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I 

Preface 

In 2011/12 the Institute for Strategy, Technology and Organization (ISTO) made further inroads 

into the broader field of strategic management and organization of technology markets. The 

new, broader name adopted in 2010 has given us something to live up to, and in the past year 

we focused our efforts on meeting some of the challenges it posed.  

First, the structure of the ISTO now reflects its broader remit: Dr. Thorsten Grohsjean re-joined 

us as Assistant Professor for Strategy and Organization in technology-intensive industries to 

cover new aspects of the field. Thorsten has a keen interest in phenomena related to learning 

within and across firms. His presence and his position as faculty member increase the breadth of 

topics at the ISTO, both for teaching and research, and will help broaden its appeal across the 

board.  

Second, we developed our teaching program in the light of the new structure and orientation. At 

the undergraduate level, we continue to teach courses that address strategic, organizational and 

regulatory topics in technology-intensive industries. As part of the cluster “Innovation” at the 

Munich School of Management we feel this offers a good complement to other courses at the 

faculty and provides students with both breadth (across the faculty) and depth (within the ISTO’s 

offerings). At the master’s level, we now take a broader stance and address fundamental 

questions of strategic management and organization design in our courses. Thus, while we still 

discuss technology-intensive industries quite frequently (after all, it’s what we like), our 

emphasis in our master’s courses is on the core mechanisms.  

Last but not least, in 2011/2012 we saw great returns from our linkup with the Industrial 

Organization and New Technologies Department at the ifo Institute. The second edition of the 

ICT Conference in Munich, focusing on the intersection of managerial and economic issues in 

ICT markets, was organized and hosted jointly by the ISTO and the ifo Institute. A record 

number of submissions and attendants and a stellar program (outlined in more detail in the 

Annual Report) suggest that this is a winning formula. Plans for 2013 are already underway!  

Of course, many more things happened in 2011/2012, and I invite you to browse through the 

following pages to get a picture of how the ISTO has fared in the past twelve months. 

All the best, 

 

Tobias Kretschmer  
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1 Description of the Institute 

 
The Institute for Strategy, Technology and Organization (ISTO) was established in autumn 2006 

by the Deutsche Telekom Foundation at the Ludwig-Maximilians-University Munich (LMU) and 

is directed by Professor Tobias Kretschmer. Originally called the Institute for Communication 

Economics (ICE), it was renamed in 2010 to better reflect its evolved research focus. The ISTO 

comprises seven full-time academics and one administrative staff. 

In teaching and research the ISTO focuses on the intersection between strategy, technology and 

organization. A majority of research projects deals with high-technology and network industries, 

for example telecommunications, media, and video games. A broad range of methodological 

tools are employed including econometrics, formal mathematical models, computer simulations 

and lab-experiments. 

The ISTO offers courses at the undergraduate, graduate, and postgraduate levels. The topics of 

the courses at the ISTO reflect its research focus and aim to provide students with 

methodological tools and a sound theoretical understanding of strategic and organizational 

questions, especially in technology markets. 

Since its foundation the ISTO has been strongly integrated into the scientific community, both at 

home and internationally. In Munich, the ISTO jointly organizes the TIME colloquium with two 

other institutes at the LMU and the Technical University Munich. In addition the ISTO co-

organizes the lecture series “Management and Microeconomics”. In 2010 Tobias Kretschmer 

took up a position as Head of the “Industrial Organisation and New Technologies” Department 

at the ifo Institute in Munich, which sparked a lively exchange between the two institutes.  

Internationally, the ISTO keeps in close contact with various universities. Doctoral candidates 

typically go on an extended research visit to a foreign institution during their studies. In 

2011/2012 members of the team attended conferences in Italy, France, Great Britain, Denmark, 

USA and Israel (among others). Moreover, the ISTO hosts an international conference, the “ICT 

Conference Munich”, which in 2010 and 2012 was attended by scholars from all over the world. 
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2 Team 

2.1 Overview 

 

Director 

 

Prof. Dr. Tobias Kretschmer 

Telephone:  +49 89 2180 6270 

Email:  t.kretschmer@lmu.de 

 

 

 

Assistant Professor 

 

Prof. Dr. Thorsten Grohsjean 

Telephone:  +49 89 2180 5069 

Email:  t.grohsjean@lmu.de 

 

 

 

Administration 

 

Esther Almasdi-Müller 

Telephone:  +49 89 2180 6270 

Fax:  +49 89 2180 16541 

Email:  e.almasdi@lmu.de 

 

Academic Staff (as of September 2012) 

 

Christoph Dehne 

Telephone:  +49 89 2180 6110 

Email:  c.dehne@lmu.de 

 

Pascal Kober 

Telephone:  +49 89 2180 5696 

Email:  p.kober@lmu.de 

 

Christian Peukert 

Telephone:  +49 89 2180 6066 

Email:  c.peukert@lmu.de 

 

Dainis Zegners 

Telephone: +49 89 2180 6111 

Email:  d.zegners@lmu.de 

 

Leon Zucchini 

Telephone: +49 89 2180 6192 

Email:  l.zucchini@lmu.de 

 

mailto:t.kretschmer@lmu.de
mailto:t.grohsjean@lmu.de
mailto:e.almasdi@lmu.de
mailto:c.dehne@lmu.de
mailto:p.kober@lmu.de
mailto:c.peukert@lmu.de
mailto:d.zegners@lmu.de
mailto:l.zucchini@lmu.de
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From left to right:  

Dainis Zegners, Christian Peukert, Christoph Dehne, Leon Zucchini, Tobias Kretschmer,  

Esther Almasdi-Müller, Prisca Friedrichs (since 10/2012), Daniel Oehling (since 10/2012), 

Thorsten Grohsjean, Pascal Kober. 
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2.2 Professors 

 

Prof. Dr. Tobias Kretschmer 

 

Tobias Kretschmer is Professor of Management and the Director of the ISTO since 

it was founded in October 2006. Before his professorship he was a Lecturer in 

Strategy and Economics at the London School of Economics from 2001 to 2006 and 

a Research Fellow at INSEAD, France from 2000 to 2001. He holds a Ph.D. in 

Economics from London Business School and studied Business Administration at 

the University of St. Gallen. 

Tobias Kretschmer’s work spans the economics and management of high-technology 

industries, and focuses on the impact of managerial and organizational practices, 

and information and communications technologies (ICT) on firm productivity.  

Since 2010 Tobias Kretschmer has also been Head of the Industrial Organization 

and New Technologies Department at the ifo Institute at the University of Munich. 

He is a Research Affiliate at the Centre for Economic Performance at the London School of 

Economics, an Adjunct Professor at the University of Southern Denmark, and a Visiting 

Professor at HEC Paris. His work has appeared and is forthcoming in numerous leading journals 

such as American Economic Review, Strategic Management Journal, Organization Science, 

Information Systems Research, Industrial and Corporate Change, Economic Journal, 

International Journal of Industrial Organization, Journal of Industrial Economics, Economic 

Inquiry, and Review of Industrial Organization. He is Co-Editor of Information Economics and 

Policy, and Associate Editor of the International Journal of Industrial Organization and European 

Management Journal. 

His teaching focuses on managerial economics and on strategy and competition in general. He 

also teaches courses on management and economics in technology and network industries. 
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Prof. Dr. Thorsten Grohsjean 

 

Thorsten Grohsjean is Assistant Professor for Strategy and Organization in 

Technology-intensive. Previously, he was a Research Associate in the Innovation and 

Entrepreneurship Group at Imperial College London. He holds a Ph.D. in 

Management, a Master of Business Research from the University of Munich and a 

Diploma in Management from the University of Mannheim.  

He is currently a Research Associate at the Industrial Organization and New 

Technologies Department at the ifo Institute in Munich and a Guest Lecturer in 

Strategy at the Singapore Institute of Management. In 2009 he was a Visiting 

Researcher at the Robert H. Smith School of Business at the University of Maryland, 

and between 2009 and 2011 he was a Guest Lecturer in Strategy at Hong Kong 

University. 

Thorsten Grohsjean’s research focuses on the question of how teams and organizations search 

for, build, integrate and transfer resources and capabilities to outperform their competitors. He 

concentrates on intangible and tacit resources and capabilities such as knowledge, talent, or 

creativity. His research has been published in the International Journal of Industrial 

Organization and the Academy of Management Best Paper Proceedings. His research has also 

been recognized with a “DRUID Best Paper Award 2009” and a “Dissertation Award LMU 

Management Alumni 2011”. In addition, he was nominated for the “DRUID Young Scholar Paper 

Award 2011”. In 2006 he received the “Excellence in Teaching Award” of the University of 

Mannheim. 
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2.3 Academics 

 

Christoph Dehne 

 

Christoph Dehne studied Business Administration at Ludwig-Maximilians-

University Munich since 2009. His specializations were controlling, production 

management, and innovation management. He also spent a semester at the 

Copenhagen Business School in Denmark, and gained work experience during 

internships at goetzpartners Management Consultants, Deloitte Consulting, Oliver 

Wyman Consulting, and as a graduate student at Telefónica O2 Germany. 

Christoph Dehne has been working as a research assistant and Ph.D. student at the 

ISTO from 2009 to 2013. He is currently enrolled in the postgraduate course Master 

of Business Research at the Munich School of Management and spent six weeks as 

a visiting researcher at HEC Lausanne, Switzerland, in summer 2010. At the ISTO, 

he is responsible for human resources and the ISTO mergers and acquisitions 

project. 

