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I 

Preface 

At the end of its fourth year, the Institute for Communication Economics can look back 

on another successful and eventful year. In the following pages, you will see an overview 

of the ‚countable‛ aspects of life at the Institute in this past year.  

However, at least as important are the informal aspects and goings-on at the ICE. This 

year saw the first graduation of a doctoral student in Ferdinand Mahr, who graduated 

‚Summa cum Laude‛ in September. He has since left the Institute to enter industry, but 

we keep in close contact about ongoing projects and about life ‚outside the ivory tower‛. 

Further, we hired the first of the ‚second generation‛ of PhD students, Christoph Dehne 

and Leon Zucchini. Both have been welcomed by the team and after only a year it feels 

like they have been here forever! Add to that that Sibyl Herrmann, the Institute’s 

administrative manager, is currently on maternity leave and the Institute’s management 

is now in the very capable hands of her replacement, Esther Almasdi, there has been a 

continuous coming and going of new members of the team.  

All these personnel changes represent one of the key challenges to any academic 

institute, including ours. While the Institute is designed to carry on forever, the 

individual career plans foresee that most of the staff will only remain there for a fairly 

short period of time. Hence, this year was a test run of how the Institute can maintain its 

character while changing personnel on a regular basis. And while I have to admit that 

there are moments when the prospect of seeing people leave on a regular basis seems a 

tad depressing, every graduation is also a cause for celebration, and I look forward to 

many more of them. 

Generally, four years is also a good time to take stock of the things that worked well in 

the past as well as activities one might pursue in the future. While a look into the rear 

mirror shows a whole host of things the Institute wants to continue doing in the future, 

the next phase of the Institute’s development will also bring about a number of further 

changes – from more team members graduating soon to strengthening links with other 

institutions and individuals and a further sharpening of our research focus, both 

internally and externally. Watch this space!  
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II 

I would like to take this opportunity to thank the Deutsche Telekom Stiftung for their 

continued support throughout the turbulent and exciting early years of the Institute. 

They have been a supportive, enthusiastic and most cooperative partner in this journey, 

and on behalf of the entire team I would like to thank the Stiftung and their staff 

wholeheartedly.  

 

With kind regards,  

 

 

Tobias Kretschmer 
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1 Description of the Institute 

The Institute for Communication Economics (ICE) was established by the Deutsche 

Telekom Foundation at the Ludwig-Maximilians-University (LMU) Munich in autumn 

2006 and is directed by Professor Tobias Kretschmer. 

Research and teaching at the ICE focuses on the economic and strategic problems in 

high-technology industries and in particular on network industries. In network markets 

each consumer’s benefits depend on all other consumers’ consumption. Therefore, 

market structures and business strategies differ from those in other industries. Examples 

for network industries are mobile telephony, hardware and software. A second focus of 

research is on questions concerning the economics and management of organizations. 

Since its foundation the Institute has been strongly integrated in the scientific 

community, both in at home and internationally. In Munich, the ICE jointly organizes the 

TIME colloquium with two other institutes at the LMU and the Technical University 

Munich. In the TIME colloquium papers are presented on a large range of topics related 

to technology, entrepreneurship and management. The Institute also has close ties to the 

other chairs at the Munich school of Management, as Tobias Kretschmer is the scientific 

coordinator for its doctoral program (‚Master of Business Research‛). The Institute also 

co-organizes the lecture series ‚Management and Microeconomics‛, where 

internationally renowned scientists present and discuss current research projects. 

Internationally the Institute keeps in close contact with various universities. In 2009/2010 

members of the team attended conferences in Turkey, Canada, Sweden, Denmark, and 

Switzerland (among others). Additionally, there is close collaboration with individual 

researchers: the papers published in this year were written in collaboration with co-

authors from the University of Maryland, LSE, Imperial College and the University of 

Southern Denmark, to name just a few.  
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With three new additions to the team in 2009/2010 the Institute now comprises eight 

full-time academic staff and an associated researcher fully integrated in the team. This 

enabled the Institute to really accelerate: this year a total of 20 courses were taught and 

over 20 final student theses supervised. About 30 research presentations were held in 

Munich and abroad, and four peer-reviewed papers and fifteen working papers were 

published.  

But despite all the work the Institute team also always finds time to have fun, for 

example during the faculty football tournament or at the faculty parties, where Tobias 

Kretschmer regularly appears as a DJ. 
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2 Staff 

2.1 Overview of the Team 

 

 

From left to right:  

Leon Zucchini, Christoph Dehne, Esther Almasdi, Tobias Kretschmer, Mariana Stamm, 

Mélisande Cardona, Jörg Claussen, Thorsten Grohsjean, Ferdinand Mahr  

Missing: Pavlos Symeou, Sibyl Herrmann 
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Institute Director 

Prof. Dr. Tobias Kretschmer 

Telephone:  +49 89 2180 6270 

Email:  t.kretschmer@lmu.de 

 

 

Administration 

Esther Almasdi 

Telephone:  +49 89 2180 6270 

Fax:  +49 89 2180 16541 

Email:  e.almasdi@lmu.de 

 

Sibyl Herrmann 

Email:  s.herrmann@lmu.de 

 

 

Academic Staff (as of August 2010) 

 

Mélisande Cardona 

Telephone:  +49 89 2180 6112 

Email:  m.cardona@lmu.de 

 

 

Jörg Claussen 

Telephone:  +49 89 2180 6066 

Email:  j.claussen@lmu.de 

 

 

Christoph Dehne 

Telephone:  +49 89 2180 6110 

Email:  c.dehne@lmu.de 

 

 

Thorsten Grohsjean 

Telephone:  +49 89 2180 6111 

Email:  t.grohsjean@lmu.de 

 

Mariana Stamm (née Rösner) 

Telephone:  +49 89 2180 6115 

Email:  m.roesner@lmu.de 

 

 

Pavlos Symeou, Ph.D. 

Telephone: +49 89 2180 5696 

Email:  p.symeou@lmu.de 

 

 

Leon Zucchini 

Telephone: +49 89 2180 619 

Email:  p.symeou@lmu.de 
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2.2 Institute Director 

Prof. Dr. Tobias Kretschmer 

Tobias Kretschmer is professor of management and 

communication economics at the Ludwig-Maximilians-

University Munich. Before his professorship he was lecturer at 

the London School of Economics (2001 – 2006) and post-doc at 

INSEAD (2000 – 2001) in Fontainebleau. He graduated in 

economics at the London Business School and studied business 

administration at the University of St. Gallen.  

In his research, Tobias Kretschmer concentrates on phenomena 

in high-technology industries, for example complex diffusion 

processes, and the impact of managerial and organizational practices as well as 

information and communication technologies (ICT) on firm productivity.  

In 2007, Tobias Kretschmer was elected deputy chairman of LMU’s strategy committee. 

In 2008, he was named research professor at the ifo Institute in the department Human 

Capital and Innovation. He is also a member of the board of the International Max Planck 

Research School for Competition and Innovation, scientific director of the Center for 

Digital Technology and Management, and visiting professor at the HEC School of 

Management in Paris and the University of Southern Denmark in Odense.  
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2.3 Administration 

Esther Almasdi 

Esther Almasdi studied European Ethnology at the Ludwig-

Maximilians-University Munich. After the intermediate exam she went 

for a vocational training and graduated as a European correspondent 

in Spanish and English at the Sprachen- und Dolmetscher Institut 

München. She gained work experience as a trainee at an agency for 

event marketing in the administrative sector. From 2008 to 2010 she 

worked as office assistant for an Online-Shop for exclusive textiles. 

Esther Almasdi has been the administrative secretary at the Institute for Communication 

Economics since February 2010. She is personal assistant to Tobias Kretschmer and 

manages his office. She is also responsible for staff and budget issues, research and 

teaching administration, and organizing internal events. In addition, she supervises 

trainees from a vocational school in Munich. 

Dipl.-Psych. Sibyl Herrmann  

Sibyl Herrmann was born in 1976 in Dresden and studied 

psychology at the Technical University Dresden. After her 

studies she began her professional career at the LMU Munich 

as a scientific assistant at the university hospital. Working with 

an interdisciplinary team of educators, medics and information 

scientists she created and developed a multimedia-based 

learning program for medical students. Subsequently she 

switched to the ordering body of Helmholtz Centre Munich, a 

research center for environmental health. There she gained 

experience in project administration and office management.  

Sibyl Hermann has been part of the team at the Institute for Communication Economics 

as administration secretary since October 2006. 
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2.4 Academic Staff 

Mag.a Mélisande Cardona, MBR 

Mélisande Cardona studied economics at the Vienna University 

of Economics and Business Administration. During her studies 

she focused on regulatory economics, social policy and 

operations research, and gained international experience 

working and studying in Latin America (Buenos Aires and 

Mexico City). She also gained academic experience working as 

a tutor for economics and as a student helper at the Institute of 

Public Utility Management. She graduated with a Master’s 

degree in 2003. 

After her studies, Mélisande Cardona worked at the Austrian National Regulatory 

Authority for Telecommunications (RTR) for three years, with a focus on competition 

analysis in the mobile telephony and broadband markets. She was responsible for 

conducting demand- and supply-side surveys and acted as expert advisor on questions of 

market definition. Based on her work at the RTR, she also published an empirical paper 

on broadband markets. 

Mélisande Cardona has been a research assistant and doctoral candidate at the Institute 

for Communication Economics since June 2007. She obtained a ‚Master of Business 

Research‛ (MBR) at the Munich School of Management in spring 2010. 

Her teaching at the Institute includes courses on regulatory economics, quantitative data 

analysis and introductory courses on the foundations of management. She has also 

taught classes on public utility management at the University of Vienna and managerial 

economics at EM Lyon. In addition, she is responsible for the Institute’s website. 

