doctoral colloquium with partner institute at the FU Berlin 

In addition to the Institute for Communication Economics, the Deutsche Telekom 

Foundation also funds the Institute for Value-Based Knowledge Management directed by 

Professor Thomas Mellewigt at the Free University (FU) Berlin. Despite differences in 

their research focus the two institutes have a lot of common ground, for example in their 

economic approach to strategic questions and in their focus on organizational 

economics. Therefore, they decided to expand scientific collaboration by organising a 

colloquium as a platform for doctoral candidates to present and discuss their research. 

The first colloquium took place on July 15, 2009 at the FU Berlin. Each of the doctoral 

candidates had 45 minutes to present their research and discuss it with the other 

participants. 

 

 

Participants from left to right: Professor Thomas Mellewigt, Alexander Hickel, Adeline 
Thomas, Thorsten Grohsjean, Professor Tobias Kretschmer, Mariana Rösner, Ferdinand 
Mahr, Mélisande Cardona, Jörg Claussen, Ina Schmidt, Ingo Weller, Matthias Maier 

 

The subjects of the presentations varied widely, including hold-up difficulties in supplier 

management in the automobile industry, best-practice transfer in knowledge 

management, backwards compatibility in the video game industry, and coordination of 

IT usage in product- and organization strategy. 
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Despite the different research backgrounds – or possibly because of them – discussions 

were both lively and interesting and everybody received useful comments on their work. 

In fact, the discussions often exceeded the original time-limit, but luckily that was not a 

problem thanks to the flexible schedule. The exchange also provided a great opportunity 

to gain insight into unfamiliar research areas and methods. 

The participants of both chairs enjoyed the constructive feedback and the friendly 

atmosphere and a second colloquium is already planned: The Institute for 

Communication Economics is looking forward to welcoming their colleagues in Munich 

in summer 2010. 
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6 Research Networks and Projects 

6.1 “Creating Sustainable Growth in Europe” 

The research initiative "Creating sustainable growth in Europe" is part of the research 

programme "Explaining Productivity and Growth in Europe, America and Asia" and is 

sponsored by the Anglo-German Foundation. It is realised at three partner institutes – 

the Centre for Economic Performance (CEP) at the London School of Economics, the 

Centre for European Economic Research Mannheim, and the Institute for 

Communication Economics – and examines why productivity growth in Europe has 

lagged behind that of the USA during the past decade. The subject is very relevant, as 

economic and productivity growth is necessary in order to improve the supply of public 

services and to reduce unemployment.  

The programme is based on the hypothesis that information and communication 

technologies play a decisive role in realising productivity gains, as is shown by a number 

of studies on the growth of the American economy. It also deals with the interaction 

between productivity growth and sustainable economics. The programme addresses the 

question whether a company or an economy necessarily has to choose between 

productivity growth and environmentally friendly production and management 

processes, or whether there are “win-win“ situations where high productivity and 

efficient resource management are compatible. 

In order to study these and related questions the team is preparing an international 

database to collect and combine information on management practices, resource 

management and the deployment of information and communication technologies. 

Without a comprehensive database at a company level, the questions addressed could 

only be treated individually and on a national level. With the newly established database 

the factors influencing productivity growth and sustainable economies can be analysed 

empirically, establishing recommended procedures and identifying promising areas for 

future research. 
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6.2 Ifo Institute  

Professor Kretschmer works as a research professor in the department for Human 

Resources and Innovation at the ifo Institute for Economic Research. He is a scientific 

advisor to the project “Sector-specific regulation of network-based, formerly 

government-owned industries: Evaluation of instruments for sector-specific regulation 

under consideration of the effects on former incumbents as illustrated by the sucessors 

of Deutsche Post”. The project was comissioned by the German Federal Minstry of 

Finance. 

Sector-specific regulation is a fundamentally new construct that emerged in the 90s. 

Originally, it was introduced as an instrument to establish healthy and sustainable 

competition, but it may also be in danger of reducing investments in new network 

technologies. The project’s aim is to examine sector-specific regulation since the 

liberalisation of the telecommunications market in Germany in 1998. A special focus is 

on questions around sustainable competition, innovation, supply guarantee, and the 

effects of liberalisation on Deutsche Telekom AG. The project will also provide an 

outlook for other network industries.  
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6.3 Center for Digital Technology and Management 

Professor Kretschmer is a member of the board of the Center for Digital Technology and 

Management (CDTM) and currently also one of the center’s two scientific directors. 

The CDTM is a research and teaching institute at the Technical University and the 

Ludwig-Maximilians-University Munich. It was founded in 1998 and focuses on 

providing high-level courses for excellent students, doing applied research on 

information and communication technologies, and promoting entrepreneurship. As 

member of the Elite Network Bavaria it offers the graduate course "Honours Degree in 

Technology Management". 