His teaching includes tutorials on the foundations of management and competitive strategy, as 

well as seminars on strategy research and organizational design. In addition, he is a Guest 

Lecturer in Strategy at Hong Kong University.  

Christoph Dehne’s research focuses on the fit between acquiring and target firms in mergers 

and acquisitions with a special emphasis on the role of inter-company strategy-structure-fit. In 

addition, he studies organizational changes occurring in the context of mergers and 

acquisitions. 
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Pascal Kober 

 

Pascal Kober completed his Bachelor’s degree in Business Administration at the 

Ludwig-Maximilians-University Munich in 2010. In the same year he enrolled in the 

Master’s program Economics and Management at the London School of Economics. 

After completing his courses in London he joined the ISTO in autumn 2011 as a 

research assistant and Ph.D. student and started the postgraduate program Master of 

Business Research at the Munich School of Management. 

Pascal Kober teaches courses on the economics of innovation and network industries 

as well as seminars on strategy and quantitative data analysis. At the ISTO he is 

responsible for the website and the library. He is also part of the organizing committee 

of the IIIrd ICT Conference 2013 in Munich. 

His research focuses on teams and social networks using empirical methods. He is 

especially interested in individual behavior in highly competitive situations. 
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Christian Peukert 

 

Christian Peukert graduated in 2009 with a Diploma in Management and 

Economics from Ulm University. From 2009 to 2011 he worked as a research and 

teaching assistant at the Institute of Economic Policy at Ulm University. In March 

2011 he joined the ISTO as a research assistant and Ph.D. student. In 2013 he 

obtained a Master of Business Research from the Munich School of Management. 

Christian Peukert’s teaching includes courses and tutorials on quantitative data 

analysis and managerial economics. At the institute he is responsible for IT, 

research seminars and for coordinating the “Master of Business Research” 

program at the Munich School of Management. 

His research focuses on media economics, outsourcing, innovation, and applied 

econometrics. He is particularly interested in the influence of digitalization on the 

movie and music industries.  
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Dainis Zegners 

 

Dainis Zegners studied Economics at the University of Bonn from 2003 to 2009 

with a special focus on microeconomics and statistics. As a student he worked for a 

private research institute and contributed to research projects for the European 

Commission on technological change in the health sector. After graduating with a 

Diploma in Economics, he worked for a consultancy specialized on competition 

economics where he dealt with the assessment of horizontal agreements in the 

energy sector and the estimation of cartel damages. In April 2011, Dainis Zegners 

joined the ISTO as a research assistant and Ph.D. student. He is currently enrolled 

in the postgraduate program Master of Business Research at the Munich School of 

Management.  

Dainis Zegners’ teaching includes courses on the economics and management of 

network industries and regulated markets. At the institute he is responsible for 

coordinating the teaching program. 

His research focuses on industrial organization and the economics of ICT industries. He uses 

both microeconomic modeling and empirical methods. His current research project examines 

competition and bundling strategies in the video console market and the mobile telephony 

industry. 
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Leon Zucchini 

 

Leon Zucchini studied Management at the University of Jena and graduated with a 

Diploma in 2004. In 2011 he obtained a Master of Business Research from the 

Munich School of Management.  

From 2005 to 2009 he worked as a management consultant in the Berlin office of 

Corporate Value Associates. There, he gained experience in projects in numerous 

industries including retail and private banking, transportation, and mining and 

metals.  

Leon Zucchini has worked as a research assistant and Ph.D. student at the ISTO 

since 2009. In early 2012 he spent three months as a Visiting Researcher at the 

Universitá Ca' Foscari in Venice, Italy. He currently teaches a project course and an 

introduction to managerial economics at a graduate level. At the ISTO he is 

responsible for public relations.  

His research focuses on strategic management and in particular on competitive dynamics. He 

uses empirical methods and simulation models.  



ISTO Annual Report 2011/2012 

11 

2.4 Administration 

 

Esther Almasdi 

 

Esther Almasdi-Müller studied European Ethnology at the Ludwig-Maximilians-

University Munich. After her intermediate exam she went for a vocational training 

and graduated as a European Correspondent in Spanish and English at the 

‘Sprachen- und Dolmetscher Institut’ in Munich. She gained work experience as a 

trainee at an agency for event marketing in the administrative sector. From 2008 to 

2010 she worked as office assistant for an online-shop for exclusive textiles. 

Esther Almasdi-Müller has been the administrative secretary at the ISTO since 

February 2010. She is personal assistant to Tobias Kretschmer and manages his 

office. She is also responsible for staff and budget issues, research and teaching 

administration and organizing internal events. In addition, she supervises trainees 

from a vocational school in Munich. 

She is also part of the organizing committee of the IIIrd ICT Conference 2013 in Munich. 
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2.6 Associates 

 

Dr. Jonathan Beck is a research fellow and external lecturer at the ISTO.  He studied 

Economics in Mannheim, Berlin and Toulouse, and holds a Ph.D. from the Humboldt 

University Berlin. Jonathan Beck’s research concentrates on applied questions in the 

publishing market and other creative industries and is based on methods of 

quantitative marketing and empirical industrial economics. Since 2011 he has been 

Editorial Director of the Economics and Business Section of Franz Vahlen Publishing 

in Munich. 

 

Prof. Dr. Jörg Claussen Jörg Claussen was a research assistant and Ph.D. student at the 

ISTO from 2007 to 2011. Previously he earned Bachelor’s and Master’s degrees in 

Electrical Engineering and Information Technology as well as in Management from the 

Technical University Munich, and also spent time as a Visiting Researcher at Carnegie 

Mellon University. Jörg Claussen’s research addresses a broad range of topics including 

organizational architecture, applied industrial organization, knowledge spillovers, and 

network externalities. In 2010 he was a Visiting Researcher at the University of Southern 

Denmark and in January 2011 he received the “Bent Dalum Ph.D. Award”. In 2010 he 

obtained a Master of Business Research at the Munich School of Management, and in 2011 he 

was awarded a Ph.D. degree by the Munich School of Management for his thesis on “Product 

and Organization Design for Dynamic Environments”. He is currently an Assistant Professor at 

Copenhagen Business School in Denmark. He retains close ties to the ISTO as an Associated 

Academic. 

 

Dr. Hüseyin Doluca was a research assistant and Ph.D. student at the ISTO from 

2006 to 2008. He studied Business Administration in Marburg and holds a Master’s 

degree in Management from the University of Texas in Dallas. Subsequently, he 

worked as a research assistant at the University of Marburg and the Goethe 

University Frankfurt before joining the ISTO, first as a research assistant and later as 

an external Ph.D. student.In his research, Hüseyin Doluca is interested primarily in 

innovation and industrial economics, where he uses formal models and empirical 

methods. He holds a Master of Business Research from the Munich School of 

Management and was awarded a Ph.D. degree by the Munich School of Management for his 

thesis on “Essays on the Management and Economics of High-Technology Industries” in 2012. 

Hüseyin Doluca currently works as a research assistant at the Chair for Entrepreneurship and 

Corporate Growth at Julius-Maximilians-University Würzburg. 
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2.7 Student Helpers and Trainees 

 

Christina Finsterwalder 

Management / M.Sc. 

 

 

Marvin Fleischmann  

Management / M.Sc. 

 

 

Johanna Frankenheim 

Management / B.Sc. 

 

 

Sandra Huber 

Geography and Management / B.Sc.  

 

 

Veronika Kneißl 

Economics / B.Sc. 

 

 

Daniel Schneider 

Economics and Politics / B.Sc. 

 

 

Tobias Schumann 

Economics / M.Sc. 
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2.8 External Lecturers 

Prof. Dr. Nils Stieglitz studied Economics at Philipps-University Marburg and 

graduated in 1999. He worked as a freelance journalist for Spiegel TV and as an 

assistant to the board of Gruner+Jahr before earning a doctorate in Management 

in Marburg between 2000 and 2003. Between 2004 and 2006 he conducted 

research in Marburg, at the Frankfurt School of Business & Finance and at 

Hamburg Media School. From 2006 to 2012 he was Assistant Professor at the 

University of Southern Denmark in the Department for Strategic Organization 

Design. Since August 2012 he has been Professor for Strategic Management at the Frankfurt 

School of Finance and Management. 

At the ISTO Nils Stieglitz has a number of taught courses at undergradute, graduate, and 

postgraduate levels. His teaching focuses primarily on organizational design, innovation and 

simulation modeling. 

 

Prof. Dr. Jörn Rothe studied Business and Economics in Regensburg and Bonn and 

holds a Master’s degree and a Ph.D. in Economics from the London School of 

Economics. He joined the Managerial Economics and Strategy Group at the LSE in 

1997 as Lecturer in Management before serving as its Deputy Director from 2002. He 

is Director of Studies in the Managerial Economics and Strategy Group, Program 

Director of the Master of Science in Management and Strategy and Academic 

Coordinator for the LSE management programs in the external degree program of the 

University of London. 