Mélisande Cardona’s research interests lie in regional spillover effects in diffusion and 

adoption of new technologies and in the field of regulation and competition with a focus 

on the telecommunications industry. 
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Jörg Claussen, MSc, MBA, MBR 

Jörg Claussen began his bachelor studies in electrical 

engineering and information technology at the Technical 

University Munich in 2002. During his undergraduate studies 

he also completed an interdisciplinary program in technology 

management at the Center for Digital Technology and 

Management (CDTM), which is part of the Elite Network 

Bavaria. After obtaining his Bachelor’s degree and a subsequent 

period as a visiting researcher at the Carnegie Mellon 

University in Pittsburgh (USA), he completed Master’s degrees 

at the TU Munich in both business administration and electrical engineering and 

information technology from 2005 to 2007. He also gained international experience 

during a semester at Lund University in Sweden, and industry experience during 

internships at DoCoMo Euro-Labs, Vodafone R&D, and A.T. Kearney. 

Jörg Claussen has been a research assistant and doctoral candidate at the Institute for 

Communication Economics since 2007. He obtained a ‚Master of Business Research‛ 

(MBR) at the Munich School of Management in 2010. 

His teaching includes tutorials on the foundations of management as well as seminars on 

Quantitative Data Analysis and Organizational Design. At the Institute he is also 

responsible for IT and for organizing the ‚Master of Business Research‛ program. 

Jörg Claussen’s research interests include questions of organizational architecture as 

well as applied industrial organization. In an externally funded project he deals 

especially with the connection between vertical integration and technological change. 
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Dipl.-Kfm. Christoph Dehne 

Christoph Dehne studied business administration at Ludwig-

Maximilians-University in Munich from 2003 to 2009. He 

specialized in controlling, production management and 

innovation management. He also spent a semester at the 

Copenhagen Business School in Denmark, and gained work 

experience during internships at goetzpartners Management 

Consultants, Deloitte Consulting, Oliver Wyman Consulting and 

as a graduate student at Telefónica O2 Germany.  

Christoph Dehne has been working as a research assistant and doctoral candidate at the 

Institute for Communication Economics since 2009. He is currently enrolled in the 

postgraduate course ‚Business Research‛ at the Munich School of Management. 

His teaching includes tutorials on the foundations of management as well as seminars on 

Strategy Research and Organizational Design. At the Institute, he is responsible for 

Human Resources and the ICE Management Project.  

Christoph Dehne`s research focuses on the fit between organizational structure and 

strategy, in particular in the situations of Mergers and Acquisitions, on performance 

outcomes of Mergers and Acquisitions in general, as well as on diversification decisions 

and their performance implications. 
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Dipl.-Kfm. Thorsten Grohsjean, MBR 

Thorsten Grohsjean studied business administration at the 

University of Mannheim from 1999 to 2005. He specialized in 

controlling, production management and marketing, and gained 

work experience during internships at ProSieben and Sat.1. 

After completing his Diploma degree in 2005 he worked at the 

University of Mannheim at the chair for Production 

Management and Controlling until his professor’s retirement, 

when he moved to the LMU.  

Thorsten Grohsjean has been a research assistant and doctoral 

candidate at the Institute for Communication Economics since January 2007. He 

obtained a ‚Master of Business Research‛ (MBR) at the Munich School of Management 

in spring 2009. Between September and December 2009 he was a visiting researcher at 

the Robert H. Smith School of Business at the University of Maryland. He is also a guest 

lecturer in Strategy at Hong Kong University. 

Thorsten Grohsjean’s teaching includes courses on management and economics of 

network industries, quantitative data analysis and case study writing. At the Institute he 

is also responsible for public relations, budget and third-party funds. 

Thorsten Grohsjean’s main research interests lie in the fields of strategy, organizational 

behavior and applied industrial economics. In the focus of his research is the empirical 

examination of strategic issues in the video game industry. Two of his papers have 

received awards. A joint paper with Tobias Kretschmer on product portfolio development 

received the DRUID Best Paper Award in 2009 and a paper on coordination of game 

development teams with Cristian Dezsö and Tobias Kretschmer was selected for the 

AOM Best Paper Proceedings 2010. 
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Dr. Ferdinand Mahr, MBR  

Ferdinand Mahr studied business administration at LMU 

Munich from 2002, specialized in innovation management and 

strategic management, and completed his Diploma degree in 

2007. Simultaneously, he studied political science at Munich 

University for Political Science and completed an additional 

two-year training at Bayerische EliteAkademie. He gained work 

experience as the sole proprietor of an IT company, during 

internships in the fields of IT, aviation, banking, and 

transportation, and as a team member in a life science start-up 

business.  

Ferdinand Mahr was a research assistant and doctoral candidate at the Institute for 

Communication Economics from 2007 to 2010. Between October 2008 and February 

2009 he was a visiting researcher at the Centre for Economic Performance at the London 

School of Economics and Political Science (LSE), where he worked on a project 

commissioned by the European Commission on the economic influence of IT. He 

obtained a ‚Master of Business Research‛ (MBR) at the Munich School of Management 

in 2009. 

Ferdinand Mahr was awarded a doctoral degree ‚summa cum laude‛ by the Munich 

School of Management in May 2010. He now works as a consultant at The Boston 

Consulting Group in Munich. 
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Dipl.-Volksw. Mariana Stamm (née Rösner), MBR 

Mariana Stamm studied economics at the University of Cologne 

from 2001, specializing in industrial organization, international 

economics and energy economics. She also spent a semester at 

the University of St. Gallen in Switzerland, and graduated with a 

Diploma in economics in winter 2006. She gained work 

experience as a clerk at an insurance company and as a student 

helper at the economics department of the University of 

Cologne. 

Mariana Stamm has been working as a research assistant and 

doctoral candidate at the Institute for Communication Economics since 2006. She 

obtained a ‚Master of Business Research‛ (MBR) at the Munich School of Management 

in 2009. In late 2009, she also spent three months as a visiting researcher at the 

Department of Economics of the University of Essex, UK. 

Mariana Stamm‘s teaching includes courses on actors and strategies in regulated 

markets, advanced management and economics of network industries, and public affairs. 

At the Institute she is responsible for planning courses and exams as well as for the 

library. 

The focus of Mariana Stamm’s research is on industrial organization and in particular on 

business strategies in network markets. Her research includes a project on the influence 

of advertising on market structures in asymmetric competitive situations, an empirical 

analysis of the German mobile telephony market, and a study of the effects of Mobile 

Virtual Network Operators (MVNOs) on collusion. 
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Pavlos Symeou, Ph.D. 

Pavlos Symeou studied business administration at the University 

of Cyprus and graduated with a Bachelor’s degree in marketing 

management in 2003. Subsequently, he studied at the London 

School of Economics and was awarded a Master’s degree with 

honours in Analysis, Design and Management of Information 

Systems in 2004. He continued with postgraduate studies at 

Judge Business School at the University of Cambridge where he 

was awarded a doctorate in Business and Management 

Economics in 2009. His doctoral research examined the impact 

of economy size on telecommunications performance using econometric models and 

stochastic frontiers analysis. 

Pavlos Symeou has been a postdoctoral fellow at the Institute for Communication 

Economics since January 2009. He contributes to the Institute’s curriculum with various 

courses including a postgraduate course on advanced management and economics of 

network industries, a postgraduate course on innovation management, and various 

research seminars on scientific research in the fields of ICT. He has also been 

responsible for organizing the seminar ‚Management and Microeconomics‛. 

Pavlos Symeou holds a visiting lecturer position at the Cyprus Institute of International 

Management (CIIM) where he teaches an MBA course in Marketing Management. He 

has received several awards for his academic achievements and has published in 

Telecommunications Policy and the Journal of Communication. As of January 2011, 

Pavlos Symeou will be a Lecturer in Marketing at Cyprus University of Technology. 

His current research focuses on the examination of the concept of technological 

convergence and its effects on business strategy, corporate activities, and 

internationalization decisions. Moreover, he looks into the concepts of brand equity and 

brand extension in the context of cultural organizations as well as into corporate strategy 

related to the firm’s environmental performance. 
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Dipl.-Volksw. Jan-Christian Tonon 

Jan-Christian Tonon studied economics at Ludwig-Maximilians-

University in Munich and at Kobenhavns University in 

Copenhagen from 2003 to 2008. He specialized in empirical 

economic research and communication economics. During his 

studies he gained experience during internships at the Bavarian 

Ministry of Economics, KPMG, HypoVereinsbank and others. 

After earning his Diploma he worked as a research assistant at 

Aston Business School in Birmingham in the Economics & 

Strategy department.  

Since October 2008, Jan-Christian Tonon has been enrolled as a doctoral candidate in an 

interdisciplinary PhD-program at the International Max Planck Research School for 

Competition and Innovation (IMPRS-CI) in Munich. He is an associated academic at the 

Institute for Communication Economics. 

Jan-Christian Tonon has contributed to teaching at the Institute with tutorials on 

Management and Economics of Network Industries. 

His research addresses applied topics in the field of industrial organization. He treats 

these at the intersection of economics, management and law, with a particular focus on 

aspects of intellectual property. In this respect, he especially deals with research 

questions currently arising in the entertainment industries. One of his projects analyzes 

the trade-off between higher music quality and lower variety induced by gatekeeping in 

the music industry. In another current project he examines the potential of social 

networking for artists and labels as a both cheaper and more effective alternative to 

conventional music distribution. 
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Dipl.-Kfm. Leon Zucchini 

Leon Zucchini studied business and intercultural management at 

the University of Jena from 2000 to 2004, during which he held a 

scholarship from the German National Academic Foundation. He 

graduated with a diploma in 2004. From 2005 to 2009 he worked 

as a management consultant in the Berlin office of Corporate 

Value Associates. He gained experience on projects in several 

European countries and various industries including retail and 

private banking, transportation, and mining and metals. His 

methodological focus was on offer design, sales force strategy 

and lean operations. 

Leon Zucchini has been working as a research assistant and doctoral candidate at the 

Institute for Communication Economics since 2009. He is currently enrolled in the 

postgraduate course ‚Business Research‛ at the Munich School of Management. 

His teaching includes courses and tutorials on the foundations of management, 

management and microeconomics and network industries. At the Institute he is 

responsible for Public Relations and organizing the internal research seminar. 