The course “Honours Degree in Technology Management” is a two year programme that 

takes place simultaneously to the master programme in information technology, 

electrical engineering or economics, and aims at providing students with application-

oriented methodological skills and specialised knowledge. Subjects include current 

technological trends, product engineering, entrepreneurship and soft-skills. Courses are 

in English and students are required to spend time abroad at a university in the USA, 

Asia or Europe. The international exchange is supported by programmes with the UC 

Berkeley, Columbia University, HEC Montreal and ENST Paris.  

The Institute for Communication Economics’ main contribution to the curriculum of the 

CDTM is the course “Managerial Economics“. 
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6.4 International Max Planck Research School for Competition and Innovation 

Professor Kretschmer is a member of the board of the International Max Planck 

Research School for Competition and Innovation (IMPRS-CI). The IMPRS-CI is a doctoral 

programme which is realised in cooperation with the Max Planck Institute for Intellectual 

Property, Competition and Tax Law, the Departments of Economics and Law at the 

Ludwig-Maximilian-University Munich, and the Munich School of Management. The 

programme provides doctoral students with scientific expertise in the broad range of 

subjects covered by the partner institutes. The IMPRS-CI contributes to the 

interdisciplinary research of jurisprudence, management and economics in the fields of 

competition and intellectual property. 
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6.5 Deutsche Telekom AG 

Since the Institute for Communication Economics was founded, it has maintained an 

active exchange with the economic interest group of the Deutsche Telekom AG under 

the direction of Reinhard Wieck on current questions of regulation (e.g. the regulation of 

new markets), competition in telecommunications markets and general questions on 

technology diffusion. 

Following the productive co-operation during past semesters, the institute organised a 

full-day workshop during the summer semester 2008, dealing with current questions on 

network industries. The institute also continued the ongoing co-operation with the 

corporate academic relations group and was pleased to welcome Dr. Andreas Fier and 

Dr. Miguel Vidal of the Deutsche Telekom AG. The institute plans to develop and deepen 

the co-operation and continue the exchange of information in future conferences.  
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6.6 Vodafone Group R&D 

In April 2008 the Institute for Communication Economics and the Vodafone Group R&D 

initiated a two-year externally funded project “Vertical Disintegration in Network 

Industries, esp. Telecommunication“. 

The project was initiated because of a growing tendency of comanies in recent years to 

outsource certain services. However, not all companies outsource their services at the 

same time. The project’s working hypothesis is that the timing of outsourcing decisions 

depends on various factors including the company’s market position, the phase of the 

technological cycle and the type of service that is to be outsourced. 

The project aims at identifying and researching the interdependencies of these factors 

with the help of a simulation model. First, a simulation model is designed that represents 

cost development and outsourcing decisions over time. Subsequently, the consequences 

of the companies’ strategic decisions in different market positions are analysed. The next 

step is an empirical examination of the model by observing decisions in the mobile 

phone industry. Finally, possible inferences for other industries will be analysed. 
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7 Publications 

7.1 Journal Publications 

2009 

• Grajek, M.; Kretschmer, T. (2009) “Usage and Diffusion of Cellular Telephony, 1998-
2004”. WZB Working Paper SP 2 2006-20 and NET Institute Working Paper #06-21. 
International Journal of Industrial Organization, 27(2), pp. 238-249. 

• Cardona, M.; Schwarz, A.; Yurtoglu, B.; Zulehner, C. (2009) “Demand estimation and 
market definition for broadband internet services“. Journal of Regulatory Economics, 
35(1), pp. 70-95. 

• Geroski, P.; Kretschmer, T.; Walters, C. (2009) “Corporate Productivity Growth: 
Champions, Leaders and Laggards”. Economic Inquiry, 47(1), pp. 1-17. 

• Symeou, P. (2009) “Does smallness affect the liberalisation of telecommunications? 
The case of Cyprus”. Telecommunications Policy, 33(3-4), pp. 215-229. 

 

2008 

• Bloom, N.; Kretschmer, T.; Van Reenen, J. (2008) „Determinants and Consequences 
of Family-Friendly Workplace Practices - An International Study”. Revise & Resubmit 
(2nd Round) to Strategic Management Journal. 

• Eisingerich, A.; Kretschmer, T. (2008) “Start Engaging Online Customers“. Harvard 
Business Review, 86(3), pp. 18-20. 

• Koski, H.; Kretschmer, T. (2008) “New product development and firm value in mobile 
handset production”. Submitted. 

• Kretschmer, T.; Puranam, P. (2008) “Integration Through Incentives Within 
Differentiated Organizations“. Organization Science, 19(6), pp. 860-875. 