Jörn Rothe teaches a one-week seminar on “Advanced Competitive Strategy” for bachelor 

students at the ISTO.Ph.D. 
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2.7 Alumni 

 

 

 

 

Dr. Mélisande Cardona 

At ISTO from May 2007 to July 2011 

Ph.D. thesis 

‘Essays on the Economics of ICT – Adoption, Productivity and 

Spillovers’ 

Austrian National Office for Statistics 

 

Prof. Dr. Jörg Claussen 

At ISTO from December 2007 to February 2011  

Ph.D. thesis 

‘Product and Organization Design for Dynamic 

Environments’ 

Copenhagen Business School  

 

 

 

 

 

 

 

 

Dr. Hüseyin Doluca 

At ISTO from October 2006 to October 2009  

Doctoral thesis 

‘Essays on the Management and Economics of High-

Technology Industries’ 

Julius-Maximilians-University Würzburg  

 

Prof. Dr. Thorsten Grohsjean 

Ph.D. student at ISTO from February 2007 to 

January 2011 

Ph.D. thesis 

‘Experience and Learning in Dynamic 

Environments’ 

ISTO, Ludwig-Maximilians-University Munich 
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Dr. Ferdinand Mahr 

At ISTO from January 2007 to July 2010 

Ph.D. thesis 

‘Aligning Information Technology, Organization, and Strategy – 

Effects on Firm Performance’ 

 

The Boston Consulting Group 

 

Dr. Mariana Stamm 

At ISTO from December 2006 to December 2010 

Ph.D. thesis 

‘Essays on Asymmetric Markets – Advertising, Collusion and 

Mobile Telecommunications’ 

 

Prinovis Ltd. & Co. KG 

 

 

 

 

 

 

 

 

 

 

Dr. Jan-Christian Tonon 

At ISTO from August 2008 to August 2011 

Ph.D. thesis 

‘Essays on the Economics of Creative Industries’ 

 

Alegas AG 

 

Pavlos C. Symeou, M.Sc., Ph.D. 

At ISTO from August 2009 to January 2011 

as a post-doctoral researcher 

 

Cyprus University of Technology  
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2.8 Visiting Scholars in 2011/2012 

Marcel Bogers (University of Southern Denmark) 

Sayan Chatterjee (Case Western Reserve University) 

Alon Eizenberg (Hebrew University) 

Lisa George (Hunter College) 

Robert Kaše (University of Ljubljana) 

Patricia Klarner (LMU Munich) 

John Morgan (University of California at Berkeley) 

Katrin Mühlfeld (University of Utrecht) 

Goncalo Pacheco de Almeida (HEC School of Management, Paris) 

Hart Posen (University of Michigan) 

Justin Tumlinson (ifo Institute, Munich) 

Felix Vardy (University of California at Berkeley) 

Mauricio Varela (University of Arizona) 

Peter Wakker (Erasmus University Rotterdam) 

Michael Ward (University of Texas, Arlington) 
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3 Research 

3.1 Research Overview  

The ISTO conducts research at the intersection of three fields: strategy, technology and 

organization. Researchers use tools from both management and microeconomic research; the 

choice of methods is determined by the question under consideration. 

Strategy research at the ISTO analyzes conscious actions of firms in highly competitive markets, 

the determinants of these actions, and their implications for firm performance. This implies a 

focus on strategic interactions between companies, on differences in profitability and 

productivity between companies in the same industry, and on the influence of firm strategies on 

performance differences. 

In the field of organization the ISTO’s research focuses on the inter- and intra-organizational 

design of teams and firms, and their behavior and mechanisms. A particular emphasis is on 

analyzing the influence of different structures on interactions (e.g. within a team or between 

organizational units). 

Technology markets, in particular information and communication technology (ICT) markets, 

provide the empirical basis for most of the research on strategy and organization at the ISTO. In 

addition, studies analyze the particular characteristics of these industries – dynamics, strong 

complementarities between technologies, and direct and indirect network effects – and their 

impact on firms’ organizations and strategies. 

The goal of our research is to examine interesting phenomena and apply the methodological 

tools that best fit the problem at hand. Researchers at the ISTO have particular expertise in 

large-scale quantitative investigations (e.g. panel data of firms’ activities and characteristics), 

primary data collection (e.g. where insufficient quantitative data is available), and theoretical 

models (e.g. for explaining integration decisions depending on industry characteristics).  

Research at the ISTO focuses on five complementary areas: competition, firm boundaries, 

organizational learning, organizational design and information and communication technologies 

and media. 

Projects on competition analyze strategic interactions between competing firms. The main 

focus is on factors influencing firm strategies and their impact on firm performance, industry 

structure, and consumers. Besides price competition, research at the ISTO analyzes product 

design, product launch, and product positioning decisions. Several projects focus particularly on 

dynamic aspects of these interactive processes and on the role of managerial cognition. 

The second group of projects analyzes shifts in firm boundaries and their effects. These shifts 

can be horizontal through mergers and acquisitions or vertical through outsourcing. Of 

particular interest is the relationship between changes in firm boundaries and performance, as 
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well as the determinants of success. Additional interesting consequences of shifts in firm 

boundaries include changes in organizational structure. 

Work on organizational learning at the ISTO explores how companies, teams and individuals 

develop, integrate, and transfer knowledge, skills and routines. Studies that focus on these 

processes are complemented by analyses of their influence on performance. Other projects 

examine how strategic decisions depend on feedback processes and how companies adapt their 

expectations during these feedback processes. 

Projects on organizational design analyze how interdependent tasks are coordinated between 

individuals in teams and business units in organizations. Moreover, researchers at the ISTO 

investigate how the strategy chosen by a firm can be adapted to the organizational structure and 

how performance is influenced by the relationship between strategy and structure. 

Information and communication technology and media markets form the basis for most of the 

empirical research at the ISTO. These markets have increasingly gained importance during the 

last decades. Their special characteristics, in particular network effects, can significantly affect 

the behavior of consumers and firms, often leading to specific market structures. Furthermore, 

new technologies offer the possibility to completely separate physical distribution and content 

while digitalization poses new opportunities and challenges for companies and consumers, in 

particular in the media and entertainment sectors. Finally, the highly dynamic development of 

these industries and the rapidly expanding amount of available data make them a fertile testing 

ground for general questions of firm strategy and organization.  
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3.2 Research Interests 

Tobias Kretschmer’s research concentrates on two main areas.  

Complex Technologies. Tobias Kretschmer studies the dynamics of technologies, i.e. their 

adoption, their impact on the market, and the complex interactions that ensue when a 

technology’s elements interact in non-trivial ways. For example, the complementarity between a 

base product (e.g. a video game console) and a complementary product (e.g. video game 

cartridges) raises interesting questions regarding the market dynamics for these products, 

including questions of standardization, co-evolution of the related markets, and how presence in 

one market affects incentives to produce in the other.  

Complex Organizations. In another line of research, Tobias Kretschmer studies the 

management of organizations in which interdependencies within or across organizations 

determine firm performance to a significant extent. This poses challenges for incentive systems 

and decisions on firm boundaries, and raises the question of which constellation of actors 

performs best. Work published in this domain studied innovation clusters in Austria and Canada 

to identify determinants of innovativeness. Moreover, technology and organizations may have an 

influence on each other, so that the adoption of particular enterprise software may affect an 

organization by altering optimal scale and/or other strategies. 

Thorsten Grohsjean’s research focuses on the question how teams and organizations search 

for, build, integrate and transfer resources and capabilities to outperform their competitors. He 

concentrates on resources and capabilities that are intangible and tacit in nature like knowledge, 

talent or creativity. At the team level he studies how large and fluent teams can learn to 

coordinate their knowledge and ideas to achieve outstanding performance. In a related project 

he investigates how the talent of star workers can be best combined with other team members’ 

experience and how this relationship is moderated by performance pressure. At the 

organizational level he explores how firms select new capabilities and how different types of 

resources and performance feedback influence the diversification behavior of a firm. He is 

further interested in the question how the search for new organizational forms is influenced by 

analogical reasoning. 

Christoph Dehne´s research focuses on the performance of mergers and acquisitions (M&As) 

with a special emphasis on the attributes of the involved companies influencing the outcome of 

M&As and the impact of integration activities. His aim is to build on the existing literature and 

develop new approaches to explain M&A performance, especially based on contingency theory. 

The empirical focus of the studies is on manufacturing industries in Europe. 

Pascal Kober’s research focuses on team behavior as well as individuals’ behavior in teams. 

Specifically, he is interested in how these two levels of behavior are influenced by competitive 

situations and the accompanying pressure. He uses empirical methods and theoretical models. 
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Christian Peukert’s research focuses on the boundaries of the firm and inter-firm collaboration. 

The empirical focus is on information technology outsourcing markets. A current project 

examines switching costs when client organizations decide to change vendors using a large 

scale dataset of US cooperative banks. Another project studies client-side innovation as an 

outcome of IT outsourcing relationships using micro data of German firms. 

Dainis Zegners addresses applied topics in the study of industrial organization. His first project 

examines firms’ incentives in the video game industry to sell video consoles together with 

games in a bundle. He examines this question using a large data-set on sales of consoles and 

video-games. 

Leon Zucchini’s research focuses on dynamic competitive interactions between rival firms. In a 

joint project with Tobias Kretschmer he investigates how companies react to a build-up of 

pressure from competitors’ actions using data on tariff setting in the German market for mobile 

telecommunications. Other projects describe the dynamics of competition through horizontal 

positioning using an agent-based simulation model and analyze the structure of tariffs in the 

German market for mobile telecommunications. 
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3.3 Projects and Network 

ICT & Economic Growth 

Since the ISTO was founded it has maintained an active exchange with the economic interest 

group of the Deutsche Telekom AG on current questions of regulation (e.g. the regulation of new 

markets), competition in telecommunications markets and general questions on technology 

diffusion. The ISTO also co-operates with the corporate academic relations group of the 

Deutsche Telekom AG. In 2010 a joint research project was initiated that aims at examining the 

magnitude of the influence of information and communication technologies (ICTs) on economic 

growth. 