Leon Zucchini’s research focuses on strategic management in network industries, and in 

particular competitive dynamics and multimarket contact in the telecommunications and 

software industries. 
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2.5 Associates 

Dr. Jonathan Beck studied economics in Mannheim, Berlin and 

Toulouse and holds a Ph.D. from the Humboldt University Berlin. He 

works as a controller and project manager for electronic media at 

C.H. Beck and is a research fellow at the ICE. His research 

concentrates on applied questions in the publishing market and 

other creative industries and is based on methods of quantitative 

marketing and empirical industrial economics. 

Hüseyin Doluca, M.S., MBR studied business administration in 

Marburg and holds a Master’s degree in Management from the 

University of Texas in Dallas. He is a visiting researcher at the 

Erasmus University of Rotterdam and is an external doctoral 

candidate at the ICE. His research focuses on industrial economics, 

especially in the hardware and software industries. A further 

research topic is network markets, where he examines M&A 

behavior and market dynamics. 

Benedikt Gamharter, M.Sc., B.Sc. studied business administration 

at the London School of Economics and at the Stern School of 

Business, in New York. Benedikt Gamharter works in risk 

management for Merrill Lynch in London and is an associate 

researcher at the ICE. His research deals with network markets and 

the introduction of new technologies. 

Dipl.-Politologe Christian Pech studied political science with a 

minor in North American Studies at the universities of Erlangen-

Nuremberg and Vienna. Christian Pech has been an external 

doctoral candidate and associate researcher at the Institute for 

Communication Economics since 2007. His research interests 

include telecommunication economics, public affairs and the 

political role of companies. 
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2.6 Student Helpers and Trainees 

 

Mariana Cardoso-Kaltner 

Vocational Upper-Secondary Business School 

Trainee at the ICE since September 2008 

 

Christina Finsterwalder 

Business Studies/B.Sc. 

Student helper at the ICE since April 2009 

 

Chrysoula Giannikopoulou 

Research intern at the ICE in Summer 2010 

 

Julia Gößwein 

Business Studies/B.Sc. 

Tutor for ‚Foundations of Management‛ 

 

Maximilian Sebastian Georg Grassl 

Research intern at the ICE in Summer 2010 

 

Viola Herschmann 

Business Studies/Diploma 

Student helper at the ICE since April 2010 

 

Sandra Huber 

Business Studies /B.Sc.  

Student helper since May 2008 

Tutor for ‚Foundations of Management‛ 
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Veronika Kneissl 

Business Studies /B.Sc.  

Student helper at the ICE since November 2009 

 

Pascal Kober 

Business Studies /B.Sc.  

Student helper at the ICE since May 2008 

Tutor for ‚Foundations of Management‛ 

 

Felix Rölkens 

Business Studies/B.Sc. 

Tutor for ‚Foundations of Management‛ 

 

Thomas Schlenzig 

Research intern at the ICE in Summer 2010 

 

Florian Seliger 

Business Studies / M.Sc. 

Student helper at the ICE since April 2009 

 

Ferdinand Thies 

Business Studies / M.Sc. 

Student helper at the ICE since November 2009 

 

Jason Yu Heng Lin 

Research intern at the ICE in Summer 2010 



ICE Annual Report 2009/10 

 

20 

 

Sihong Zhang 

Business Studies /B.Sc.  

Student helper at the ICE since November 2009 
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2.7 External Lecturers 

Dr. Nils Stieglitz 

Nils Stieglitz completed his university studies in economics at Philipps-University 

Marburg in 1999. During his studies he worked as a freelance journalist for Spiegel TV 

in Hamburg, among others. 

Subsequently, he worked as an assistant of the management board of Gruner+Jahr TV 

production before earning a doctorate at the chair for Organization and Human Resource 

Management in Marburg between 2000 and 2003. In his doctoral dissertation he 

examined strategies and competition in converging industries. Between 2004 and 2006 

he continued his work as a research assistant at the chair for Organization and Human 

Resource Management in Marburg. At the same time, he also worked as a lecturer for 

strategic management and organizational theory at the Frankfurt School of Business & 

Finance and at the Hamburg Media School. Since 2006, he has been assistant professor 

at the University of Southern Denmark in the department for Strategic Organization 

Design. 

 



ICE Annual Report 2009/10 

 

22 

2.8 Visiting Scholars 

Xavier Castaner 

HEC Lausanne 

Talk on 28.01.2009 at M&M Seminar ‚The Project Performance Consequences of 

Collaborative vs. Autonomous Product Development‚ 

 

Mirko Draca 

London School of Economics 

Talk on 22.10.2009 at M&M Seminar ‚Panic on the Streets of London: Police, Crime and 

the July 2005 Terror Attacks‚ 

 

Glen Hoetker 

University of Illinois 

Talk on 22.06.2010 at M&M Seminar on ‚Alliance experience and accommodation in the 

choice of alliance governance structure‛ 

 

Kai Hüschelrath 

Centre for European Economic Research, Mannheim 

Lecture on ‚Antitrust Policy in Network Industries: The Case of the Airline Industry‛ as 

part of the lecture ‚Advanced Management and Economics of Network Industries‛ on 

05.07.2010 

 

Aneel Keswani 

City University, Cass Business School 

Talk on 01.07.2010 at M&M Seminar on ‚The Flow-Performance Relationship Around 

the World‛ 
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Nils Plambeck 

HEC Paris 

Talk on 29.04.2010 at M&M Seminar ‚When the glass is half full and half empty: CEOs’ 

ambivalent interpretations of strategic issues‚ 

 

Phanish Puranam 

London Business School 

Talk on 26.11.2009 at M&M Seminar ‚Expeditions without maps: Learning to coordinate 

without shared knowledge‛ 

 

Nils Stieglitz 

University of Southern Denmark 

One-week intensive course ‚Strategic Organization of Innovation" from 08.-12.03.2010 

Doctoral course ‚Computational Models in Management‛ from 05.-09.06.2010 

 

Fredrik Tell 

Linkoping University, Sweden 

Talk on 06.07.2009 at M&M Seminar ‚Converting AC/DC (High Voltage): Generations of 

gateway technologies and the ‘battle of the systems’ revisited‛ 

 

Bart Vanneste 

INSEAD Paris 

Talk on 12.11.2009 at M&M Seminar ‚Trust within and between firms‛ 

 



ICE Annual Report 2009/10 

 

24 

3 Research 

3.1 Research Overview  

Research at the Institute for Communication Economics focuses on economic questions 

in high technology markets, and questions around the economics and management of 

organizations. Projects can be classified broadly into four fields and make use of a range 

of scientific methods. 

Research in the first area investigates questions on diffusion and adoption of network 

technologies. This includes projects on the influence of customer heterogeneity in the 

diffusion of mobile telecommunications and the adoption timing of business software 

applications. Other projects look at the importance of backward compatibility for 

companies with complementary goods and regulatory influences on firm performance in 

mobile telecommunications. 

The second area focuses on organization and strategies of companies and teams. 

Research here includes work on complementarities between firm strategy, structure, and 

information and communication technology (ICT). Other projects deal with the fit 

between strategy and structure in mergers and acquisitions and the role of coordination 

skills and team familiarity for team coordination. 

The third area of focus is cooperation and coordination between companies. The work 

here investigates the profitability of vertical integration under technological change, how 

firms’ cooperation incentives affect the decision to specialize, and how coordinating a 

standard prior to competition can be beneficial to companies in network industries. 

Finally, research on competition in network industries includes projects on pricing, 

product design and advertising in telecommunications oligopolies. Projects in this area 

also concern the influence of mobile virtual network operators on competition in the 

mobile telecommunications industry and product introduction under hypercompetition 

in the video game industry. 

Methodologically, research at the Institute for Communication Economics is 

characterized by wide diversity, the aim being to employ techniques that best fit the 

problem at hand. A range of quantitative and qualitative methods are used to enable 

researchers to analyze questions from different perspectives, including formal 
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mathematical models and simulations, as well as empirical research both with primary 

and secondary data. 

The Institute for Communication Economics was involved in the international research 

program ‚Explaining Productivity and Growth in Europe, America and Asia‚, which was 

funded by the Anglo-German Foundation and was realized in cooperation with the 

Centre for Economic Performance (CEP) at the London School of Economics (LSE) and 

the Centre for European Economic Research in Mannheim. The project was concluded in 

Brussels in June 2009. The Institute also participates in the research project ‚The 

Economic Impact of ICT‛ of the ‚Information Society‛ of the European Commission. 
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3.2 Current Research Projects  

Tobias Kretschmer’s research concentrates on two main areas.  

Adoption and usage of network technologies. In cooperation with various co-authors 

the implications of network effects on products and systems are examined. For example, 

strong complementarities between different software applications require that 

companies take their currently installed applications into consideration when deciding 

on adoption of new software. Another project showed that the heterogeneity of mobile 

phone users’ preferences has a much stronger influence on technology diffusion than 

network effects on a firm and country level. In a related research project a technique was 

developed that allows companies to predict the existence and timing of critical mass 

phenomena in network markets. 

Cooperation and coordination between companies. In dynamic markets, inter- and 

intra-company cooperation plays an increasingly important role. Innovations often 

require the input of specialized departments within a company so that incentive systems 

have to allow for potential synergies, but also for specialization within a company. For 

example, one recent study suggests that strongly specialized companies should 

sometimes ignore synergies, as cooperation incentives lead to reduced incentives for 

specialized activity. A second research project has shown that during the introduction of 

network technologies there may be incentives for competitors in the end-user market to 

agree on a common product standard. A game-theoretical model shows that 

standardization prior to product introduction often increases corporate profits although 

there is no technological differentiation in standardized markets. 
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In her research project as a doctoral student Mélisande Cardona empirically analyzes 

regional interaction effects on IT adoption decisions of firms. Network effects and 

knowledge spillovers can explain how the decision to adopt an innovation is influenced 

by the existing penetration level. This study investigates whether these effects change 

with the size of the geographic reference group or have any regional boundaries. A 

further survey study looks into the effect of diffusion of information and communication 

technologies on productivity and economic growth. 