• Kretschmer, T. (2008) “Splintering and Inertia in Network Industries”. Journal of 
Industrial Economics. Winner of 2001 EARIE TMR Young Economists` Prize and the 
RES Young Economists` Award 2001.  

 

2007 

• Bryson, A.; Gomez, R.; Kretschmer, T.; Willman, P. (2007) „The Diffusion of 
Workplace Voice and High-Commitment Human Resource Management Practices in 
Britain, 1984-1998”. Also CEP Discussion Paper 0676. Industrial and Corporate 
Change, 16(3), pp. 395-426. 

• Koski, H.; Kretschmer, T. (2007) “Emergence of Dominant Designs in Mobile 
Handsets”. Industry and Innovation, 14(3), pp. 305-324. 
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2005 

• Koski, H.; Kretschmer, T. (2005) “Entry, Standards and Competition: Firm Strategies 
and the Diffusion of Mobile Telephony”. Review of Industrial Organization, 26(1), pp. 
89-113. 

 

2004 

• Koski, H.; Kretschmer, T. (2004) “Competing in Network Industries: A Rejoinder”. 
Journal of Industry, Competition and Trade, 4(1), pp. 65-67. 

• Koski, H.; Kretschmer, T. (2004) “Competing in Network Industries: Firm strategies, 
market outcomes, and policy implications”. Journal of Industry, Competition and 
Trade, 4(1), pp. 5-31. 

• Kretschmer, T. (2004) “Upgrading and Niche Usage of PC Operating Systems”. 
International Journal of Industrial Organization, 22(8-9), pp. 1155-1182. 

 

2003 

• Koski, H.; Kretschmer, T. (2003) “Regulation and Market Evolution in 2G 
Telecommunications Markets: Some Observations”. Communications and Strategies, 
49(1), pp. 67-79. 
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7.2 Books and Chapters  

• Bloom, N., Kretschmer, T. and J. Van Reenen (forthcoming) “Work Life Balance, 
Management Practices and Productivity”. In: R. Freeman and K. Shaw (eds.) “Insider 
Studies of the Performance of Multinational Firms”. NBER, Cambridge/MA. 

• Eisingereich, A. and Kretschmer, T. (forthcoming) “Business-Public Research 
Collaborations, Entrepreneurship and Market Orientation: Impact on Innovativeness 
in Regional Clusters”. In: D. Audretsch, O. Falck and S. Heblich (eds.) “Handbook of 
Research on Innovation and Entrepreneurship”. Edward Elgar, Cheltenham. 

• Cardona, M., Schwarz, A., Yurtoglu, B. and C. Zulehner (2009) “Substitution 
Between DSL, Cable and Mobile Broadband Internet Services“. In: P. Curwen, J. 
Haucap and B. Preissl (eds.) “Telecommunication Markets: Drivers and 
Impediments”. Springer-Physica, Heidelberg,New York. 

• Cabral, L.; Kretschmer, T. (2007) “Standards Battles and Public Policy” Chapter 10 
in S. Greenstein and V. Stango (eds.), Standards and Public Policy. Cambridge 
University Press, pp. 329-344. 

• Heckner, D.; Kretschmer, T. (2007) “Don`t Worry About Micro: An Easy Guide to 
Understanding the Principles of Microeconomics”. Springer, Heidelberg. ISBN 
3540464700. 
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7.3 Conference Contributions and Other Publications 

• Lüftl, A.; Cardona, M. (2009) “Regulation and Diffusion of Mobile 
Telecommunication Services: An Explorative Case Study Approach of Static and 
Dynamic Regulation in Mobile Telephony Regulation”. The Journal of Economic 
Asymmetries, 6(2), pp. 93-108. 

• Gamharter, B. and Kretschmer, T. (2008) “The Role of Product Complexity and Firm 
Competency on the Diffusion of User-Customized Systems”. Proceedings of the 
Multikonferenz Wirtschaftsinformatik, Munich. 

• Koski, H. and Kretschmer, T. (2007) “Catching up? Differences in 2G Mobile 
Diffusion in Industrialized and Developing Countries“. Journal of Scientific & 
Industrial Research, 66, pp. 305-311. 

• Koski, H. and Kretschmer, T. (2005) “The Global Wireless Communication Markets: 
What Will Shape Their Future?“. Proceedings of the 32nd Academy of International 
Business Annual Conference, Bath, UK. 

• Gamharter, B. and Kretschmer, T. (2004) “The Launch of the Compact Disc: Setting 
a standard/Selling a standard/What happened next?”. Case Studies ECCH 304-529-
1/304-530-1/304-529-4.
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