Academics all over the world and major institutions like the Organization for Economic Co-

operation and Development (OECD) and the World Bank have attempted to estimate the impact 

of the diffusion of ICTs on economic growth and productivity. While most studies find that ICTs 

can act as an enabler of economic growth, there is less unity about the magnitude, the channels 

and the pervasiveness of its influence. The efficiency impact for production processes and 

innovations is particularly unclear, and a large number of conflicting studies makes it difficult for 

policymakers to base decisions on clear evidence. 

This question is addressed by surveying the existing literature, giving an outline of the general 

range of resulting estimates, and synthesizing the findings to stylized facts. 

Dynamics of the Video Game Industry 

Over the last 20 years, video gaming has evolved into a multi-billion dollar industry. It also 

displays puzzling and unexplored features that make it attractive for strategic and economic 

research. 

A large-scale research project at the ISTO focuses on three broad topics: individual developers, 

boundaries of the firm, and technological change. Projects on individual developers study the 

influence of game success on developers' direct and indirect ties, their coordination skills and 

levels of team familiarity. Research on the boundaries of the firm looks at the impact of vertical 

integration on game success and at capability development across and within firms. A study on 

technological change focuses on backward compatibility as a source of sustained competitive 

advantage. 
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ISTO M&A Project 

The ISTO M&A Project aims at gathering primary data on the influence of mergers and 

acquisitions (M&As) on firms’ performance, organizational structure, and strategic orientation. 

Following three waves of data collection under the title “ICE Management Projects” between 

2008 and 2010, researchers used telephone interviews with senior executives to collect data 

during the M&A Project in 2012.  

The 2012 data collection aimed at answering the question to what degree a fit between the 

organizational structure of the acquiring company and the strategy of the acquired company 

(and vice-versa) influences the outcomes of M&A transactions. Consequently, data on the firms’ 

organizational characteristics (structure, management style, culture) and their strategic 

orientations, as well as a number of M&A specific aspects (integration, resource transfer, 

synergy realization) were collected.  

During six weeks of data collection in March and April 2012, seven student research analysts 

conducted 276 interviews with managers from Austrian, German, Spanish and Swiss 

manufacturing companies that had been involved in a M&A transaction between 2008 and 2011. 

The response rate was about 23%, suggesting that the methodology was very successful. 

Furthermore, contacting respondents by telephone enabled the interviewers to identify adequate 

interview partners from acquired companies, a task which has often been cited as difficult in 

research on M&As. By obtaining separate assessments from acquiring and acquired companies, 

we were able to obtain a better impression of the processes taking place in the context of M&As. 

Our confidence in the data collection methodology and the topic “M&As” is shared by the 

Deutsche Forschungsgemeinschaft (DFG), which in 2012 granted the Institute for Strategy, 

Technology and Organization research funds of more than 250,000 € for a research project 

comprising a large scale survey on M&As. Complementing the analyses building on a large scale 

survey, additional methodological approaches like simulation modeling will be used during the 

project to develop new insights on the complex phenomenon of M&As. 
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ifo Institute 

In addition to his professorship at the LMU Munich, since 

2010 Tobias Kretschmer is also the Head of the Industrial 

Organization and New Technologies Department at the ifo 

Institute at the University of Munich. The  Institute is a 

European think-tank that concentrates on applied, policy-oriented economic research with the 

goal of achieving more stability, growth and societal cohesion with environmental responsibility. 

Previously, Tobias Kretschmer was a Research Professor at the Human Capital and Innovation 

Group at the  Institute and acted as scientific consultant to the project "Sector-Specific 

Regulation in Former State Monopolistic Network Industries – Evaluation of the Impacts on 

Former Incumbents and of 'Post-Successor Companies" which was launched by the German 

Ministry of Finance.  

There is an active exchange between the ISTO and the “Industrial Organisation and New 

Technologies” Department at the  Institute, where Jörg Claussen took a position as a post-

doctoral researcher after he finished his dissertation at the ISTO. Other researchers and Ph.D. 

students from the ifo Institute also regularly participate in the internal research seminars at the 

ISTO. Additionally, there was a joint research trip to Lake Spitzingsee in September 2011, and 

the two institutes jointly organized the IInd ICT Conference in Munich in spring 2012. 
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Center for Digital Technology and Management 

Tobias Kretschmer is a Member of the Board of the Center for 

Digital Technology and Management (CDTM). The CDTM is a 

research and teaching institute at the Technical University Munich 

and the Ludwig-Maximilians-University Munich. It was founded in 

1998 and focuses on providing high-level courses for excellent students, conducting applied 

research on information and communication technologies, and promoting entrepreneurship.  

As member of the Elite Network Bavaria it offers the graduate course “Honours Degree in 

Technology Management”. The course is a two year program that takes place simultaneously to 

the master program in information technology, electrical engineering or economics, and aims at 

providing students with application-oriented methodological skills and specialized knowledge. 

Subjects include current technological trends, product engineering, entrepreneurship and soft-

skills. Courses are taught in English and students are required to spend time abroad at a 

university in the USA, Asia or Europe. Students also have the possibility to participate in 

international exchanges to programs at the UC Berkeley, Columbia University, HEC Montreal 

and ENST Paris.  

The ISTO has contributed to the curriculum of the CDTM in the past by offering the course 

“Managerial Economics“. 
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3.4 Research Presentations 

External presentations by members of the ISTO 2011/12  

 

Tobias Kretschmer 

“Market leadership through technology: Backward compatibility  

in the U.S. handheld video game industry” 

10/2011 - Brown-Bag Seminar, Frankfurt School; Frankfurt, Germany 

11/2011 - INSEAD Seminar: INSEAD; Fontainebleau, France 

11/2011 - Strategy Seminar, Recanati School of Business; Tel Aviv, Israel 

11/2011 - IO Seminar, Berglas School of Economics; Jerusalem, Israel 

06/2012 - ISR Special Issue Workshop, University of Maryland; Maryland, US 

“Incentives for quality over time: The case of Facebook applications” 

10/2011 - ZEW Workshop on Online Markets; Mannheim, Germany 

11/2011 - Seminar, Tinbergen Institute; Rotterdam, Netherlands 

“The impact of general and firm specific coordination experience on team performance: 

Evidence from the electronic games industry” 

12/2011 - Research Seminar, Universitá Ca' Foscari; Venice, Italy 

“Pre-entry experience and performance in the mobile telecommunications industry” 

02/2012 - Seminar, Imperial College; London, UK 

03/2012 - International Business Seminar, University of Illinois; Urbana-Champaign, 

US 

06/2012 - Research Seminar, RWI Essen; Essen, Germany 

“ICT and innovation: A complex relationship (Keynote Speech)”  

05/2012 - Academic Seminar, Florence School of Regulation; Florence, Italy 
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Thorsten Grohsjean 

“Reinforcement learning in strategic decision-making” 

05/2012 - Workshop, Bocconi University; Milan, Italy 

06/2012 - DRUID Society Conference; Copenhagen, Denmark 

“Firm resources and managerial risk taking” 

05/2012 - 9th Atlanta Competitive Advantage Conference; Atlanta, US 

08/2012 - Academy of Management Annual Meeting; Boston, US 

“Coordination experience and team performance: Evidence from the electronic games industry” 

06/2012 - DRUID Society Conference; Copenhagen, Denmark 

 “The dark side of employee mobility: Evidence from enterprise software adoption” 

08/2012 - Academy of Management Annual Meeting; Boston, US 

Christian Peukert 

“External technology supply and client-side innovation” 

09/2011 - T2S Annual Conference; Augsburg, Germany 

11/2011 - INFORMS Annual Meeting; Charlotte, US 

Leon Zucchini 

“Termination-discriminatory pricing by asymmetric firms: Evidence from German mobile 

telecommunications” 

12/2011 - TIME Colloquium; Munich, Germany 

“Competitive pressure: Competitive reactions at the group level” 

02/2012 - Research Seminar, Universitá Ca' Foscari; Venice, Italy 

“Termination-based price discrimination: Tariff-mediated network effects and the fat-cat effect” 

02/2012 - IInd ICT Conference Munich on Management and Economics of ICT; 

Munich, Germany 

03/2012 - IIIrd Workshop on the Economics of ICTs; Oporto, Portugal 

Daniel Oehling 

“Performance implications of outsourcing in the mobile telecommunications industry” 

06/2012 - DRUID Society Conference; Copenhagen, Denmark 
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4 Teaching 

4.1 Teaching Goals  

Teaching at the ISTO focuses on Strategic Management and Organizational Science with a 

special emphasis on Information and Communication Technology (ICT) industries. Courses are 

offered at undergraduate (Bachelor), graduate (Master) and postgraduate (Ph.D.) levels.  

The ISTO provides its students with answers to questions such as why firms employ certain 

strategies and what the consequences of strategic interactions for firms’ profits, their consumers 

and public policy are. We expand on these questions by examining organizational aspects such 

as the design of innovative companies or organizational learning. 

Many practical applications in our courses are on modern ICT industries such as mobile 

telephony or video games, because we are especially interested in these industries ourselves. 

However, the focus is not on the specific characteristics of these particular industries, but on the 

relevant economic phenomena such as network effects, technology diffusion, or platform 

competition, which can be broadly applied to many other modern industries. 

The ISTO’s goal is to give students a firm theoretical basis and to provide them with important 

methodological tools such as econometric and qualitative methods, as well as basic game 

theory. At the same time, we apply theoretical concepts to real world management problems by 

discussing case studies with students in several of our courses. 