Jörg Claussen’s research interests include questions of organization design as well as of 

applied industrial organization. 

His main research question in the field of organization design is in how far 

environmental turbulence affects the relative performance of markets versus hierarchies. 

This question is tackled both with a formal modeling approach and with a large-scale 

dataset from the US video game market. Looking even deeper into organizations, his 

research also looks in how far an individual’s connectedness from prior team 

collaboration leads to knowledge spillovers in new projects. 

In the field of applied industrial organization, Jörg Claussen’s research mainly focuses 

around the characteristics of network externalities. In one study, he shows that network 

externalities can be transferred across technological generations to sustain market 

dominance if the new generations are backward compatible. In another study, he deals 

with the question if drivers of a platform market’s usage intensity such as network effects 

can be influenced by regulatory intervention. 

Christoph Dehne´s research focuses on M&A-performance with a special emphasis on 

the attributes of the involved companies influencing the outcome of M&As and the 

impact of integration activities. His aim is to build on the existing literature and develop 

new, especially on contingency theory based approaches to M&A performance. The 

empirical focus of the studies is on the manufacturing industries in Europe. 

Another research question deals with the make-or-buy decision inherent in 

diversification activities, i.e. the question of whether to acquire a new company or open 

up a new business unit in order to achieve superior performance through diversification. 
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Thorsten Grohsjean focuses his research on management-oriented and industry 

economic subjects concerning the video game industry. In a study for the Master of 

Business Research degree he examined product introduction decisions in a dynamic 

market environment using video game publishers as an example. In a research project 

with Nils Stieglitz and Tobias Kretschmer he analyzes the impact of performance 

feedback and different kind of assets on behavioral risk taking. In a project with Cristian 

Dezsö and Tobias Kretschmer he examines how general and firm-specific coordination 

skills improve performance and how this relationship depends on the level of team 

familiarity. 

Ferdinand Mahr deals with the influence of information and communication 

technologies (ICT) on a firm’s performance. In particular, he examines whether certain 

combinations of ICT technologies with organizational structures and company strategies 

contribute more to a firm’s performance than others. In 2008, Ferdinand Mahr surveyed 

1,500 managers on the organizational structures and corporate strategies from German 

and Polish companies for two empirical studies. 

Mariana Stamm's research program focuses on the study of network industries in 

general and the telecommunications industry in particular. In a joint project with Tobias 

Kretschmer, she investigated the interdependency of pricing, advertising and product 

design in oligopoly markets with a special extension to industries with network effects. 

Currently, she is working on an empirical analysis of the German mobile telephony 

market and the impact of Mobile Virtual Network Operators (MVNOs) on the competitive 

landscape. She is also interested in strategies in regulated markets and public affairs 

management. Her methodological toolkit comprises theoretical methods such as game-

theoretic oligopoly models as well as empirical methods, e.g., quantitative data analysis 

with structural estimation. 

Pavlos Symeou’s inaugural academic research involved the examination of the effects of 

different policies on telecommunications firms’ performance with a special focus on 

firms in small economies. He has recently extended the breadth of his research in areas 

of corporate strategy in the ICT sectors, particularly looking into the phenomenon of 

technological convergence and its implications on corporate activities. In parallel, he has 

been working on topics related to the environmental performance of the firm and the 

marketing strategy of contemporary cultural organizations. 
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Leon Zucchini’s research focuses on strategic management in network industries and in 

particular competitive dynamics, i.e. the exchange of actions between rival companies 

attempting to gain competitive advantage. His empirical focus is on technology markets, 

especially telecommunications and video games. A current project examines companies 

react to each other’s competitive moves based on tariff setting in the German mobile 

telecommunications market. Another project studies mutual forbearance and 

punishment in the presence of multimarket contacts, using data on pricing and product 

introduction in the US video game market. 
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3.3 ICE Management Project 

The ICE Management Project was established in 2008. Its objective is to use empirical 

research to improve our understanding of the connection between companies’ use of 

information and communication technologies (ICT), management types, organizational 

structures, strategy, and company performance.  

In a first project in 2008, information was collected on organizational structures and 

management methods. More than 1.500 production and IT managers from small and 

medium-sized German and Polish companies were interviewed. Building on the 

methodological knowledge gathered in this project, two independent studies were jointly 

conducted as ‚ICE Management Project 2010‚ in March and April 2010. As before, both 

studies used telephone interviews with senior executives to collect primary data. 

In the first study, data on the importance and adoption of innovative IT methods like 

cloud computing or internet telephony were gathered from German companies in a 

cross-industry study. The goal was to analyze the relevance and the degree of diffusion 

of trends in the IT industry. In total, data from 100 companies were collected and 

analyzed. 

The objective of the second study was to collect data on how mergers and acquisitions 

(M&A) influence the strategies and organizational structures of the companies involved. 

Managers from both acquirer and target companies were interviewed about how the 

strategy or the organizational structure of their firm had changed as a consequence of a 

merger. In a second step, the information was merged with performance data to enable 

analysis factors influencing M&A success. In total, managers from 83 acquirer and 47 

target companies were interviewed, supplemented by 103 interviews with managers 

from companies which had not been involved in M&A-transactions.  

In the 2010 studies five student research analysts conducted 333 interviews in only four 

and a half weeks. This means an average number of 3.3 interviews per interviewer and 

day, underlining the success of this methodology. As this year´s project was a full 

success the project on M&A will be repeated on a larger scale in 2011. 
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3.4 Summer Research Internships 

For the second consecutive year, the Institute for Communication Economics held a 

three month-long summer internship program for national and international students in 

2010. This year, four highly qualified interns were invited to participate from Essex 

University, the London School of Economics and Political Science, the University of 

Mannheim, and the LMU Munich. The interns were financed through funds of the 

Deutsche Telekom Foundation. 

The objective of the internship was to give the participants an insight to scientific 

research in order to prepare them for a career in academia. Their tasks included 

literature research, data collection, preparation and analysis, and developing a research 

project with two supervisors from the Institute. The interns chose one of five projects to 

work on. The first project examined the influence of the convergence of information and 

communication technologies on corporate decisions; the second dealt with innovation 

strategies in systems industries. The third project looked into the marketing activities of 

cultural organizations and the fourth into how firms may improve their environmental 

performance. Finally, the fifth project investigated the micro-level foundations of the 

video game industry. 

In order to allow an exchange on all projects between the interns and the researchers, 

regular meetings of all participants took place during which the different groups 

presented the current status of their work and discussed the results. 

On the whole, the projects were an interesting and instructive experience for both sides. 

The interns showed great dedication to their work and sometimes even worked on their 

projects on weekends. Due to the positive feedback from both sides the Institute aims to 

repeat the project in 2011. 
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3.5 Research Presentations 

External Presentations Winter Term 2009/10 

Month Speaker Subject Conference, City 

10/2009 Mariana 

Stamm 

‚Increasing Dominance - the 

Role of Advertising, Pricing and 

Product Design‛ 

University of Essex, 

United Kingdom 

10/2009 Tobias 

Kretschmer 

‚Complementarities between 

Information Technology and 

Organizational Structure – the 

Role of Corporate Exploration 

and Exploitation" 

28th Annual 

International 

Conference Strategic 

Management Society, 

Washington, USA 

10/2009 Tobias 

Kretschmer 

‚Can we raise productivity and 

use resources more efficiently?‛ 

AGF Closing 

Conference, Berlin, 

Germany 

10/2009 Tobias 

Kretschmer 

‚Competitive pressure and the 

adoption of complementary 

innovations" 

RNIC Conference on 

"Competition Policy 

and Innovation: Where 

do we stand?", Vienna, 

Austria 

11/2009 Mariana 

Stamm 

‚Testing for Collusive Behaviour 

in the German Mobile 

Telecommunications Market‛ 

University of Essex, 

United Kingdom 

11/2009 Tobias 

Kretschmer 

‚Can we raise productivity and 

use resources more efficiently?‛ 

AGF Closing 

Conference, London, 

United Kingdom 

12/2009 Jörg 

Claussen 

‚Backward Compatibility to 

Sustain Market Dominance – 

Evidence from the US Handheld 

Video Game Industry‛ 

IO and Finance 

Seminar, Munich, 

Germany 

12/2009 Ferdinand 

Mahr 

‚Hybrid strategy and firm 

performance: The moderating 

role of individual and 

technological ambidexterity‛ 

TIME Seminar, 

Munich, Germany 

12/2009 Thorsten 

Grohsjean 

‚Learning to Coordinate and 

Team Performance‛ 

TIME Seminar, 

Munich, Germany 

12/2009 Tobias 

Kretschmer 

‚The Economics of ICT‛ Brussels, Belgium 
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External Presentations Winter Term 2009/10 (ctd.) 