 

4.2 Undergraduate Teaching 

The ISTO’s undergraduate teaching program focuses on market conditions that prevail in ICT 

industries. It emphases on market characteristics and industry surroundings that are specific to 

these industries, and their consequences for firms’ strategies and management. 

The lecture “Management and Economics of Network Industries” introduces students to 

industries with network effects and other related phenomena such as platform competition, 

standards battles and technology diffusion. Many real world examples from ICT industries are 

considered and students learn to apply basic game theoretic reasoning to analyze strategic 

interactions between firms.  

In many industries there is a large difference between the huge success of a small number of 

firms and the mediocre or weak performance of the rest. This difference is especially apparent in 

markets with network effects such as ICT industries. The seminar “Sources of Firm 

Performance” sheds light on the strategies of firms in these markets. Students use a case-study 

approach to develop a term paper. 
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Knowledge of quantitative methods is becoming increasingly important for companies and 

career building. Therefore the seminar “Quantitative Data Analysis” aims to provide students 

with knowledge and experience in quantitative data analysis. It gives an overview of different 

quantitative methods before students apply these methods hands-on to analyze datasets from 

industries such as video games or the entertainment industry.  

Many modern technology markets such as telecommunications are heavily regulated. Why is 

this the case and what are the consequences for firms’ strategies? The seminar “Actors and 

Strategies in Regulated Markets” examines these questions first from a theoretical and then 

from a practical point of view during a field trip to Berlin, where students interact with industry 

experts and regulators.  

In today's fast-changing economy, conventional wisdom in management claims that companies 

need to be innovative to survive and prosper. What has proven critical for successful companies 

is the design of their organizational structure. The goal of the one-week intensive course 

“Strategic Organization of Innovation” is to offer a problem-driven introduction into the main 

challenges of the strategic organization of innovations. 

The aim of the seminar “Advanced Competitive Strategy” is to build on and integrate industrial 

economics, game theory and management strategy to develop a framework for thinking about 

competition within markets and industries. We discuss the integration and application of these 

components in thinking about competitive strategy for firms in markets. 
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Undergraduate Courses in 2011/2012 

Course Semester Title Language Responsible 

Seminar WS 11/12 
Akteure und Strategien in 
Regulierten Märkten 

German Dainis Zegners 

Block 
seminar  
(1 week) 

WS 11/12 

Strategic Organization of 
Innovation: A Case-based 
Introduction to Designing 
Innovative Companies 

English Nils Stieglitz, 

Block 
seminar  
(1 week) 

WS 11/12 
Advanced Competitive 
Strategy 

English Jörn Rothe 

Seminar WS 11/12 
Quantitative Data 
Analysis 

English 
Jonathan Beck,  
Jörg Claussen,  
Christian Peukert 

Lecture & 
tutorial 

SS 12 
Management and 
Economics of Network 
Industries 

English 
Tobias Kretschmer, 
Pascal Kober, 
Dainis Zegners 

Block 
seminar 

SS 12 Public Affairs English 
Tobias Kretschmer, 
Christian Peukert 
Dainis Zegners 

Block 
seminar 

SS 12 
Theoretical Seminar: 
Sources of Firm 
Performance 

English 
Thorsten Grohsjean, 
Pascal Kober, 
Leon Zucchini 
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4.3 Graduate Teaching 

The ISTO’s master teaching program focuses on strategic management and organizational 

science, but this is complemented with strategic and organizational aspects to build a broader 

understanding. Although examples from ICT industries are considered, the focus is more on the 

phenomena than on specific industries.  

The lecture “Competitive Strategy” introduces both classical and recent concepts that offer 

explanations of how firms can achieve and sustain a competitive advantage. It links the 

theoretical concepts to real life examples focusing on ICTs and other technology-intensive 

industries. While the lectures mainly focus on theoretical concepts, students work on exercises 

and case studies related to these concepts during the tutorials. 

The seminar “Frontiers in Strategy Research” is a hands-on introduction into “hot topics” in 

strategic management research. It looks at a wide range of topics such as how firms adapt their 

strategies and organizational structures in dynamic markets, or by which mechanisms new 

technologies spread between firms. At the end students draft their own basic research proposal. 

Finally, the project course “Communication Economics” gives students an opportunity to apply 

their theoretical knowledge to real-life project situations. Teams of two to three students work 

on projects with partner companies. The project topics focus mainly on strategic and 

organizational questions in high-technology industries. 

Graduate Courses in 2011/2012 

Course Semester Title Language Responsible 

Project 
course 

WS 11/12 
Project Course 
Communication 
Economics 

English 
Tobias Kretschmer, 
Christoph Dehne, 
Leon Zucchini 

Lecture & 
tutorial 

SS 12 Competitive Strategy English 
Thorsten Grohsjean, 
Christoph Dehne 

Block 
seminar 

SS 12 Advanced Data Analysis English 
Jörg Claussen, 
Christian Peukert 

Block 
seminar 

SS 12 
Frontiers in Strategy 
Research 

English 

Tobias Kretschmer, 
Anja Tuschke, 
David Uhde, 
Leon Zucchini 
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4.4 Postgraduate Teaching 

At the postgraduate level the ISTO offers several lectures and seminars for the “Master of 

Business Research” program, the Ph.D. program at the Munich School of Management. The 

courses aim to provide young researchers with a basis for their own projects, and therefore 

address topics like “Scientific Publications”, and “Presentations and Reports”. 

Postgraduate Courses in 2011/2012 

Course Semester Title Language Responsible 

Seminar WS 11/12 

Formal Modeling 
Methods: Computational 
Models in Management 
and Business Research 

English Nils Stieglitz 

Seminar 
WS 11/12 
and SS 12 

Presentations and 
Reports 

English 
Tobias Kretschmer, 
Reiner Leidl 
Andreas Richter 

 

 

4.5 Thesis Supervising 

The ISTO regularly supervises students’ final theses. The topics vary widely, reflecting both the 

ISTO’s and the students’ research interests. The theses are usually either empirical or literature-

based and are regularly written in English  

The ISTO’s team supervised a total of 18 theses in the winter term 2011/2012 and the summer 

term 2012. 

 

Degree Thesis Title 

Bachelor Drivers of churn in mobile telecommunications: Evidence from Germany 

Bachelor Internationalization: Motives, strategies and performance implications 

Bachelor The internet's impact on product diversity: The "long tail" theory of demand 

Bachelor Openness vs. control: The case of Apple's iOS and Google's Android 
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Bachelor 
How executive cognition shapes competitive behavior and leads to changes in 
performance 

Bachelor The effect of customer traffic on sales – An empirical analysis of retail stores 

Bachelor Organizational change – Triggers, contents and performance implications 

Bachelor 
Theories underlying the effects of cultural diversity on M&A performance – A 
critical analysis 

Bachelor 
The performance implications of strategy-environment fit – An empirical 
analysis 

Bachelor Strategic timing of product introduction 

Bachelor M&A target choice in the US financial industry – An empirical analysis 

Bachelor The impact of click frauds on online advertising 

Bachelor R&D outsourcing and the innovative capabilities of the firm 

Bachelor Platform specialization and endogenous game releases 

Bachelor 
Learning in M&As and the knowledge-based view of the firm: A theoretical 
analysis 

Bachelor The IT-work-life balance relationship: The moderating role of firm strategy 

Bachelor Alliance networks and innovation adoption: An empirical analysis 

Bachelor Outsourcing innovation – The effect of external R&D on competition 

  



34 

4.6 Teaching Report: Project Course with zehnvier 

The Project Course Communication Economics gives the M.Sc. students the opportunity to apply 

the skills acquired during their studies to real-life projects. The projects are conducted in teams 

of three to four students in cooperation with companies and topics are primarily strategic and 

organizational questions in the context of high-technology industries. 

In the winter term 2011/2012, Corinna Huschenbeck (top picture), Sabrina Irotschek (middle) 

and Sabrina Lindner (bottom) conducted the project "Telecommunication and Socio-Cultural 

Mega-Trends" in cooperation with the Swiss-German consulting firm zehnvier. The project's 

goal was to investigate the influence of socio-cultural mega-trends on B2C telecommunications 

markets in major European economies. 

In a first step, the project team identified socio-cultural mega-trends in Europe based on primary 

and secondary data. Subsequently, a few key mega-trends were selected for an in-depth analysis 

of their implications for telecommunications companies and their market-side strategies. 

Interviews with researchers and experts on mega-trends and telecommunications markets 

ensured that the results were based on high-quality information. 

The analysis showed that three mega-trends are central for telecommunications companies: 

connectivity, neo-ecology and demographic change. Connectivity describes the trend towards 

people using mobile devices permanently, which also leads to an increasing connection of 

professional and private life. Neo-ecology describes the trend of people’s growing awareness for 

scarce resources, which means that sustainability and efficiency are more and more important to 

individuals. Finally, the trend of demographic change describes the increasing ageing in Europe 

that is leading to changes in society’s structure.  

The implications of these trends for telecommunications companies include the danger of 

becoming “dumb pipes”, i.e. mere infrastructure suppliers who are crowded out of the profitable 

parts of the value chain connected with content and value-added services. On the other hand, 

these trends may also have positive implications, e.g. demographic change may cause new 

target groups to emerge, driving demand for new products. 

Understanding these trends and their impact are crucial to develop reaction strategies for the 

telecommunications companies. Possible solutions include adapting their business models or 

new pricing strategies. 
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4.7 Teaching Report: Computational Models in Management Research 

In the winter-term 2011/2012 Prof. Dr. Nils Stieglitz offered the course 

“Computational Models in Management and Business Research” to Ph.D. 

students. The course aims to introduce students to the basics of 

computational modeling, to give an overview of canonical simulation 

models and to discuss the potential and limitations of simulation models 

for management research. 

Computational modeling is an increasingly significant approach to theory 

development in management and economics. In general, simulations are 

commonly used for studying adaptive and evolutionary dynamics. 

However, they also have proven useful for the study of discrete dynamics 

as approximations to closed-form solutions. Simulations are also valuable for the numerical 

analysis of intractable analytical problems. 

 

Nils Stieglitz provides an overview of the application of 

computational models and introduces the most important model 

categories, for example the Bandit or the NK model. The NK 

model can be used to depict different kinds of learning 

environments. 

At the end of the course, the students develop the structure of a 

model fitting their own research focus, which ideally leads to a 

research project. 

 

  

“Learning Environment“ in NK 
Simulation Models (Chang & 
Harrington, 2006) 

Prof. Dr. Nils Stieglitz 
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4.8 Teaching Report: Summer Research Internships 

For the third time, the ISTO held a two month-long summer internship program for national and 

international students in 2011. This year, two highly qualified interns were invited to participate 

from LMU Munich. The interns were financed through funds of the Deutsche Telekom 

Foundation. 

The objective of the internship was to give the participants an insight to scientific research in 

order to prepare them for a career in academia. The tasks of the interns included literature 

research, data collection, preparation and analysis and developing a research project with two 

supervisors from the ISTO. 

This year’s internships tie in with the successful projects in the past. Since 2009, thirteen young 

researchers have worked on the following topics: 

 Understanding technological convergence and its impact on network industries 

 Marketing activities of cultural organizations 

 How firms may improve their environmental performance 

 Disentangling the effects of brand awareness and network size on market demand in 

network industries 

 Software upgrading behavior of firms 

 Micro-level foundations of the video game industry 

 Labor mobility and software adoption at the firm-level 

 Identification of clusters of similar observations in network data 

In order to allow an exchange on all projects between the interns and the researchers, regular 

meetings of all participants took place during which the different groups presented the current 

status of their work and discussed the results. The interns showed great dedication to their work 

and sometimes even worked on their projects on weekends. 

In retrospect, the projects were an interesting and instructive experience for both sides. All the 

students have started a Master’s degree (or are planning to do so), 3 out of 12 have so far 

chosen to start a PhD. Therefore, the ISTO aims to repeat the project again in the future. 
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5 Seminars and Workshops 

5.1 Management and Microeconomics 

"Management and Microeconomics" is an open research seminar that is jointly organized by the 

ISTO and the Munich Risk and Insurance Center. 

The seminar aims to facilitate the scientific interaction between professors, postdoctoral and 

Ph.D. students of the Ludwig-Maximilians-University Munich, and national and international 

visiting scholars about current research questions in management and applied microeconomics. 

In the winter term 2011/2012 and the summer term 2012 a total of 25 presentations were held 

by nationally and internationally renowned guest speakers. 

The seminar is part of the core courses of the Master of Business Research at the Munich School 

of Management and is partly funded by tuition fees, the Microsoft Deutschland GmbH and the 

‘Verein zur Förderung der Versicherungswissenschaft in München e.V’ (VFVW). 

 

 

Winter Term 2011/12 

Hart Posen (University of Michigan) 

17.10.2011 - “Does size matter? Organizational size and the efficacy of organizational learning”  

Robert Kaše (University of Ljubljana) 

17.10.2011 - “Exploring the landscape of HRM-firm performance debate domains: A co-citation 
analysis”  

Katrin Mühlfeld (University of Utrecht) 

27.10.2011 - “Entrepreneurial decision making in the IOWA gambling track”  
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Winter Term 2011/1 (ctd.) 

Mike Adams (University of Bath) 

03.11.2011 - “Does managerial entrenchment motivate the insurance decision?” 

Marcel Bogers (University of Southern Denmark) 

17.11.2011 - “Profiting from external sources of innovation: A review and synthesis” 

Jim Carson (Florida State University) 

01.12.2011 - “Catastrophes and the demand for life insurance” 

Glenn Harrison (Georgia State University) 

08.12.2011 - “Asset integration and attitudes to risk: Theory and evidence” 

Alon Eizenberg (Hebrew University) 

15.12.2011 - “Upstream innovation and product variety in the U.S. home PC market” 

Sayan Chatterjee (Case Western Reserve University) 

09.01.2012 - “Type of resource interactions and acquisition success” 

Pierre Picard (École Polytechnique) 

12.01.2012 - “Fraudulent claims and nitpicky insurers” 

George Zanjani (Georgia State University) 

19.01.2012 - “The marginal cost of risk, risk measures, and capital allocation” 

Peter Wakker (Erasmus University Rotterdam) 

24.01.2012 - “The rich domain of uncertainty: Source functions and their experimental 

implementation” 

Goncalo Pacheco de Almeida (HEC School of Management) 

02.02.2012 - “Speed and Tobin’s q” 

Gregory Reilly (University of Connecticut) 

09.02.2012 - “Unit level turnover: The process by which turnover, hiring, and job demands 

affect unit performance” 

Michael Ward (University of Texas, Arlington) 

28.02.2012 - “Video game niches: Specialization, substitutability and strategy” 
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Summer Term 2012 

Patricia Klarner (LMU Munich) 

19.04.2012 - "Who holds the CEO at bay? – Powerful actors at the top and new director 

selection" 

John Morgan (UC Berkeley) 

14.05.2012 - “Majority rule and utilitarian welfare” 

Mike Hoy (University of Guelph) 

24.05.2012 - “Impact of genetic testing on medical surveillance and prevention” 

Mauricio Varela (Univerity of Arizona) 

29.05.2012 - "The competitive effect of multi-market-contact" 

Felix Vardy (UC Berkeley) 

31.05.2012 - “On the merits of meritocracy” 

Petra Steinorth (St. Johns University, NY) 

14.06.2012 - "Consumption, savings and medical prevention in the long run – Impact of health 

savings accounts" 

Casey Rothschild (Wellesley College) 

28.06.2012 - "Redistributive taxation in a Roy model" 

Justin Tumlinson (ifo Institute) 

05.07.2012 - “Corporate provision of public goods” 

Lisa George (Hunter College) 

09.07.2012 - “The market for diversity in local television news” 

Chenghsien Tsai (National Chengchi University) 

27.07.2012 - “Relational modeling on mortality rates: International tests and hedging” 
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5.2 TIME Colloquium 

The Technology, Innovation, Management and Entrepreneurship (TIME) Colloquium is a joint 

research colloquium at the business faculties of the Ludwig-Maximilians-University Munich and 

the Technical University Munich. 

The colloquium is jointly organized by the ISTO, by the Institute for Innovation Research, 

Technology Management and Entrepreneurship (INNO-tec), the Schöller Chair in Technology 

and Innovation Management (TIM), and the TUM Entrepreneurship Research Institute (ERI). It 

is open to researchers of the organizing chairs as well as to participants from other institutes. 

The TIME colloquium provides an opportunity to present and discuss current research projects 

in technology and innovation management, telecommunications, and entrepreneurship in an 

informal setting. Each semester, there are three meetings during which two presentations are 

held. 

Winter Term 2011/12 

09.11.2011 

Leon Zuccini (ISTO)  

“Tariff-mediated network effects versus strategic discounting: The case of German mobile 

telecommunications” 

Ilja Rudyk (INNO-tec)  

“Simulation estimations of the value of exclusivity using German patent renewal data” 

18.01.2012 

Prof. Dr. Dietmar Harhoff (INNO-tec)  

“Knowledge recombination across technological boundaries: Scientists versus engineers” 

Justin Tumlinson (ifo Institute)  

“Adverse selection in team formation under discrimination” 

25.01.2012 

Anja Schön (TIM)  

“When are university-invented patents also university-owned? Empirical results from German 

professors” 

Dennis Warnecke (ENT)  

“Managing project failure in R&D environments” 
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Summer Term 2011 

25.04.2012 

Thomas Triebs (ifo Institute)  

“Management practice in production“ 

Josef Waltl (TIM)  

“IP modularity in software ecosystems – How sugar CRM’s IP and business model shape its 

product architecture” 

09.05.2012 

Daniel Hoenig (TIM)  

“On patents and alliances as venture capitalist screening criteria – Investigating industry 

differences” 

Karin Hoisl (INNO-tec)  

“Gains from inventor mobility revisited – Do exogenous moves matter?” 

13.06.2012 

Christian Essling (ifo Institute)  

“Strategic timing of product introduction: Evidence from the music industry” 

Michael Natterer (INNO-tec)  

“Patent similarity based on text data” 
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5.3 ISTO Research Seminar 

In addition to the open seminars, the ISTO holds a closed research seminar during which the 

members of the institute present their current research. Additionally, at each session one 

member of the ISTO gives a short introduction to a research method that might be useful to 

others. More experienced members sometimes also elaborate on aspects of academic life and 

give career-advice to the more junior researchers. Associated members and external Ph.D. 

students of the ISTO regularly participate in the seminar. The aim of the seminar is to promote 

the internal exchange of ideas, to strengthen the skills of understanding other research areas, 

and to advance research projects through constructive comments.  

Winter Term 2011/12 

02.11.2011 

Leon Zucchini “Tariff-mediated network effects: An empirical analysis of pricing by asymmetric 

operators” 

Dainis Zegners “Nearest neighbor methods” 

08.11.2011 

Michal Mašika “Exclusive retailing” 

Pascal Kober “Order statistic: Distribution of the maximum” 

29.11.2011 

Thomas Triebs “The direct costs and benefits of US electric utility divestitures” 

Christoph Dehne “What makes a review a (theoretical) contribution?” 