Month Speaker Subject Conference, City 

12/2009 Tobias 

Kretschmer 

‚Backward Compatibility as 

Entry Deterrence - Evidence 

from the US Handheld Video 

Game Industry‛ 

University Carlos III, 

Madrid, Spain 

01/2010 Jörg 

Claussen 

‚Vertical Integration under 

Technological Change‛ 

DRUID Winter 

Conference, Aalborg, 

Denmark 

01/2010 Tobias 

Kretschmer 

‚Backward Compatibility as 

Entry Deterrence - Evidence 

from the US Handheld Video 

Game Industry‛ 

Lyon, France 

02/2010 Tobias 

Kretschmer 

‚Backward Compatibility as 

Entry Deterrence - Evidence 

from the US Handheld Video 

Game Industry‛ 

European Business 

School, Wiesbaden, 

Germany 

03/2010 Tobias 

Kretschmer 

‚Backward Compatibility as 

Entry Deterrence - Evidence 

from the US Handheld Video 

Game Industry‛ 

Annual Conference of 

Industrieökonomischer 

Ausschuss des Vereins 

für Socialpolitik, 

Zurich, Switzerland 

03/2010 Tobias 

Kretschmer 

‚Backward Compatibility as 

Entry Deterrence - Evidence 

from the US Handheld Video 

Game Industry‛ 

Conference "First 

Workshop on the 

Economics of ICT`s", 

Porto, Portugal 

 



ICE Annual Report 2009/10 

 

34 

External Research Presentations Summer Term 2010 

Month Speaker Subject Conference, City 

04/2010 Thorsten 

Grohsjean 

‚Coordination Experience and 

Team Performance in the 

Electronic Game Industry‛ 

University of Southern 

Denmark, Odense, 

Denmark 

04/2010 Jörg 

Claussen 

‚Vertical Integration under 

Technological Change‛ 

University of Southern 

Denmark, Odense, 

Denmark 

04/2010 Tobias 

Kretschmer 

‚Coordination Experience and 

Team Performance in the 

Electronic Game Industry‛ 

Faculty of Business & 

Economics, University 

Lausanne, Switzerland 

 

06/2010 Jan-

Christian 

Tonon 

‚The Role of Gatekeeping in the 

Music Industry: Why Bad Artists 

Might Prefer Self-Promotion‛ 

Workshop on the Law 

and Economics of IP & 

Competition Law, 

Wildbad Kreuth, 

Germany 

06/2010 Thorsten 

Grohsjean 

‚Coordination Experience and 

Team Performance in the 

Electronic Game Industry‛ 

Experience the 

Creative Economy, 

Toronto, Canada 

06/2010 Tobias 

Kretschmer 

‚Backward Compatibility as 

Entry Deterrence: Evidence 

from the US Handheld Video 

Game Industry‛ 

IFN Conference on 

Innovation, Ownership 

and Competition 

Policy, Stockholm, 

Sweden 

06/2010 Tobias 

Kretschmer 

‚Vertical Integration Under 

Technological Change‛ 

DRUID Summer 

Conference, London, 

United Kingdom 

07/2010 Jörg 

Claussen 

‚Backward Compatibility to 

Sustain Market Dominance – 

Evidence from the US Handheld 

Video Game Industry‛ 

8
th

 ZEW Conference: 

The Economics of 

Information and 

Communication 

Technologies, 

Mannheim, Germany 

09/2010 Mélisande 

Cardona 

‚Empirical Analysis of Regional 

Effects in IT Adoption‛ 

EARIE, Istanbul, 

Turkey 

09/2010 Thorsten 

Grohsjean 

‚The Strength of Direct Ties - 

Evidence from the Electronic 

Game Industry‛ 

EARIE, Istanbul, 

Turkey 
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4 Teaching 

4.1 Teaching Plan  

The Institute for Communication Economics offers courses for students at all levels, from 

first-year Bachelor courses to PhD courses. Teaching at the Institute has three main 

goals: first, to provide students with knowledge of management topics, second, to allow 

them to gain experience with a broad range of methodological tools for research and 

management, and third to offer them insights into cutting-edge research. 

The management topics taught at the Institute reflect the Institute’s research focus. 

Courses focus mainly on network and high-tech industries, and on the economics and 

management of organizations. Using current research as a basis for teaching provides 

depth for the courses, while maintaining a sufficiently broad perspective to ensure that 

students can apply the course concepts in a wide range of industries and management 

settings. Undergraduate courses also cover general concepts in management. 

In line with the methodological diversity at the Institute, teaching aims to provide 

students with a broad basis of tools for research and management. The main focus is on 

formal mathematical and econometric methods, but the Institute also offers courses on 

case studies (both solving and constructing), simulation models, and critical literature 

reviews. The syllabus also includes hands-on project courses, during which students can 

gain practical management experience by conducting real-life projects with companies. 

Finally, the Institute offers several courses during which students can gain insight into 

cutting-edge research in various fields of management research. This not only prepares 

students for their own research during final theses but also gives them the opportunity to 

practice discussing academic papers on topics that go far beyond standard textbook 

models. Furthermore, it provides them with valuable up-to-date knowledge for their later 

careers. 

In summary, teaching builds on the Institute’s strengths in methodology and research 

and aims to provide students with solid theoretical knowledge and practical skills, both 

for research and for later management positions. 
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4.2 Teaching Program 

Following the reform of degrees to the Bachelor-Master system, the Institute offers 

courses targeted specifically at undergraduate, graduate and postgraduate students, 

while still accommodating diploma students in the syllabus. The following paragraphs 

describe a selection of the Institute’s courses to give an overall impression of the 

teaching program. 

Introductory courses for undergraduate students focus on providing a broad basis in 

general management topics, using standard textbooks to ensure simplicity but also 

including specifically prepared material to give students insight into more advanced 

topics. 

First year bachelor students are required to take the lecture ‚Foundations of 

Management‛, and in the winter term 2009/2010 a total of 950 students did so. In 

contrast to traditional introductory lectures in business, the course does not attempt to 

familiarize students in detail to the various functions of the firm. Instead, it aims to 

develop economic thinking and introduce a systematic groundwork of quantitative 

analysis in individual and interactive decisions: it introduces fundamental economic 

concepts such as decision theory, transaction cost analysis and game theory. The lecture 

is held every winter semester and is alternately read by Tobias Kretschmer and Professor 

Richter from the Munich Risk and Insurance Center. In the summer semester, a number 

of tutorials are offered as a refreshment course. 

For advanced undergraduate and diploma students the Institute’s teaching program is 

part of the ‚Strategy & Marketing‚ specialization, for which Professors Hess, Picot and 

Kretschmer offer various lectures on ‚Digital Economics‚. The lecture ‚Organization 

Economics‚ is read each semester and addresses undergraduate management students 

as well as students from other faculties. The lecture is read in rotation with Professor 

Hess and Professor Picot and deals with the organization of companies, business co-

operations and markets. Special emphasis is put on the influence of modern information 

and communication technologies on organizations. A second course for advanced 

undergraduate students at the Institute is the lecture ‚Management and Economics of 

Network Industries‚. The lecture is read in English, and is supplemented by a tutorial in 

which the material is explained in depth with the help of case studies, calculations and 

simulation models. 
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The Institute also offers a number of undergraduate and intermediate seminars and 

lectures on regulated markets, communication economics, methods of management 

science, strategic organization of innovation and other topics.  

For graduate students the Institute’s courses form part of the specialization ‚Innovation 

and Information‚ in the Munich School of Management’s Master Program. They focus on 

providing students with advanced knowledge of management topics and methodological 

tools for their own final theses. As a rule, graduate courses are taught in English. 

The lecture ‚Advanced Management and Economics of Network Industries‚ extends the 

scope and depth of the undergraduate course on network industries, with a stronger 

focus on advanced economic models on the one hand and management issues on the 

other. The seminar ‚Frontiers in Strategy Research‛ is held in cooperation with the 

Institute for Strategic Management and has an even stronger research focus: students 

read, discuss and compare scientific articles on a range of topics in strategic 

management research. This prepares students for their final theses by introducing them 

to a critical review of existing literature. This is complemented by a seminar on 

‚Preparing, Analyzing and Interpreting Quantitative Data‛ that takes a hands-on 

approach to teaching basic econometric analysis by coaching students during mini-

research projects with real datasets. Finally, the Institute allows students to gain 

experience with real-life management situations during the ‚Entrepreneurship 

Laboratory‛ and ‚Project Course‛ seminars. In both courses, students conduct real 

consulting projects, in the former for start-up companies and in the latter for large, 

established companies. 

At a postgraduate level the Institute offers several seminars for the Master of Business 

Research program, the Ph.D. program at the Munich School of Management. The 

courses aim to provide young researchers with a basis for their own projects, and 

address topics like ‚Scientific Publications‛, and ‚Presentations and Reports‛. 
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Finally, the Institute is part of the teaching program of the Center for Digital Technology 

and Management (CDTM) and contributes to the syllabus with a lecture on ‚Managerial 

Economics‚. It also contributes to the teaching program of the European Master of 

Science in Management at the Munich School of Management. 

The basic course offering is rounded off by lectures and seminars held by renowned 

German and international guest lecturers which are partially financed through tuition 

fees. The supplementary lectures allow the Institute to offer talks on subjects that are 

close to cutting-edge research and that exceed the scope of normal teaching. 
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4.3 The Courses in Detail 

Winter Term 2009/10 

Course Level Title Language Responsible 

Lecture & 

Tutorial 

Under-

graduate 

Foundations of 

Management 

German Prof. Tobias 

Kretschmer 

Seminar Inter-

mediate 

Actors and Strategies 

in Regulated Markets 

German Mélisande Cardona, 

Christian Pech, 

Mariana Stamm 

Lecture & 

Tutorial 

Inter-

mediate 

Methods of 

Management Science 

German Professors Leidl, 

Elsas, von Graevenitz, 

Meyer, Kretschmer 

and Schwaiger 

Lecture & 

Tutorial 

Graduate Innovation and 

Information 

Management 

English Prof. Picot and Dr. 

Pavlos Symeou 

Block 

Seminar 

(1 week) 

Inter-

mediate 

Strategic Organization 

of Innovation 

English Prof. Nils Stieglitz 

Block 

Seminar 

(1 week) 

Inter-

mediate 

Advanced Strategic 

Organization of 

Innovation 

English Prof. Nils Stieglitz, 

Thorsten Grohsjean 

Project 

Course 

Graduate Entrepreneurship 

Laboratory 

German Dr. Carolin Häussler,  

Christoph Dehne 

Seminar Graduate Preparing, Analyzing 

and Interpreting 

Quantitative Data 

German Prof. Tobias 

Kretschmer,  

Jörg Claussen, 

Thorsten Grohsjean 

Lecture Graduate - 

CDTM 

Managerial Economics English Leon Zucchini, 

Mélisande Cardona, 

Thorsten Grohsjean 

Lecture & 

Tutorial 

Graduate - 

EMM 

Managerial Economics English Prof. Tobias 

Kretschmer, 

Mélisande Cardona 

Seminar  Post-

graduate 

Scientific Publications English Professors Leidl, 

Kretschmer, 

Schreyögg and Weller 

Seminar  Post-

graduate 

Presentations and 

Reports 

English Professors Elsas, 

Kretschmer and 

Richter 
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Summer Term 2010 

Course Level Title Language Responsible 

Tutorial Under-

graduate 

Foundations of 

Management 

German Mélisande Cardona,  

Leon Zucchini 

Lecture & 

Tutorial 

Under- 

graduate 

Management and 

Economics of Network 

Industries 

English Prof. Dr. Tobias 

Kretschmer,  

Thorsten Grohsjean, 

Jan-Christian Tonon, 

Leon Zucchini 

Seminar Under- 

graduate 

Organizational Design 

for Dynamic 

Environments 

German Dr. Pavlos Symeou, 

Jörg Claussen, 

Christoph Dehne 

Lecture & 

Tutorial 

Graduate Advanced Management 

and Economics of 

Network Industries 

English Prof. Dr. Tobias 

Kretschmer,  

Dr. Pavlos Symeou, 

Mariana Stamm 

Seminar Graduate Frontiers in Strategy 

Research 

English Professors Tuschke 

and Kretschmer 

Seminar  Post-

graduate 

Presentations and 

Reports 

English Professors Elsas, 

Kretschmer and 

Richter 

Block 

Seminar 

(1 week) 

Post-

graduate 

Computational Models 

in Management 

English Prof. Dr. Nils Stieglitz 
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4.4  Thesis Supervising 

The Institute for Communication Economics regularly supervises students writing their 

final theses. The theses’ topics vary widely, reflecting both the Institute’s and the 

students’ research interests. Methodologically, they are usually either empirical or 

literature-based, and students can choose to write in German or English.  

The Institute team advised eleven theses in the winter term 2009/2010 and ten in the 

summer term 2010. 

Winter Term 2009/10 

Degree Thesis Title 

Diploma Empirical Analysis of Regional Network Externalities in the Adoption of 

ERP Software of German Firms 

Bachelor The Influence of Network Effects on Consumer Entry Barriers – The Case of 

the PC Gaming Industry 

Bachelor Examining Growth in Broadband Diffusion at Cross-Country Level 

Bachelor How can Journalism Help Identify Strategic Groups? The Case of the 

German Mobile Telecommunications Market 

Bachelor Competitive Reactions in Tariff Setting – The Case of the German Mobile 

Telecommunications Market 

Bachelor Localization of Spillovers and Technological Proximity – An Analysis of the 

Empirical Literature 

Bachelor CSR-Kommunikation als Ansatz für den Strategischen Stakeholder-Dialog 

Diploma Repeated Collaboration in Project Ventures - The Case of Sequels in the 

American Movie Industry 

Diploma Differences in the Portability of Talent Between Stars and Non-Stars  

Diploma Exploitative Behavior and Performance - Sequels in the Motion Picture 

Industry 

Diploma Windows of Opportunity in Technology Adoption: The Case of the Gaming 

Industry 
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Summer Term 2010 

Degree Thesis Title 

Bachelor The Role of Complementarity in Apple's iPhone Strategies 

Bachelor The Economics of Credit Cards 

Bachelor Competitive Dynamics in the US Video Game Market 

Diploma Drivers for Information Technology Outsourcing: A Theoretical and 

Empirical Analysis 

Bachelor Network neutrality: An Economic Analysis of Different Regulatory Solutions 

Bachelor The impact of existing penetration on IT adoption in rural vs. urban 

environments - An empirical analysis of European firms 

Bachelor Eine empirische Analyse von Spill-Over-Effekten bei der Adoption von ERP-

Systemen innerhalb von Industrie-Clustern 

Bachelor The interaction of inter-firm capabilities and individual experience on 

performance 

Bachelor Drivers of compatibility choice 

Bachelor Post-Acquisition Strategic Fit and Firm Performance – A Theoretical and 

Empirical Analysis 

Diploma Consumer Entry Barriers, Direct Network Externalities and Product 

Success: Evidence from the Computer Game Industry 

Bachelor Mobile communication and economic growth – The adoption of M-PESA in 

Africa 
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5 Seminars and Workshops 

5.1 Management and Microeconomics 

Together with the Munich Risk and Insurance Center and the Institute for Finance and 

Banking (both at the Munich School of Management), the Institute for Communication 

Economics organizes the Management and Microeconomics (M&M) seminar. 

The M&M seminar is an open research seminar that provides a platform for management 

scientists to discuss current research topics in management and applied 

microeconomics. It is open to researchers at all levels from the Munich School of 

Management and benefits from lively participation. Thanks to the generous support of 

the LMU Management Alumni, the M&M seminar is able to invite nationally and 

internationally renowned guest speakers for presentations. In the winter term 2009/10 

and the summer term 2010 a total of eighteen presentations were held. 
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Dates Winter Term 2009/10 

Date Speaker Subject 

22.10.2009 Mirko Draca 

(London School of 

Economics) 

Panic on the Streets of London: Police, 

Crime and the July 2005 Terror Attacks 

29.10.2009 Massimo Landi  

(Singapore Management 

University) 

Conformism and Turnout 

 

05.11.2009 Laureen Regan  

(Temple University, 

Philadelphia) 

The Relationship Between Contingent 

Commission Payment and Insurer 

Performance 

12.11.2009 Bart Vanneste  

(INSEAD) 

Trust within and Between Firms 

19.11.2009 Frauke Lammers  

(WHU) 

Contract Design and Insurance Fraud: An 

Experimental Investigation 

26.11.2009 Phanish Puranam  

(London Business School) 

Expeditions Without Maps: Learning to 

Coordinate Without Shared Knowledge 

10.12.2009 Christian Leuz  

(Chicago Booth) 

Disclosure and the Cost of Capital: 

Evidence from Firms’ Responses to the 

Enron Shock 

21.01.2010 Enrico Biffis  

(Imperial College London) 

Optimal Insurance With Default Risk 

28.01.2010 Xavier Castaner  

(HEC Lausanne) 

The Project Performance Consequences 

of Collaborative vs. Autonomous Product 

Development 
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Dates Summer Term 2010 

Date Speaker Subject 

15.04.2010 David Ulph  

(University of St Andrews) 

Modelling the Welfare Effects of Legal 

Uncertainty and its Implications for 

Enforcement Procedures 

22.04.2010 Florian Englmaier  

(LMU Munich) 

Free Riding in the Lab and in the Field 

29.04.2010 Nils Plambeck 

(HEC Paris) 

When the Glass is Half Full and Half 

Empty: CEOs’ Ambivalent Interpretations 

of Strategic Issues 

06.05.2010 David Musto  

(Wharton Business School, 

Philadelphia) 

What do Consumers’ Fund Flows 

Maximize? Evidence from Their Brokers’ 

Incentives  

17.06.2010 Mark Browne  

(University of Wisconsin-

Madison) 

Insurer Reserve Estimation: Reinsurers, 

Brokers and the Taxman 

22.06.2010 Glenn Hoetker  

(University of Illinois) 

Alliance Experience and Accommodation 

in the Choice of Alliance Governance 

Structure 

24.06.2010 Paul Thistle  

(University of Nevada,  

Las Vegas) 

Liability, Insurance and the Incentive to 

Obtain Information About Risk 

01.07.2010 Aneel Keswani  

(City University, Cass 

Business School) 

The Flow-Performance Relationship 

Around the World 

06.07.2010 Frederik Tell 

(Linkoping University) 

Converting AC/DC (High Voltage): 

Generations of Gateway Technologies and 

the ‚Battle of the Systems‛ Revisited 
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5.2 TIME Colloquium 

The TIME colloquium is a joint research colloquium at the business faculties of the 

Ludwig-Maximilians-University Munich and the Technical University Munich. 

The colloquium is jointly organized by the Institute for Communication Economics, by 

the Institute for Innovation Research, Technology Management and Entrepreneurship 

(INNO-tec), and by the Schöller Chair in Technology and Innovation Management (TIM). 

It is open to researchers of the organizing chairs as well as to participants from other 

institutes. 

The TIME colloquium provides an opportunity to present and discuss current research 

projects in technology and innovation management, telecommunications, and 

entrepreneurship in an informal setting. Each semester, there are three meetings during 

which two presentations are held. 

Dates Winter Term 2000/10 

Date Speaker(s) Subject 

08.12.2009 Ferdinand Mahr (ICE) Hybrid Strategy and Firm Performance: 

The Moderating Roles of Individual and 

Technological Ambidexterity 

Thorsten Grohsjean (ICE) Learning to Coordinate and Team 

Performance 

12.01.2010 Prof. Joachim Henkel (TIM) And the Winner is – Acquired. 

Entrepreneurship as a Contest with 

Acquisition as the Prize 

26.01.2010 Timo Fischer (TIM) Complements and Substitutes in Value 

Appropriation – An Empirical Analysis of 

Patents’ Interactions 

Roland Stürz (INNO-tec) Firm Location, Market Entry and Survival: 

Insights from 100 Years of the Austrian 

Motorcycle Industry 
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Dates Summer Term 2010 

Date Speaker(s) Subject 

26.05.2010 Manuel Sojer (TIM) Ethical Considerations in Internet Code 

Reuse: A Model and Empirical Test 

Hortense Tarrade  

(INNO-tec) 

Why do Venture Capital Firms Invest at a 

Distance? 

09.06.2010 Jörg Claussen (ICE) Private Regulation by Platform Operators 

– Implications for Usage Intensity 

Florian Jell (TIM) Patent Pending – Why Faster Isn’t Always 

Better 

14.07.2010 Richard Weber (INNO-tec) Updating Entrepreneurial Beliefs through 

Entrepreneurship Education 

Dr. Pavlos Symeou (ICE) Sustainable Environmental Performance 
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5.3 Internal Research Seminar 

In addition to the open seminars, the Institute for Communication Economics also holds 

a closed research seminar during which the academic staff of the Institute can present 

and receive feedback on their own research. The internal seminar also includes coaching 

units held by Tobias Kretschmer on various topics in academia. 

The objective of the seminar is to strengthen the exchange of ideas in the team, to 

develop an understanding of other research fields and advance the team’s research.  

In the summer term 2010 the Institute was pleased to welcome Glenn Hoetker as a guest 

to one of the internal research seminar presentations. 