08.12.2011 

Christian Peukert “The timing of product introduction” 

Justin Tumlinson “Writing good introductions: How and why?” 

14.12.2011 

Dainis Zegners “Bundling in the video-console market” 

Walter Zucchini “Hidden Markov models” 

22.12.2011 

Jörg Claussen “Simultaneous exploration & exploitation in the gaming industry” 

Christian Peukert “Data at the ISTO” 

11.01.2012 

Christian Essling “Scale vs. scope: The role of fleet flexibility in the airline industry” 
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Winter Term 2011/12 (ctd.) 

19.01.2012 

Tanja Greiner “The role of online media-multidimensional spatial competition in a two-sided 

market” 

27.01.2012 

Pascal Kober “Research ideas – Two sided markets” 

Christian Essling “Data at the ifo Institute” 

02.02.2012 

Justin Tumlinson “Precise admissions make students lazy” 

Thomas Triebs “Non- and semiparametric estimation” 

06.02.2012 

Christoph Dehne “The Influence of M&As on organizational and strategic change” 

Tim Tetzlaff “Professional communications – The pyramid principle” 

 

Summer Term 2012 

23.04.2012 

Thorsten Grohsjean “Reinforcement learning in strategic decision making” 

Jörg Claussen “Identification of peer effects” 

07.05.2012 

Christian Peukert “Product introduction timing” 

Dainis Zegners “Fixed vs. random effects” 

10.05.2012 

Jörg Claussen “Incentives for quality over time – The case of Facebook applications” 

Tobias Kretschmer “The review process” 

14.05.2012 

Leon Zucchini “Competitive positioning in two dimensions” 

Tim Tetzlaff “Judgment under uncertainty: Heuristics and biases” 

16.05.2012 

Christian Essling “Market uncertainty, flexibility and airline entry decisions” 

Pascal Kober “Saving time through efficient literature management-citavi” 

  



44 

Summer Term 2012 (ctd.) 

21.05.2012 

Thomas Triebs “Estimating economies of scale and scope using a flexible technology” 

Leon Zucchini “Case-based decision theory” 

23.05.2012 

Dainis Zegners “Bundling in the home video game market” 

Justin Tumlinson “The implicit function theorem” 

31.05.2012 

Tobias Kretschmer “Performance implications of core and complementary pre-entry 

experience” 

Christoph Dehne “The dominant logic of the firm” 

02.07.2012 

Pascal Kober “Multi-homing and market tipping” 

Thomas Triebs “Inefficiency in production” 

04.07.2012 

Christoph Dehne “The influence of M&As on organizational and strategic change in target 

firms” 

Christian Essling “Non-standard standard error issues” 
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6 Conference: Management and Economics of ICT 

6.1 Overview 

The international conference on "Management and Economics of ICT" took place in Munich 

from 29
th

  February until 2
nd

 March, 2012. Out of the 141 submitted papers from 39 countries, 

there were 36 presentations in 9 selected sessions at the 

conference. We would like to thank all 121 participants for the 

active participation and many interesting discussions, especially 

the two keynote speakers and the scientific committee. We hope 

to continue the excellent scientific exchange in the future and to 

read many good publications in the special issue of the 

"International Journal of Industrial Organization". 

New technologies widely spread throughout the economy. Information goods differ substantially 

from traditional goods because marginal production cost is negligible and network externalities 

and complementarities exist. This has implications for firms and customers, market structures, 

public policy and economic growth. The goal of the conference was to bring together scholars 

and practitioners who approach the question of the interdependencies between information and 

communication technologies (ICT), innovation, strategy, regulation and growth from different 

angles. We invited papers on the following (non-exhaustive) list of topics: 

Network Economics, Two-Sided Markets, E-Commerce, Price Discrimination, Versioning, 

Bundling, Dynamic Pricing, Advertising, Media and Online Content, Telecommunications, Net 

Neutrality, Regulation and Public Policy, Diffusion and Adoption of Knowledge and Innovations, 

Patents, Intellectual Property, Productivity and Growth at the Micro and Macro Level, Software 

and Internet Industries, ICT and Organizational Change, Outsourcing, Green ICT. 

The keynote speakers Ritu Agarwal (University of Maryland) and 

Neil Gandal (University of Tel Aviv) gave fascinating presentations 

and on the first conference day there was a policy panel bringing 

together practitioners, researchers and policy makers. 

The members of the scientific committee of the conference were 

Mirco Draca (LSE/CEP), J.P. Eggers (NYU Stern), Oliver Falck (ifo 

Institute), Marco Giarratana (Bocconi University), Michał Grajek 

(ESMT), Hanna Halaburda (Harvard), Steffen Hörnig (Universidade 

Nove de Lisboa), Tobias Kretschmer (LMU/ifo Institute), Katja Seim (Wharton), Thomas Strobel 

(ifo Institute), Catherine Tucker (MIT Sloan), Patrick Waelbroeck (TELECOM ParisTech) and 

Christine Zulehner (University of Vienna). 

 



46 

 

 

We are very pleased to announce that the International Journal of 

Industrial Organization will publish a special issue edited by Pai-Ling 

Yin (MIT Sloan) and Tobias Kretschmer (LMU/ifo Institute) on the topic 

following the conference. The special issue is open to papers presented 

at the conference as well as papers not presented at the conference. 
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6.2 Program 

Keynote Speeches 

Neil Gandal (Tel Aviv University) 

"’Ain't it suite?’ Bundling in the PC office software market" 

Ritu Agarwal (University of Maryland) 

“Bits, bytes, and potions: The digital transformation of health and medicine” 

Policy Panel: “Managerial and regulatory challenges in the digital society” 

Áki Hardarson (The Boston Consulting Group) 

Andreas Fie (Deutsche Telekom AG) 

Theo Lieven (Founder of Vobis, now University of St. Gallen) 

Georg Serentschy (RTR Austria and BEREC Chair) 

Paper Session I: Telecommunication 

Jörg Claussen, Moritz Trüg, Leon Zucchini 

"Termination based price discrimination: Tariff-mediated network effects and the fat-cat effect" 

Yan Li, Catherine Waddams Price 

“Effect of regulatory reform on the efficiency of mobile telecommunications” 

Pedro Pereira, Tiago Ribeiro, João Vareda 

“Delineating markets for bundles with consumer level data: The case of triple-play” 

Vahagn Jerbashian 

“The telecommunications industry and economic growth: How the market structure matters” 

Paper Session II: Platforms 

Alexandre de Cornière, Romain de Nijs 

"Online advertising and privacy" 

Lisa M. George, Christiaan Hogendorn 

“Aggregators, search and the economics of new media institutions” 

David Zvilichovsky 

“Innovation uncertainty and indirect network externalities” 

Wolf Gick 

“Platform contracting with developers and complementors under asymmetric information” 
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Paper Session III: Net Neutrality 

Dominik Grafenhofer 

“Price discrimination and the hold-up problem: A contribution to the net-neutrality debate” 

David Henriques 

“Can access price indexation promote efficient investment in next generation networks?” 

Duarte Brito, Pedro Pereira, João Vareda 

“Network neutrality debate: Investment and integration” 

Marc Bourreau, Frago Kourandi, Tommaso Valletti 

“Net neutrality with competing internet service providers” 

Paper Session IV: Productivity, ICTs and Labor 

Adel Ben Youssef, Ludivine Martin, Nessrine Omrani 

“Does ICT use improve contextual performance? Recent evidence from the European Union” 

Thomas Niebel, Marianne Saam 

“Productivity of ICT and non-ICT capital: The role of rates of return and capital prices” 

Sabrina Wulff Pabilonia, Cindy Zoghi 

“Which job skills are complementary to IT adoption and use?” 

Ram C. Acharya, Susanto Basu 

“ICT and total factor productivity growth: Intangible capital or productive externalities?” 

Paper Session V (Invited Session): The Economic and Social Impact of ICT 

Robert W. Fairlie, Jonathan Robinson 

“The effects of home computers on educational outcomes: Evidence from a field experiment 

with schoolchildren” 

Discussant: Tarjei Havnes (University of Oslo) 

Manudeep Bhuller, Tarjei Havnes, Edwin Leuven, Magne Mogstad 

“Broadband internet: An information superhighway to sex crime?” 

Discussant: Rob Fairlie (University of California, Santa Cruz) 

Jed Kolko 

“Broadband and local growth” 

Discussant: Oliver Falck (University of Munich) 
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Oliver Falck, Robert Gold, Stephan Heblich 

“E-lections: Voting behavior and the internet” 

Discussant: Jed Kolko (Trulia, San Francisco) 

Paper Session VI: Innovation and Entry 

Alicia Barroso, Marco Giarratana 

“Product proliferation strategies and firm performance in a complex product space” 

Dietmar Harhoff, Grid Thoma 

“Inventor location and the globalization of R&D” 

Gary Biglaiser, Jacques Crémer, Gergely Dobos 

“The value of switching costs” 

Sebastian von Engelhardt 

“Quality competition or quality cooperation? License-type and the strategic nature of open 

source vs. closed source business models” 

Paper Session VII: Media 

Alejandro Zentner, Michael D. Smith, Cuneyd Kaya 

“Bricks, clicks, blockbusters, and long tails: How video rental patterns change as consumers 

move online?” 