Dates Winter Term 2009/10 

Date Speaker Subject 

03.11.2009 Tobias Kretschmer Writing and reacting to reviews 

10.11.2009 Mélisande Cardona Empirical Analysis of Regional Effects in 

IT Adoption 

01.12.2009 Thorsten Grohsjean Aspiration levels and past performance in 

the US video game industry: Some first 

results 

08.12.2009 Christoph Dehne Explaining differences in M&A 

performance by assessing 

complementarities between firm 

strategies and degrees of integration 

08.12.2009 Leon Zucchini Strategic Groups in German Mobile 

Telecommunication 

15.12.2009 Jan-Christian Tonon The Role of the Distribution Function in 

the Music Industry 

12.01.2010 Jörg Claussen Vertical integration under technological 

change 

19.01.2010 Pavlos Symeou Technological convergence and business 

strategy in the ICT sectors 

01.02.2010 Mariana Stamm Testing for collusive behavior in the 

German mobile telecommunications 

market 
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Dates Summer Term 2010 

Date  Speaker Subject 

27.04.2010 Ferdinand Mahr Information Technology Use and Work-

Life-Balance 

04.05.2010 Thorsten Grohsjean A Behavioral Theory of Product Portfolio 

Management 

18.05.2010 Mélisande Cardona Empirical Analysis of Regional Effects in 

IT Adoption 

25.05.2010 Jan-Christian Tonon Endogenous Taste Evolution in the Music 

Industry: The Power of Social Networking 

and Freebies 

15.06.2010 Mariana Stamm Anti-Collusive Effects of Mobile Virtual 

Network Operators 

22.06.2010 Jörg Claussen Vertical Integration under Environmental 

Turbulence - Evidence from the PC 

Gaming Industry 

13.07.2010 Leon Zucchini Firm Size and Competitive Dynamics 

13.07.2010 Christoph Dehne M&A Performance Influencing Factors - 

Theoretical Backgrounds and Empirical 

Findings 
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5.4 Doctoral Colloquium with Partner Institute from FU Berlin 

On July 21
st
 and July 22

nd
 2010 the Institute for Communication Economics was 

delighted to welcome the Institute for Value-Based Knowledge Management from the 

Free University (FU) Berlin for a joint doctoral colloquium.  

The Institute for Value-Based Knowledge Management is directed by Professor Dr. 

Thomas Mellewigt and, like the ICE, is funded by the Deutsche Telekom Stiftung. In 

summer 2009 a first joint doctoral colloquium was held in Berlin, and despite the 

different research focus and perspectives it was a great success, mainly due to the 

productive and friendly atmosphere. This year the Institute for Value-Based Knowledge 

Management accepted a return invitation and visited Munich. 

 

Participants from left to right: Martina Lütkewitt, Jörg Claussen, Mariana Stamm, Christoph Dehne, Prof. 

Tobias Kretschmer, Adeline Thomas, Alexander Hickel, Dr. Carolin Decker, Thorsten Grohsjean, Matthias 

Meier, Jan-Christian Tonon, Leon Zucchini, Prof. Thomas Mellewigt, Mélisande Cardona 

The colloquium offered doctoral candidates an opportunity to present their research and 

receive feedback in a professional and friendly setting. In six sessions of an hour each 

they held presentations on a variety of topics ranging from a meta-analysis of alliance 

literature to an investigation of regional knowledge spillovers in software adoption.  
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Despite the extremely warm weather the atmosphere at the colloquium was productive 

and cordial, and both presenters and audience benefited from the exchange of ideas 

from different perspectives. 

The institutes plan to repeat the colloquium in summer 2011. 

Presentations at Joint Doctoral Colloquium 2010 

Speaker Title 

Melisande Cardona 

(ICE) 
Empirical Analysis of Regional Effects in IT Adoption 

Alexander Hickel 

(IVBKM) 

Partneropportunismus in Zuliefererbeziehungen: Eine 

Empirische Untersuchung in der Deutschen 

Automobilindustrie 

Dr. Carolin Decker 

(IVBKM) 

Seek and You Shall Find: Task- and Company-related Factors 

Affecting the Costs of Alliance Partner Search and Selection 

Matthias Meier and 

Martina Lütkewitte 

(IVBKM) 

Antecedents and Consequences of Trust in Alliances 

Leon Zucchini 

(ICE) 
Firm Size and Competitive Dynamics 

Christoph Dehne 

(ICE) 

M&A Performance Influencing Factors - Theoretical 

Backgrounds and Empirical Findings 
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5.5 Workshop: Centre for Competition and Regulatory Policy 

On January 16, 2010 the Institute for Communication Economics organized the ‚Centre 

for Competition and Regulatory Policy‛ workshop in cooperation with City University 

London. The workshop program comprised three broad topics: ‚Vertical integration, 

exclusive territories, and collusion‛; ‚Competition, anti-cartel policy, and consumer 

information‛; and sector-specific studies on ‚Electricity and Telecoms‛. 

Eight theoretical and empirical papers were presented by authors based in the UK, Spain 

and Germany, both from academia and industry. Each paper was assigned a discussant 

who commented on the strengths and limitations of the paper. The review mechanism 

greatly benefited the authors by highlighting the true qualities of their papers and 

facilitating constructive discussion about possible improvements. It also provoked 

interesting and multilayered debates among the participants, both during the 

presentations and the coffee and lunch breaks.  

The ICE would like to thank the Deutsche Telekom Foundation for its generous support 

of the Workshop. 
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6 Research Networks and Projects 

6.1 “Creating Sustainable Growth in Europe” 

The research initiative ‚Creating Sustainable Growth in Europe‛ was part of the research 

program ‚Explaining Productivity and Growth in Europe, America and Asia‛ and is 

sponsored by the Anglo-German Foundation. It was realized at three partner institutes – 

the Centre for Economic Performance (CEP) at the London School of Economics, the 

Centre for European Economic Research Mannheim, and the Institute for 

Communication Economics – and examined why productivity growth in Europe lagged 

behind that of the USA during the past decade.  

The research initiative explored a difficult question central to economic and social 

development in Europe and beyond: can productivity growth be achieved in concordance 

with other goals of society and particularly environmental goals? Through an innovative 

exploration of the foundations of economic growth at the level of individual firms, the 

study identified significant factors to help explain large-scale economic phenomena. 

Some of the complex interactions between drivers of economic growth are revealed, 

providing interesting new contexts for policy makers looking to achieve sustainable long-

term productivity growth without compromising environmental performance and aims. 

As part of the initiative a large-scale international database was prepared, combining 

information on management practices, resource management and the deployment of 

information and communication technologies. With the newly established database the 

factors influencing productivity growth and sustainable economies were analyzed 

empirically, establishing recommended procedures and identifying promising areas for 

future research. 

The results of the initiative were published by the Anglo-German Foundation for the 

Study of Industrial Society in 2009 (ISBN: 978-1-900834-52-0) and are available from 

www.agf.org.uk. 

http://www.agf.org.uk/
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6.2 Ifo Institute  

Tobias Kretschmer works as a research professor in the department for Human 

Resources and Innovation at the ifo Institute for Economic Research. He is a scientific 

advisor to the project ‚Sector-specific regulation of network-based, formerly 

government-owned industries: Evaluation of instruments for sector-specific regulation 

under consideration of the effects on former incumbents as illustrated by the successors 

of Deutsche Post‛. The project was commissioned by the German Federal Ministry of 

Finance. 

Sector-specific regulation is a fundamentally new construct that emerged in the 90s. 

Originally, it was introduced as an instrument to establish healthy and sustainable 

competition, but it may also be in danger of reducing investments in new network 

technologies. The project’s aim is to examine sector-specific regulation since the 

liberalization of the telecommunications market in Germany in 1998. A special focus is 

on questions around sustainable competition, innovation, supply guarantee, and the 

effects of liberalization on Deutsche Telekom AG. The project will also provide an 

outlook for other network industries.  
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6.3 Center for Digital Technology and Management 

Tobias Kretschmer is a member of the board of the Center for Digital Technology and 

Management (CDTM). The CDTM is a research and teaching institute at the Technical 

University Munich and the Ludwig-Maximilians-University Munich. It was founded in 

1998 and focuses on providing high-level courses for excellent students, conducting 

applied research on information and communication technologies, and promoting 

entrepreneurship. As member of the Elite Network Bavaria it offers the graduate course 

"Honours Degree in Technology Management". 

The course ‚Honours Degree in Technology Management‛ is a two year program that 

takes place simultaneously to the master program in information technology, electrical 

engineering or economics, and aims at providing students with application-oriented 

methodological skills and specialized knowledge. Subjects include current technological 

trends, product engineering, entrepreneurship and soft-skills. Courses are taught in 

English and students are required to spend time abroad at a university in the USA, Asia 

or Europe. Students also have the possibility for international exchanges to programs at 

the UC Berkeley, Columbia University, HEC Montreal and ENST Paris.  

The Institute for Communication Economics’ main contribution to the curriculum of the 

CDTM is the course ‚Managerial Economics‚. 
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6.4 International Max Planck Research School for Competition and Innovation 

Tobias Kretschmer is a member of the board of the International Max Planck Research 

School for Competition and Innovation (IMPRS-CI).  

The IMPRS-CI is a doctoral program which is realized in cooperation with the Max 

Planck Institute for Intellectual Property, Competition and Tax Law, the Departments of 

Economics and Law at the Ludwig-Maximilians-University Munich, and the Munich 

School of Management. The program provides doctoral students with scientific expertise 

in the broad range of subjects covered by the partner institutes. The IMPRS-CI 

contributes to the interdisciplinary research of jurisprudence, management and 

economics in the fields of competition and intellectual property. 

There is a lively exchange between the Institute for Communication Economics and the 

IMPRS-CI. Jan-Christian Tonon, a doctoral candidate at IMPRS-CI, is supervised by 

Tobias Kretschmer and also teaches as part of the team at the Institute. Several Ph.D. 

students from the IMPRS-CI also participate in the Institute’s postgraduate courses as 

part of their doctoral coursework. 
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6.5 Deutsche Telekom AG 

Since the Institute for Communication Economics was founded it has maintained an 

active exchange with the economic interest group of the Deutsche Telekom AG under 

the direction of Reinhard Wieck on current questions of regulation (e.g. the regulation of 

new markets), competition in telecommunications markets and general questions on 

technology diffusion. The Institute also co-operates with the corporate academic 

relations group of the Deutsche Telekom AG. 

In summer 2008 the Institute organized a full-day workshop on current questions in 

network industries. The Institute is planning a similar workshop in winter 2010.  
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6.6 Vodafone Group R&D 

In April 2008, the Institute for Communication Economics and the Vodafone Group R&D 

initiated a two-year externally funded project ‚Vertical Disintegration in Network 

Industries, esp. Telecommunication‚. 

The project was initiated because of a growing tendency of companies to outsource 

certain services. However, not all companies outsource their services at the same time. 

The project’s working hypothesis was that the timing of outsourcing decisions depends 

on various factors including the company’s market position, the phase of the 

technological cycle and the type of service that is to be outsourced. 

The project aimed at identifying and researching the interdependencies of these factors 

with the help of a simulation model. Therefore, a simulation model has been developed 

that allows for exploring these issues systematically. One main finding of the research 

project is that increased complexity of a service makes outsourcing more attractive while 

increased interdependencies between the service and the buying firm makes outsourcing 

less attractive. Another main finding is a non-linear relationship between technological 

turbulence and the attractiveness of outsourcing: outsourcing becomes less attractive if 

some turbulence is introduced but becomes more attractive again for highly turbulent 

environments. 
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7 Life at the ICE 

7.1 Faculty Football Tournament 

In summer 2010 the sporting world and in particular the Institute for Communication 

Economics closely followed three major football events: The Fifa World Cup, 

Nuremberg’s close call with relegation to Germany’s second league, and the Munich 

School of Management’s faculty football tournament. Whereas the first two are well 

documented, the third has been overlooked by the international press.  

On June 25, 2010 the WASTI (student representative council) organized the tournament 

on the grounds of a local football club. The Institute for Communication Economics put 

up a team, supported by players from several other chairs. Tobias Kretschmer’s daughter 

Karla was the team mascot, while 

he joined the team as the only 

professor who participated in the 

tournament. Sadly, after only 

playing for a few moments, he 

had to leave the field with an 

injury that was later diagnosed as 

a ruptured Achilles tendon. The 

reduced team came third in the 

group phase but subsequently 

managed to win a place on the 

winner’s podium of the ‚small 

tournament‛. 

Institute Football Team before the Tournament 
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7.2 Occupation of the Audimax 

Every other year the Institute of Communication Economics teaches the first year course 

"Foundations of Management". The lecture is held weekly in the largest lecture hall 

"Audimax" (Auditorium Maximum) of the historical main building of the Ludwig-

Maximilians-University, as the exam is mandatory for 1000 business and economics 

students. 

In the winter semester 2009/2010 the usual routine was interrupted when a new form of 

student protest spreading throughout the German speaking countries reached Munich. 

Starting in Vienna discontented students found they could gain media attention by 

occupying the "Audimax" of their respective universities. Resentment had grown mainly 

over the implementation of the Bologna Process that fundamentally changed the 

curriculum from the traditional four-

year Diploma track to the international 

Bachelor-Master system. Other 

contentious issues included student fees 

and studying conditions such as 

professor-student ratios. 

In Munich about 200 students occupied 

the "Audimax" in November with a 

program of discussions, votes and 

concerts of local bands, making the 

regular curriculum impossible. For the Institute, this meant organizing new locations 

week by week because it was unclear how long the protest would last. We also held 

negotiations with the protesters about integrating the lecture into their program and 

discussed possible solutions with the faculty. In the end no adequate replacement could 

be found and the Institute introduced e-lectures: for the remaining weeks of the protest 

the lecture was held in a smaller lecture hall, videotaped and provided online. 

The protest ended during the Christmas vacation, when the remaining 25 protesters 

were evacuated peacefully from the "Audimax" and in January the normal semester 

routine resumed. 
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8 Recent Publications 

8.1 Publications in Refereed Journals 

2010 

 Bloom, N.; Kretschmer, T.; Van Reenen, J. (2008) ‚Are Family-Friendly Workplace 

Practices a Valuable Firm Resource?‛. Strategic Management Journal, forthcoming. 

 Koski, H.; Kretschmer, T. (2010) ‚New Product Development and Firm Value in 

Mobile Handset Production‛. Information Economics and Policy, 22(1), pp. 42-50. 

 Hecker, A.; Kretschmer, T. (2010) ‚Outsourcing Decisions: The Effect of Scale 

Economies and Market Structure‛. Strategic Organization, 8(2), pp. 155-175. 

2009 

 Geroski, P.; Kretschmer, T.; Walters, C. (2009) ‚Corporate Productivity Growth: 

Champions, Leaders and Laggards”. Economic Inquiry, 47(1), pp. 1-17. 

 Cardona, M.; Schwarz, A.; Yurtoglu, B.; Zulehner, C. (2009) ‚Demand estimation and 

market definition for broadband internet services‚. Journal of Regulatory Economics, 

35(1), pp. 70-95. 

 Symeou, P. (2009) ‚Does smallness affect the liberalisation of telecommunications? 

The case of Cyprus‛. Telecommunications Policy, 33(3-4), pp. 215-229. 

 Grajek, M.; Kretschmer, T. (2009) ‚Usage and Diffusion of Cellular Telephony, 1998-

2004‛. WZB Working Paper SP 2 2006-20 and NET Institute Working Paper #06-21. 

International Journal of Industrial Organization, 27(2), pp. 238-249. 

2008 

 Eisingerich, A.; Kretschmer, T. (2008) ‚In E-Commerce, More is More‚. Harvard 

Business Review, 86(3), pp. 20-21. 

 Kretschmer, T.; Puranam, P. (2008) ‚Integration Through Incentives Within 

Differentiated Organizations‚. Organization Science, 19(6), pp. 860-875. 

 Kretschmer, T. (2008) ‚Splintering and Inertia in Network Industries‛. Journal of 

Industrial Economics, 56(4), pp. 685-706. 

http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/forthcoming-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/forthcoming-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2010-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2010-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2010-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2010-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2009-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2009-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2009-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2009-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2009-0003.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2009-0003.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2009-0004.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2009-0004.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2008-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2008-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2008-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2008-0003.html
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8.2 Selected Other Publications and Conference Proceedings 

 Dezsö, C.; Grohsjean, T.; Kretschmer, T. (2010) ‚The What, the Who, and the 

How: Coordination Experience and Team Performance in the Electronic Game 

Industry‛. Proceedings of the 70th Annual Meeting of the Academy of 

Management (AOM), Montreal. 

 Mahr,F.(2010) ‚Aligning Information Technology, Organization, and Strategy: 

Effects on Firm Performance‛. Gabler Verlag, Wiesbaden.  

 Lüftl, A.; Cardona, M. (2009) ‚Regulation and Diffusion of Mobile 

Telecommunication Services: An Explorative Case Study Approach of Static and 

Dynamic Regulation in Mobile Telephony Regulation‛. The Journal of Economic 

Asymmetries, 6(2), pp. 93-108. 

 Cardona, M.; Schwarz, A.; Yurtoglu, B.; C. Zulehner (2009) ‚Substitution Between 

DSL, Cable and Mobile Broadband Internet Services‚. In: P. Curwen, J. Haucap 

and B. Preissl (eds.) “Telecommunication Markets: Drivers and Impediments”. 

Springer-Physica, Heidelberg, New York. 

 Gamharter, B.; Kretschmer, T. (2008) ‚The Role of Product Complexity and Firm 

Competency in the Diffusion of User-Customized Systems‛. Proceedings of the 

Multikonferenz Wirtschaftsinformatik (MKWI) 2008, Munich. 

 Heckner, D.; Kretschmer, T. (2007) ‚Don`t Worry About Micro: An Easy Guide to 

Understanding the Principles of Microeconomics‛. Springer, Heidelberg. 

http://www.isto.bwl.uni-muenchen.de/pubdb/art_proc_i/2010-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_proc_i/2010-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_proc_i/2010-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/books/2010-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/books/2010-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_proc_i/2009-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_proc_i/2009-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_proc_i/2009-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_in_books/2009-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_in_books/2009-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_proc_i/2008-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_proc_i/2008-0001.html
http://www.en.ice.bwl.uni-muenchen.de/teaching/micro/index.html
http://www.en.ice.bwl.uni-muenchen.de/teaching/micro/index.html
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8.3 Recent Working Papers 

Working Papers 2010 

 Claussen, J.; Kretschmer, T.; Spengler, T. (2010) ‚Backward Compatibility to 
Sustain Market Dominance: Evidence from the US Handheld Video Game 
Industry‛. Discussion Papers in Business Administration, 2010-05, University of 
Munich, Munich School of Management. 

 Mahr, F.; Kretschmer, T. (2010) ‚Complementarities between IT and 
Organizational Structure: The Role of Corporate Exploration and Exploitation‛. 
Discussion Papers in Business Administration, 2010-03, University of Munich, 
Munich School of Management. 

 Symeou, P.; Zyglidopoulos, S.; Bantimaroudis, P.; Kampanellou, E. (2010) 
‚Cultural Agenda Setting: Media Attributes and Public Attention of Greek 
Museums‛. Working Paper. 

 Grajek, M.; Kretschmer, T. (2010) ‚Estimating Critical Mass in the Global Cellular 
Telephony Market‛. ESMT Research Working Papers, 08-004 (R1), European 
School of Management and Technology (ESMT). 
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9 ICE Awards 

Date Awardee Award 

08/2010 
Cristian Dezsö, Thorsten Grohsjean 

and Tobias Kretschmer 
AOM Best Paper Proceedings 

09/2009 
Thorsten Grohsjean and Tobias 

Kretschmer 
DRUID Best Paper Award 

06/2009 Mariana Stamm 
Travel grant from LMU 

Management Alumni 

since 

06/2009 
Mariana Stamm LMU Mentoring Fellowship 
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