Gabriel Natividad, Olav Sorenson 

“Spread too thin: Uncertainty shocks and diseconomies of scope” 

Lapo Filistrucchi, Luigi Luini, Andrea Mangani 

“Banning ads from public TV: Lessons from France” 

Tanja Greiner, Marco Sahm 

“How effective are advertising bans? On the demand for quality in two-sided media markets” 
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Paper Session VIII: Adoption and Usage 

Michael R. Ward 

“Learning to surf: Spillovers in the adoption of the internet” 

Grazia Cecere, Fabrice Le Guel, Nicolas Soulié 

“Perceived internet privacy concerns on social networks in Europe” 

Benjamin Engelstätter, Miruna Sarbu 

“The adoption of social enterprise software” 

Brant Callaway, Vivek Ghosal 

“Determinants of adoption of health information technology by clinics” 

Paper Session IX: Online Markets 

Andrea Pozzi 

“Who is hurt by e-commerce? Crowding out and business stealing in online grocery” 

András Kiss 

“Competition in online price comparison services” 

David Bounie, Bora Eang, Marvin Sirbu, Patrick Waelbroeck 

“Online price dispersion: An international comparison” 

Yossi Spiegel 

“Commercial software, adware, and consumer privacy” 
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7 Life at the ISTO 

7.1 Tobogganing 

On the morning of the 15
th

 February 2012, the ISTO-Team embarked to a day of tobogganing 

(“rodeln” in Bavarian) and fun in the snow in the nearby Bavarian Alps. We were joined by our 

colleagues from the Industrial Organization and New Technologies Department at the ifo 

Institute. 

Unfortunately, a last-minute change of plans 

was necessary due to an approaching snow-

storm that was expected to hit the Alps later 

that day. However, the storm did not impact 

the team’s morale and instead of going to 

the popular skiing resort at the Walberg we 

chose to go to the smaller but safer 

Jaudehand near Lenggries. 

After an exhausting climb up the 

Jaudenhang and a stop for a hefty Bavarian 

meal and beer at an Alm-hut, we finally started the ride down the hill. The exact order in which 

the team reached the bottom remains a closely guarded secret, but everyone was eager to 

engage in friendly competition for first spot. The only exception was Tobias Kretschmer, who 

was happy to guard the rear and let the (even) younger generation try to break the sound 

barrier. 

After an exhausting but 

fun day in the snow we 

returned to Munich, just 

in time to escape the 

approaching snow 

storm. Afterwards all 

agreed that tobogganing 

is a tradition that should 

definitely be continued 

in the future.  
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7.2 New Computers 

Empirical research at the ISTO often uses large datasets, and data analysis programs regularly 

run to hundreds or even thousands of lines of code. It is therefore no surprise that the academic 

staff at ISTO places large value on fast computers and sufficient screen space. 

Consequently, there was much 

rejoicing in spring 2012 when 

Microsoft Germany GmbH 

subsidized the purchase of new 

hardware. Each of the academic 

staff was fully equipped with a 

high-speed Lenovo notebook 

including a docking station and 

three external screens.  

 

Some of the academics at ISTO 

claim that coding efficiency has 

improved by several orders of 

magnitude since the new hardware 

was purchased. The jury is still out 

on the exact magnitude, but 

without question it has substantially 

facilitated analysis of large datasets 

on online videos, ice hockey, and 

music downloads, to name just a 

few. 

 

Thanks go to Microsoft Germany 

GmbH for the grant.  
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8 Publications and Editorships 

8.1 Recent Publications 

Forthcoming 

Bryson, A.; Gomez, R.; Kretschmer, T.; Willman, P. (2013) ”The comparative advantage of 

non-union voice in Britain, 1980-2004”. Industrial Relations (forthcoming). 

Claussen, J.; Kretschmer, T.; Mayrhofer, P. (2013) ”The effects of rewarding user engagement: 

The case of Facebook Apps”. Information Systems Research (forthcoming). 

Kretschmer, T.; Cardona, M.; Strobel, T. (2013) ”The contribution of ICT to productivity: Key 

conclusions from surveying the empirical literature”. Information Economics and Policy 

(forthcoming). 

2012 

Beck, J. (2012) “Advance contracting, word-of-mouth and new-product success in creative 

industries: A quantification for books”. Journal of Media Economics, 25(2), pp. 75-97. 

Claussen, J.; Falck, O.; Grohsjean, T. (2012) “The strength of direct ties: Evidence from the 

electronic game industry”. International Journal of Industrial Organization, 30(2), pp. 223-230. 

Eisingerich, A.; Falck, O.; Heblich, S.; Kretschmer, T. (2012) “Firm innovativeness across 

cluster types”. Industry & Innovation, 19(3), pp. 233-248. 

Grajek, M.; Kretschmer, T. (2012) “Identifying critical mass in the global cellular telephony 

market”. International Journal of Industrial Organization, 30(6), pp. 496-507. 

Kerstan, S.; Kretschmer, T.; Mühlfeld, K. (2012) ”The dynamics of pre-market standardization 

“. Information Economics and Policy, 24(2), pp. 105-119. 

Kretschmer, T.; Miravete, E.; Pernías, J. (2012) ”Competitive pressure and the adoption of 

complementary innovations“ American Economic Review, 102(4), pp. 1540-1570. 

Peukert, C. (2012) “External technology supply and client-side innovation“.  Audretsch, D.; 

Lehmann, E.; Link, A.; Starnecker, A. (Eds.): Technology Transfer in a Global Economy, New 

York, 2012, pp. 161-184. 

Zucchini, L.; Claussen, J.; Trüg, M. (2012) “Termination-based price discrimination: Tariff-

mediated network effects and the fat-cat effect”. Discussion Papers in Business 

Administration, 2012-01, University of Munich, Munich School of Management.  

http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2013-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2013-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/forthcoming-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/forthcoming-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/forthcoming-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/forthcoming-0001.html
http://www.en.isto.bwl.uni-muenchen.de/pubdb_en/art_jour_i/forthcoming-0001.html
http://www.en.isto.bwl.uni-muenchen.de/pubdb_en/art_jour_i/forthcoming-0001.html
http://www.en.isto.bwl.uni-muenchen.de/pubdb_en/art_jour_i/forthcoming-0005.html
http://www.en.isto.bwl.uni-muenchen.de/pubdb_en/art_jour_i/forthcoming-0005.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2012-0003.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2012-0003.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2012-0004.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2012-0004.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2012-0005.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2012-0005.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2012-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_jour_i/2012-0002.html
http://www.isto.bwl.uni-muenchen.de/pubdb/art_in_books/2012-0001.html
http://www.isto.bwl.uni-muenchen.de/pubdb/work_papers/2012-0003.html
http://www.isto.bwl.uni-muenchen.de/pubdb/work_papers/2012-0003.html
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2011 

Beck, J.; Grajek, M.; Wey, C. (2011) “Estimating level effects in diffusion of a new technology: 

barcode scanning at the checkout counter“. Applied Economics, 43(14), pp. 1737-1748. 

Bloom, N.; Kretschmer, T.; Van Reenen, J. (2011) “Are family-friendly workplace practices a 

valuable firm resource?”. Strategic Management Journal, 32(4), pp. 343-367. 

Czernich, N.; Falck, O.; Kretschmer, T.; Wößmann, L. (2011) “Broadband infrastructure and 

economic growth“. The Economic Journal, 121(5), pp. 505-532. 

Eisingerich, A.; Kretschmer, T. (2011) “Business-public research collaborations, 

entrepreneurship, and market orientation: Impact on innovativeness in regional clusters“. In: 

Audretsch, D; Heblich, S.; Falck, O.; Lederer, A. (Eds.): Handbook of Research on Innovation 

and Entrepreneurship, Edward Elgar Publishing, Cheltenham, 2011, pp. 448-468. 

Kretschmer, T.; Zucchini, L. (2011) “Competitive pressure: Competitive dynamics as reactions 

to multiple rivals“.Discussion Papers in Business Administration, 2011-03, University of 

Munich, Munich School of Management. 

Stamm, M. (2011) “Essays on asymmetric markets: Advertising, collusion and mobile 

telecommunications“. Verlag Dr. Kovač, Hamburg. 

 

8.2 Editorships 

Kretschmer, T.: Information Economics and Policy, Coeditor since 01/2011 

Kretschmer, T.: International Journal of Industrial Organization, Associate Editor since 09/2009 

Kretschmer, T.: European Management Review, Associate Editor since 03/2011 

Kretschmer, T.: Journal of Organization Design, Editorial Board Member since 07/2012 
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8.3 ISTO Awards 

Tobias Kretschmer 

Funding for the project ”Impact of Interdependences and Fit for the Success of Mergers and 

Aquisitions“ by the Deutsche Forschungsgemeinschaft (German Research Foundation) 

 

Christian Peukert 

Research grant for Ph.D. course at École Polytechnique Fédérale in Lausanne 

 

Christian Peukert 

Invited talk at international session, ‘Deutscher Verein für Sozialpolitik’ 

 

Leon Zucchini 

Scholarship of the German Academic Exchange Service (DAAD) for stay as visiting researcher at 

Universitá Ca' Foscari, Venice 

 

Tobias Kretschmer 

Florence School of Regulation Academic Conference, European University Institute, May 2012 

Keynote Speech: ICT and Innovation: A Complex Relationship 

 

Tobias Kretschmer 

ICTNET Final Conference, OECD Paris, June 2012 

Keynote Speech: ICT, “Employment and Growth – A Silver Bullet?” 
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